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REGLLATIONS PERTAINING 10 WMASTER OF COMWVERCE iMConu) COURSE UNDER

L.

CRBOSSYSTEM FROM 0221 ONWARDS

Ohjective:

The broad objective of the Master of Commerce course is 1o impart to the Students,
professional education and trmning in vanous aspects of business and s énvironment and
provide them with opportunities o develop monagerial and analytical skills in order 10 meet
the chaltenges of business a1 the national and global level. The platform will also enrich the
students 1o cope up with recent changes in buginess world.

Eligibility for Admission:

A candidate who has passed the B.Com /B.B.A BMS Degree examination of this
Liniversity or of any other University recognized as equivalent thereto and has secured not less
than 50% of the marks in the aggregate in all the Commerce subjects of Business Edveation in
all the vears shall be eligible for admission to the course. In case of SC/STACAT-1 students and
PWD Students, there will be relaxation of 3% in the minimuem required percentage of marks.

Duration of the Course:

The eourse of study for M .Com., degree shall extend over o pertod of twa years divided
into 4 (four) semesters. Each Semester will be of 16 weeks or more dumtion with & minimum

of B0 actual working diavs.

Scheme of Instruction:

I, Ineach semester there will be six to seven papers {including practicals)
2. There will be 24 to 27 contact hours per week. This ncludes pragticals.

Attendance:

Ench course {theory/practical) shall be treated as an independent unit for the purpose of
attendance. A student shall attend & minimum of 75% of the total instruction hours in a course
{theoryipractical) including futorfals and seminars in each semester. There shall be no
provision for condonation of shortage of attendance und & student who fails to secure 75%
attendance in a course, shall be required to repeat that semester,

i, Medium of Instruction:

The mcdiom of instruction shall be English. Howeser, a candidate will be permitted 1o
wrile the examination either in English or in Kannada,

7o Registering for the Examinotion:

A candidate shall register for all the papers of 4 semester when he appears for the
examination of tt semester for the Tirst Ume
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%, =ehvme of Examination

8. I There shall be o University exammation ot the end of each semester, The maximum marks
for the university examinution in each paper shall be |00 as shown below

Internal Tatal
Pariiculars | Course Dunraifon Theory |
| Assesantent Examination Marks
Subject l
3 . 2 years, [
“qﬂ-'.“"t M.Com {4 Semesters) 30 0 190 |
Practicals

8.2 For subjects having practical examinotion (Advanced Research Methodology) theory
cxamination will remain for 70 Marks, but in the place of Internal Asscssment, Practical
examination will be conducted, the marks allotment 15 as follows:

End Semester Practical Examination 10 Marks

L]
o Hecord |0 Marks
o Viva-Vooce Examination (15 Murks
o Aftendance 05 Marks
Total Marks 3l Marks
8.3 Each semester will normally have six (Hordoore) and one (soft core) paper ond each -:huJI

be for 100 marks.

8.4 (1) The composition of theory and intemal assessment marks for cach paper will be 70 and

30 respectively.
1i. Duration of :xamm&tmn per theory paper of 70 marks shall be for 3 hours, for practicals
it will be 117 {one and half) hours for each baich,

1ii, Practical records will be evaluated as part of the practical examination.

iv. In case of practical examinations, students will be assessed on the basis of knowledge of
processes, skills operations involved, results/caleulations and reporting.

v. 'mactical examination will be conducted by the Board of Examiners with Pre-Approved
Panc| of Examiners,

E.5 Every theory paper shall ordinarly consist of twolthree sections, developed 1o lesl
conceptual skills, understanding skills, comprehension skills, articulation, and application
skills in the question prper’s composition in examinations.

£.6 (1) In case of theory papers the varous components of inemal assessment will be as
follows:
o) Assighment - 5 Marks
by Atendance — 5 marks (753% == 80% - ] Mark, 80% > 85% - 2 Murks, 85% =
0% - 3 Marks, 90% 10 95% - 4 Marks, 95% == 5 Marks)
) Inlernal Test - 20 Marks
{The test shall be for 1" hour duration carrving 40 marks. The marks scored by the candidate
shall be later reduced to 20 marks),
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(u1) Co-ordination Committec: In order 1o monitor [A tests there shall be Co-ordination
Committes consisting of the following;
I. Chairman BOS: Chairman
1. Two Senior Faculty Members
3. Two members from affiliated colleges as recommended by the BOS
4. For Advanced Research Methodology Subject, A Viva-Vocoe and Practical Exam
for 30 marks will be conducted by the Board of Examiners.

(iv) At feast one week prior o the last working doy, LA. marks secured by the candidates
shull be displayed on the notice board.

(v) The Deparimental Council / College / Centre may decide 1o give fest/seminar 1o
candidates who absent themselves for the above, only if the Council is convinced that
the absence of the candidate is on valid grounds. However, the Council will allow the
candidate 1o aval of this provision within the doration of that semester.

{vi) The stuement of internal assessment shall be sent 10 the Regstrar (Evaluation) one
week prior to the commencement of that particular semester examination.

8.5 Question Paper Pattern:
Section — A:
Answer any Seven Questions out of Ten. Each Question Carvies Two Marks (Tx2=14)

mection — B
Amnswer sy Four Questions out of Six. Each Question Camies Five Marks (4x5=20)

Section = C:
Answer any Two Questions out of Four. Each Question Carries Twelve Marks (2x12=24)

Section ~ I (Compulsory Skill-based Question on Subject / Paper)

Skill-based Question (Ix}2=12)
Hb.n MOOC Conrse & Certification Programme:

Al The student has to undergo a certification cowrse in any MOOC platform such as
SWAYAM., NPTEL, AICTE, CEC of # Weeks / 12 Weeks / 16 Weeks Programme at the
beginning of the 15t semester, submil the cedificate at the end of 2nd Semester examinations,
which 15 compulsory.

B. Centification Propramme: The student must wndergo a Skill-based Training
Certification Course from FKCCI / MSME / SME / KSSIC / KASSIA / BCIC and submil the
certificate within 3rd Semesier examinations to the Head of the department of PG Studics. The
allotment of the skill-based training program is a1 the beginning of the 3rd semester. and proper
time allocation in the college timetable.

T
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Mote: During 37 Semester Compulsondy Stodents <howbd undergo Industmal Visit o enbance the
Pracuical Knowledge and Industnnl Visit Reporr should be prepared and Submitted 10 the Collexe,

§.6.c Dissertation:

Each student will choose busmess research projectlive besmess problem in o business
arganization, Instetution or Industry, and prepare o dissenation report. He/she will formulate it as a
research/consultancy problem, work under the guidance of a faculty member on i1 during IV
semester and submit o report. The report will be evaluated for 70 marks, Project Disseniation
guidance [or a faculty member will involve a workload of 4 hours per week in n semester.
Digsertation puidance of 8 students by a faculty member will be equivalent to the teaching of one
paper per semester. Viva-voce examination will be condueeted for 30 marks by BOE.

The Research Supervisor should have a Ph.D. degree / a minimum of 10 Years of Research
Experience with atleast 10 Publications in UGC Recopnized Journals.

%, Board of Examiners and Valuation of Answer Seripts:

2.1 There shall be a Board of Exuminers for scrutinizing and approving the question papers and
scheme of valuation.

9.2 About 50% of the exuminers appointed for setting of question papers and valuation wark
in each semester shall be external,

9.3 Each written paper shall be valued by one internal examiner and one external examiner,

9.4 If the difference in marks between two valuation is more than | 5%, the Chairman, BOE
shall arrange for third valuation by examiners from the approved panel of examiners.

935 In case of two valuations, the average of the two valuations and if there are three
valuations, the avernge of the nearest two valuations shall be taken for declaring results.
The candidates not satisfied with the results may apply for photocopies of the answer
geripts and / or challenge valuation (1T University Regulations Permits).

10, Classification of Successful candidates:

Minimum for a pass in each paper shall be 40% in Semester paper and 50% in aggregate of
all the papers in that semester,

The results of suecessfil candidates af the end of each semester shall be declared on the
basis of Percentuge of Aggregaie Marks and in terms of Grade Poimt Average (GPA) and alpha —
sign grade. The results at the end of the fourth semester shall also be classified on the basis of
Percentage of Aggregaie Marks and on the basis of the Cumulmtive CGmde Paimt Average (CGPA)
obtained i all the four sémesters and the corresponding oversll alpha — sign grade. An eight-paini
prading systein, alpha - sign grade as described below shell be sdopted.

Fust Class with Distinction 1% and above (A+, A+ or Q)

First Class 6% and abowve bat less than 0% (A
High Second Class 55% and above bul less thin 60% (B+)
Second Cluss 0% and above but Tess than 35% (B)

Pazs Class 20% and above but less than 50% (C)
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Alpha Sign Grade: | D | U B B | A A+ | A 0
The Grade Point Avernge {GPA) in 0 Semester and the Cumulative Grade Point Averape
(CGPA) ot the end of fourth semester shall be computed as follows:

Compatation af Grade Point Average (GPA):

The grade points (GP) in & course shall be assigned based on the basis of actual marks scored
in that course as per the table below,. They shall be generally percentages divided by 10. The Grade
Point Weights (GPW) shall then be calenlated as the product of the grade poins eamed in the
course and the ereditz for the cowrse. The total GPW for a semester is obtained by adding the GPW
of all the courses of the semester,

ILLUSTRATION 1 (26 Credits)

Papers P P2 (P3| P4 | P5| P6 | P7 | Total

T Max. marks |00 | 100 | 100 | 100 | 100 | 100 | 100 | 700
W Marks Obtained | 77 | 13 | S8 | 76 | 63 | &6 | 82 | 49%
Grade Points Eamned (GB)| 7.7 | 73 | 58 | 76 | 64 | 66 £.2 -

Credits for the Course (C) | 4 4 4 4 4 1 2 20

o 2 L e s o

| Towl GPW=GPxC | 308|292 | 232 | 304 | 256 | 264 | 164 | 182
Semester Aggrepate Marks 496/ T00 = T0.86%
Classification of Result 3 First Class with Distinction
The GPA shall then be computed by dividing the wital GPW of all the courses of study by the twtal
credits for the semester, GPA = Total GPW J Total Credits = 182/ 26 = 7.0

Semester Alpha Sign Grade: A+

ILLUSTRATION 2 (24 Credits)
Papers 1 | P2 | PA | P4 | PS M6 | Total
Max. marks 100 | 100 | 100 | too | 100 | 10D | 600
% Marks Obtained Gi | 73 | 78 | 76 | 84 | B8 | 466

Grade Points Earned (GP)] 6.7 | 73 | 78 | 76 | B4 BE -
- Credits for the Paper 4| 4 Fl ] ) g 24
Toul GPW =GP x C 268 ) 292 | 31.2 | 304 | 336 | 352 | IB64 |
Semester Aggrepate Marks: 466 1 600 = T7.67%
Clwsafication of Resulty First Class wath Distinction

GPA = Towl GPW / Tots Credits = 1864 /24 = 7,77

Semester Alpha Sign Grade: A++




11 Calculation of Cumulative Grade Point Average (CGPA R
The Cumulative Grade Point Average (CGPA) at the end of the fourth semester shall be caleulated
as the weighied average of the semester GPW. The CGPA is abmined by dividing the woal of
GPW of gl the four semesters by the total credits for the programme.

ILLUSTRATION I

' Semester ] 1 m | 1V | Tetal |
Taotal Marks per Semester 700 700 600 | 6 2600
Total Marks Secured A0y s60 | 466 | 510 | 2032
Semester Alpha Sign Grade A4 A+ A+ A -
Semester GPA 7.0 5.0 177 85 | - |
Semester Credirs ¥ | 2 24 4 | 100
Semester GPW 182 208 | 1865 | 204 | RX19

Aggrepate Percemage of Marks = 2032 / 2600 = TR.15 %

Classification of Resultz First Class with Distinction

Cumulative Grade Point Average (CGPA)
= Tuotal of Semester GPW / Total Credits for the progranune = T80.5 /100 = 7.808
Programme Alpha Sign Grade: A++

These are the sample tlusirations of computing semester grade poinl averages and cumulative

grade point average and the alpha - sign grades assigned.

12, MINIMUM FOR A PASS:

12.1 A candidate shall be declared to have passed the PG program if hefshe secures at least a CGPA
of 4.0 (Course Alpha-Sign Grade C) in the aggregate of both internal assessment and semester
end examination marks put together in each unit such as Theory Papers / Practical’s / Project
Work / Dhssertation / Viva-Yoce,

122 The candidates whe pass all the semester examinations in the first attempts are eligible for
ranks provided they secure af least CGPA of 6.0 (or Alpha-Sign Grade A).

123 The results of the candidates who have passed the fourth semester examination but not passed
the lower semester examinations shall be declared as NCL (Mot Completed Lower semester
examinations), Such candidates shall be eligible for the degree only afier completion of all the
lower semester examinations.

124 A condidate who passes the gemester examinations in parts is cligible for enly Clags / CGPA
and Alpha-Sign Grade but not for ranking.

125  There shall be no minimum in respect of internal assessment.
However migimum pass in cach paper shall be 40% 10 semester énd exam (25 Marks out of 70
Marks} and 507 aggrogate of all papers in that semester including practical paper.

12.6 A Candidate who fails in any of the unil / dissertation [ viva-vooe shall resppear in that anit /
dissertation / viva-vore and pass the examination subsequently.

13. CARRY OVER PROVISION: Candidates who foil in o lower semester examingation may _
the higher semesters and 1ake the examinations. o
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1

REJECTION OF RESULTS:

A candidate who fails inone or more papers of @ semester may be permilted to rgject the resull
of the whole exammation of that semester.  Rejection of result paper wise shall not be
permitted, A candidate who repects the resulls shall appear for the examination of that
semester in the subsequent examimnation

Rejection shall be excreised only once in each semester and the rejection once exercised shall
nat be revoked.

Application for rejection along with payment of the prescribed fee shall be submitted 1o the
Registrar (Evaluation) through the depanmenticollege together with the original statement of
marks within 30 days from the date of publication of the resull.

tv. A candidate who rejects the result is eligible Tor only class and not for ranking,

15 IMPROVEMENT OF RESULTS:

i}

i)

A candidate who has passed o all the papers of a semester may be permitted W improve the
result by reappeaning for the whole examination of thal semester,

The reappearance could be permitted twice during double the period withowt restricting it 1o
the subsequent examination only. The regulation govermng maximum period for completing
various degree’ diploma programme notified by the University from time to time shall be
applicable for improvement of resalts also.

1t} The student could be permitted to apply for the improvement examination 43 days in advance

of the pertinent semester examination whenever held,

iv) If the candidate passes in all the subjects n reappearmnce, higher of the two aggregate marks

v}

secured by the candidate shall be awarded [or thal semester, In case the cancidate fails in the
reappearance., candidae shall retain the firs! appearance result.

A candidate who has appeared for improvement is eligible for class only and not for ranking.
Internal assessment marks shall be shown separtely in the marks card. A candidate who has
rejected the result or who, having failed, akes the examination again or who has appeared for
improvement shall retain the internal assessment marks already obtained.

A candidate who fails in any of the semester examinations may be permitied 1o take the
examinations agmn at a subscquen! appearance as per the syllabos and scheme of examination
m vogue at the time the cundidate took the examimation for the first time.  This eility shall be
hmited Lo the following two years,

16. POWER T0O REMOVE DIFFICULTIES

i)

If any difficulty arises in giving cffect to the provisions of these regulations, (he Viee-
Changellor miay by order make soch provigions pol mconsistent with the Act, Sistuies,
Ordinances or other Regulations, a5 appears W be necessary or expedient o remove the
difficuliy.




it Every ardon made under s role shall o subjeet o ranbicataen By die Approns e Lmveesily

Anthonties,

17, UPDATION OF SYLLABLS - The BOS has (o revise the syllabus from time 1o iime based on
current trends and updations where ever it is necessary, The suggestions of faculties of commerce,
considered for revision and updation of the syllabus with prior approval of BOS- PG Commerce,
Faculty of Commerce and the Academic Council of the University.




APPENDEN =A™

M.Com (MASTER OF COMMERCE) - COURSE MATRIX
— | SEMESTER M.Com. (MASTER OF COMMERCE)
Dharation Marks
o Subjects prieaon | of Exam |—————-r———{ Credits
. e (Hrs) IA | Exam | Toial
1.1 | Monetary System i 3 30 T0 100 4
1.2 | International Business Environment 4 3 30 0 104 4
Fﬁmi[&iés and Practices of Business
1.3 Decisions 4 i 30 T 100 4 i
1.4 | Information Technology for Business 4 3 0 70 104 i
1.5 | Managerial Finance 4 3 30 70 100 q
l.6 | Cilobal Talent Management 4 3 30 T 1041 4
| 8OFT CORE .
L1 | Corparate Communication Skills : A | % e :_.
| SEMESTER TOTAL OF CREDITS 26

Note: The student has to undergo a certification course in any MOOC platform such as SWAYAM,
NPTEL. AICTE, CEC of 8 Weeks / 12 Weeks / 16 Weeks Programme at the beginning of the 1st
semesier submit the certificate at the end of 2nd Semester examinations, which is compulsory.

1 SEMESTER M.Com. (MASTER OF COMMERCE)

';:'f;: Subjects I]';iﬁf:: I:{Egﬁ:r: | e ::: Lo Credits
2.1 | Madern Indian Banking 4 3 K TH 70 100 4
22 | Risk Management & Derivatives 4 3 30 | 70 | w0 | 4
23 | Advanced Research Methodology 4 3 “3,‘3} 0 | 100 | 4
24 | Digital Marketing 4 3 LTV [ S 11 4
2.5 | Emerging Trends in Entrepreneurship 4 3 30 70 100 4
26 | Indian Ethos and Lendership | 4 v 2| w || 4
il ﬂgﬁﬂﬁ Business Intelligence : L= i i o .

Il SEMESTER TOTAL OF CREDITS 26

Note: Certification Prograomme: The student must undergo a Skill-based Training Centification Course
from FROC] / MSME | SME | KS5IC / KASSIA | BCIC and submit the certificate within 3rd
Semester exnminations 1o the Head of the department of PG Studies. The allomment of the skill-based
training program iz ot the beginning of the 3rd semester, and proper time allocation i the college
mietable,
*Practical Examination will he conducted by the Board of Examiners.

1o



I SEMESTER M.Com. (MASTER OF COMMERCE)

= bk TIN
_ Duration | Marks I
g Subjects Trrteden | of Exam — Credits
i = e (Hrs) 1A | Exam | Totul
31 | Intellectusl Property Rights 4 3 30 70 100 4
Logistics and Supply Chain i
32 | Musassmect : A 3 w | o | 4
33 | Corporate Reporting Practices-] 4 3 i 70 100 4
34 | Stralegic Cost Management — | 4 3 v | 7w | 1o 4
15 | Corporate Tax Planning 4 3 30 o 00 | 4
| 16 | Open Elective 3 g W | 70 | 100 | 4
[ ) HI SEMESTER TOTAL OF CREDITS 24

Note: During 3™ Scemester Compulserily Students should wndergo Indusirial Visit to
enhance the Practical Knowledge and Industrial Visit Report should be prepared and Submitted

to the College.
1T SEMESTER M.Com. (MASTER OF COMMERCE)
GROUP-I: FINANCE & BANKING
; Duration | Marks

Viper Subjects II Week of Exam T Credits
Code r HrifWee (Hrs) 1A | Exam | Total

31 | Intellectusl Property Rights | 4 3 070 | 100 4

Logistics and Supply Chain 4

32 Managenient 4 3 o i L 4

3.3 | Financial Markets & Services 4 3 30 0 O 4

34 | Financial Planning ) 3 30 70 100 4

3.5 | Innovation in Banking & Technology 4 1 30 0 | (¥} 4

36 Open Eleetive 4 | 3 |30 m [wo| 4

1N SEMESTER TOTAL OF CREDITS 4 |

enhance the Practical Knowledge and Industrial Visit Re

Note: During 3™ Semester Compulsorily Students should underge Industrial Visit to
ke prepared and Submitted

to the College,




IV SEMESTER M.Com. (MASTER OF COMMERCE)

- '

. 4 Duration Marks
Paper Instruction
Subjecis : of Exam Credits
Code Hrs/Week | " ey | TA | Exam | Total
4.1 Business Analytics 4 3 30 70 LCh 4
42 | Forensie Accounting & Auwditing 4 3 3 T 100 4
4.3 | Corporate Reporting Practices-il 4 3 l 30 T 100 4 |
44 | Strategic Cost Management - 11 4 3 | 30 T0 100 4
4.5 | Costoms Doty and GET 4 3 30 T0 100 4
- - Viva -
4.6 | Dissertation / Project 4 - "’3? Tik |0 4
I
IV SEMESTER TOTAL OF CREDITS M
|
I'V SEMESTER M.Com. (MASTER OF COMMERCE)
Duration Marks o
I"aper Instruction s s
Subjects f of Exam Credits
Code HraWeek jHrs] 1A Exam | Total
4.1 | Business Analytics 4 3 30 70 100 4
4.2 | Forensic Accounting & Auditing 4 3 30 pLl 10 4
4.3 | Forex Management 4 3 30 70 100 4
security Analvsis & Ponfolio
4.4 Managsment 4 3 3 70 100 4
Strategics  for Bankmg Risk and
4.5 Marketing M e . 4 3 30 70 LO0 4
| Viva -
4.6 | Dissertation 7 Project i 4 .- "';“EI"-' ot 100 4
IV SEMESTER TOTAL OF CREDITS 24

Total Credits — M.Com. Programms I

Semester M.Caom.
2™ Somester M.Com.
3™ Semester M.Com, - EFe
"8 0 : 24 Credits
Total Credits s 100 Credifs

!lﬂ




Mg of e Course: L] MOSETARY SYSTEM

Course Credits Mo. of Hours per Week | Total No. of Teaching Hours

il L_r_e_n:l_:_ts- 4 Hrs , 60 Hrs
'Cﬂu:l.'!-? Dulcomes: On successful U_‘lm].'l]('hun of the course, the Students will be able o |
| understand the Principles & Systeme of Note Tssue precent in India and other countries. The

| contents will expose students o the depth of the Domestic and International Monetary system

and practices in general,

Syllabus:

(Barter System to Bitcoin), Characteristics, Functions, Approaches, Types of Money, Role of
Money, Importance of Money, Evils of Money, Money and Near Money, Time Value of Money,
Circular Flow of Money - Sectors. Theories of Value of Money - Quantity Theory of Money:
Fisher's Transaction Approach & Cambridge Cash Balance Theory, Income Theory of Monev,
Liquidity Theory of Money, Friedman's Eestatement of the Quantity Theory of Money,
Keynesian Theory of Money, Modem Monetary Theory.

Monetary Standards: Monometalism, Bimetallism, Paper Currency and Virtual Currency:
Features, Types, Reforms, Pros & Cons. Gold Standard: Meaning, Types, Features, Functions,
| Pros & Cons, Domestic and International Gold Standards, Werking of Gold Standard;
Conditions, Qualities of Good Monetarv System. Introduction to Paper Currency Standard:
Meaning & Definition, Principles of Note Issue, Right of Note lssue, Method of Note Issue,
Essentials of Sound Currency System. Introduction to SDR or Paper Gold: Meaning &
Definition, Features, Role of SDR, Working of SDR, Basket of Currencies, IMF Quota - SDR, SDR
allocations & Interest Rate,

Module 1: Money: Introduction & Invention of Mnn_ev ‘i'-'-TEﬂning;, Definition, Evolution: Stages |

Module 2: Monetary Standards: Meaning & Definition, History, Gresham's Law, T!rpe_ﬁ of |

Module 3: International Monetary System: Meaning & Definitton, History, Evolution -
Bimetallism before 1875, Classical Gold Standard 1876 - 1913, Interwar Period 1914 - 1944,
Bretton Woods System 1945 - 1973 (IMF & World Bank), Flexible Exchange Rate Regime (1972 to
Present), Smithsonian Agreement, Triffin's Paradox, Nixon Shock; Characteristics & Importance.
Introduction to Flexible Exchange Rate Regime: Meaning & Definition, Characteristics,
Functions, Pros & Cons of Fixed & Flexible Exchange Rale Regime, Fixed v/s Flexible Exchange
Rate Regime, Current Exchange Rate Regime and Exchange Rate Management in India, i
Module 4: International Financial System: Meaning & Definition, International Financial
System v/= International Monetary System, Evolution, Components of International Financial
System. Introduction to International Financial Markets: Meaning & Definition, Participants,
Elements, Forex Market, Eure Currency Market, Euro Bond Market, Depository Receipts -
ADRs, GDRs & IDRs; Bond Market - Masala Bonds, Green Masala Bonds, Samurai Bond, Yankee
Bond, Panda Bonds and others.

=

Module 5: Balanee of Payment & Balance of Trade (BOP & BOT): Introduction to BOP &
BOT: Meaping & Definition, Features, Components, Structure of BOP, BOP v/s BOT,
Equjfibrlu_m & D]:h:qu]]ihﬁum in BOP, Types and Causes aof Disequilibrium in BOP, Methods lo
Correct Disequilibrium in BOP, Devaluation and Depreciation of Currency - Recent Trends.
Capital Account & Current Account: Meaning, Structure, Convertibility, Capital Account v /s
Current Acoonnt.

| Suggested Huuk&-"ﬁﬂiduﬁ,mka for References;
1. K. N, Verma, Monetary System, Vishal Publishing Company
2. P. Agarwal, Infernational Financlal Management, HPH
3. V.K. Bhatta, International Financial Managemenl Anmol publication Pyvt. Ltd. New Delhi
4. KK. Dewet, Modern Econemic Theory, Shyam Lal ::hamlah]e Trust, Ramnagar, New
Delhi., .
5. Apte PG International Financial Management, TMH g




B Lavi Macice: Intermatioril Foinanoe, M Graw Hill

LoD T Jain & B 5 5 YVerma, Mooey and Fimancal System, Sahoive Bhavan
Publications

8. L. Randall Wray, Modern Money Theory: A Primer on Macroeconomice for Sovereign
Monetary Systems, Palgrave Macmillan. '

9. M C Vaish, Monetary Theory, Vikas Publishing |

10. Dr. 5 K Singh & Dr. Madhulika Singh, Applied Money and Banking. Sahitya Bhavan |
Publications.

11. Robert E. Wright, NYLI, Money and Banking , Sayler Foundation,

Note: Latest edition of text books may be used. |




Same ol the Course: LEINTERNATIONAL BLSINESS ENVIRODNMEN |

Course Credits No. of Hours per Week | T'otal No. of Teaching Hours |
4 Credils W 4 irs 60 Hrs ]

| Course Oulcomes: On successful mmplehnn of the course, the Students will be able to learn |
| nature, scope and structure of Global Business Environment, and understand the influence of
| various enviromnental factors on global business operations
Syllabus: - ]
Module 1: International Business & Environment: lmportance, nature and scope of
International business; Modes of entry into International Business; globalization process and
managerial implications; multinational corporations and their involvement in global
Business: lssues in foreign investments, technology transler, pricing and regulations.
Introducton to FEeonomic environment - political and regulatory environment -
demographic environment - social, cultural and technological environment,
Module 2: International Economic Environmenl: Regional inlegration and trade blocks -
Types of integration - theory of cusloms union, European union - regional groupings -
integration of developing countries - ASEAN SAARC, SAPTA, global commodity
agreements — quota agreements - Cartels - Bi-lateral & Multi-lateral contracts— Economic
institutions - International Monetary Funds (IMF) - World Bank, Asian Development Bank,
UMNCTAD, T._I]"_-]ID[‘.I. International Trade Centre, WTO, GATS, TRIM, TRIPS,
Module 3: International Trade and Investment Environment: Government Influence on
Trade: Trade in merchandise - Trade in services - Global sourcing - degree of dependence -
balance of payments - trade and BOP of India. Cultural contacts of global management -
Understanding the role of culture - communicating across cultures - <ross cultural
negotiations and decision making. Types and significance of foreign investments - factors
affecting plobal investment - growth and dispersion of FDI - cross border mergers and
acquisitions - foreign mvestment in India - The New Policy - EURD/ADR fssues - M & A -
Indian companies going global.
Module 4 Multi National Corporation: Definition and Meaning - Imporlance and
dominance of MNCs - Code of conduct - MNCs in India Transnational Companies and
Global Companies-Their nature, Transfer of Technology - global competitiveness -
indicators of competitiveness competitive advantage of nalions - Technelogy and Global
competitiveness.  global Operations - Global supply chain management - glohal
manufacturing stralegies - factors affecting global HEM and staffing pelicy - global
negotiations - global asset protection ~Protection of IPEs.
Module 5: Social Responsibilities and Ethics: Social Responsibilities and Ethics, MNE Social |
Responsibilities ~ philanthropic Responsibility, Ethical Responsibility, Legal Responsibility,
Economic Responsibility, Foreign Corrupt Practices Act, Cases,

buggested Books/Articles/Links for References:

P Subba Rao, International Busiiness, Himalaya Publications
rwal, International Business, Himala}fa Publications

wafil:ppa K., International Business, Tata MoGraw Hill

Darrefl Mahotiy, etal, International Business, Longman.

Charles W.1. Hill, International Bustness, MeGraw - Hill.

fohn [ Daniels, etal, International Business, Pearson Education,

Don Ball and Wendell McoCulloch, Intérnational Business, MeGraw - Hill.

AV, Vedipurishwar, The Global CEQ, Vision Books.

Dr. Ansarul Hagque, Dr. 5 Porkodi, International Business Environment, Olobal

Academic Publishers & Dislribulors, 20 Edition, 2015

10, J. Stewart BlackAnant K. Sundaram, The [nternational Business En

o F
i .

BN




Edition, Pearson;, 2015

11. Aniket Shonak, International Business Eovironment, Straight Forward Publishers (1%)
Ltd., 2011

12 Bennet, Roger, International Business, Financial Times, Pitman Publishing, London,

13, Bhattacharya, B.. Going Intermational: Response Strategies of the Indian Sector, |
Wheeler Publishing, New Dethi. '

14, Czinkota, Michael R., et. al.. International Business, the Dryden Press, Fortworth

15. Hill, €., Cronk, T, & Wickramasekera, . (2011). Global Business Today: An Asia
Pacific Perspective. 2nd Edition. MeGraw-Hill

16. Danoes, John D, and Radebaugh, Lee H., International Business: Environment and
Ohperations, Addison Wesley, Readings,

17. HILL Charles W.L. (2011), International Business: Competing in the Global
Marketplace (8/E.), McGraw-Hill

Note: Latest edition of text books may be used,




Same of the Program: Master of Commerce
Name of the Course: 1.3 PRINCIPLES AND PRACTICES OF BUSINESS DECISIONS

~ Course Credits | No. of Hours per Wefk_.r Total No. of Teaching Hours

4 Credits 4 Hrn | b Hrs

Course Dutcomes: To familiarise students with key macro-economic variables and their
behaviour, and enable them to critically evaluate different economies and to enable students to
integrate macroeconomic analysis into business decisions.

Syllabus:

Module 1: Introduction to Economics: Introduction to economics, macroeconomics, and its |
interface with business and industry. Nature and Scope of managetial economics. Objectives of
the firm, Economic, Managerial and Behavioural theories of the firm. Resources and Goals of an
economic systems, Perfect Market, Free market and Mixed Economy. National Income and
product concept, computation of National Income and related aggregates, problems in
camputation of national income. Concept of GDP, GNP, NDF and NNP. e =]

Module 2: Public Financial Policy: Public Finance branches - Principle of maximum social
advantages — Sources of public revenue - canons of taxation - direct and indirect taxes - impact
and incidence - effects of taxation on production, consumption and distribution side of economy
- recent policy changes in direct and indirect - public expenditure - causes for growth - effects
of public expenditure - public debt - sources of public borrowing - methods of debt redemption
— debt trap - budget - types and deficit.

' choice under risk; Demand estimation for major consumer durable and non-durable products;

Module 3: Demand Analysis & Consumer Cheice: Individual and market demand functions;
Law of demand, determinants of demand; Elasticity of demand - its meaning and importance;
price elasticity, income elasticity and cross elasticity - Using clasticity in managerial decisions;
numerical problems and case studies. Introduction to Consumer Choice, Sovereignty, Cardinal
and ordinal utility approach, indifference approach, revealed preference and theory of consumer

Demand forecasting techniques; numerical problems and case studies.

Module 4: Production Theory: Production function - production with one and two variable
inputs, Stages of production; Economies of scale; Estimation of production function; cost theory
and estimation; Economic value analysis; Short and long run cost functions - their nature, shape
and inter-relationship; Law of returns to scale; numerical problems and ease studies.

enr TP S

Marginal Cost Pricing, Target Rate Pricing Product Line Pricing, administered pricing
competitive bidding, dual pricing, transfer pricing. Price discrimination: requirements, types
and dumping strategies. Pricing over product life cyele: skimmed pricing, penetration pricing,
product ~line pricing and price leadership. Impact of pricing on business decisions.

Module 5: Pricing Practices & Strategies: Determinants of pricing policy, pricing methods:

Suggested Books/Articles/Links for References:

1. M.L. Seth Monetary Economics, Vikas Publishing

2. M.C. Vaish - Micro and Macro Economics, Vikas Publishing
3. KPM Spndaram - Indian Economy, 5. Chand Publishing -
4. Maheshwari KL, & Varshney R.L - Managerial Economics, Sultan Chand & FqT
5. M.L. Seth - Macro Economic Theory - Vikas Publishing g
f,
F;

- LC. Dhingra - Indian Economy, Sultan Chand & Sons.

- ouraj B. Gupta, Monetary Economics, 5. Chand & Company.
B. P.L Mehta; Managerial Economics, Sultan Chand & Sons, New Delhi 12 \
9. ZR.L Varshney and K.L Maheshwari; Managerial Economics, Sultan Chand
10. Karma "al : Managerial Economics, Excel Books.




11. | LL Ahuja; Business Economics, 5. Chand & Company Lid., NMew Delhi

12 5. K. Chakapaborti, Macroeconomics, HT'H

13. Gupta G, 5, - Macrogconomic theary- Tata Me-Graw Hill publications

14. Dr. M. Muniraju, Macro Ecnomics for Business Decisions, H'H,

15. Samuelson, Paul - Economics, Tata Mc-Graw Hill publications

16. Darnbush R & Fisher 5 - Macroeconomics - Tata Me-Graw Hill publications

17. Blanchard O. | & Stanley Fischer - Lectures on Macre-economics - Tata Me Graw Hill
publications

18. Misra & Puri, Indian Economics, HPH

19. Dwivedi D N - Managerial Economics - Vikas publications

20, 1. K. Bhagawathi = Economics of Underdeveloped Countries - All India Traveler Book
Seller Publishing Company.

21 A. K. Agarwall - Indian Economics - Problems of Development and planning - DK
Publishers,

22. V. K R V. Rao - National Income of India - 1950 to 1980 Sage Publishers

23. Bimal Jalan - India’s Economic Crisis, Oxtord, IBAM.

24, Rangarajan C. - Principles of Macro Economies, Tata McGraw Hill Pub co.

25, Vaish M. C - Macro Economic Theory - Willey Eastern

26. [ha. R - Contemporary Macroeconomic Theory and Policy

27. 5chultze C. L - National Income Analvsis

25, Bramhananda ' R & V R Panchamukhi - Development process of Indian Economy
Survey (Varicus issues) - Ministry of Finance Government of India Publications, MNew
Delhi.

29. Sheth M. L - Macroeconomic theery - S.Chand, New Delhl

30. Bhole. L.M, Financial Institutions and Markels, Tata MeGraw Hill,

31. Frank KE.H: Principles of Macroeconomics, Tata McGraaw Hill,

32, Colander: Macroecomomics TMH.

33, Fischer and Blanchard: Lecturer and Macroeconomics PHI.

3. Turnovsky: Methods of Macroeconamics Dynamis, PHL




Name of the Program: Master of Commerce
Name of the Course: 1.4 INFORMATION TECHNOLOGY FOR BUSINESS

Course Credits No. of Hours per Week  Total No. u:rf";i'éachi'ng Hours |

4 Credits 4 Hrs 60 Hrs

Course Outcomes: On successful -i-nmplﬂﬁm of the course, the students will be able to
understand E-Commerce Business Models, Security Threats & Protections as well as application
of Technology in every comer of the business in the world,

Svilabus:

Module 1: Introduction to E-=Commerce: Introduction, E-Commerce - Definition, History of E-
commerce, Online Extension of a BAM Model, Transition to E-Commerce in India, E-Commerce
v/s Traditional Commerce, E - Commerce v/s E - Business. Electronic Commerce - Cutting
Edge Technologies, Strengths, Weakness, Opportunities and Challénges of E-Commerce,
Components of E-Business, E-Commerce Business models - B2C, B2ZB, CIB, C2C, B2G, CXG,
Brokerage, Advertising, Infomediary, Merchant, Manufacturer (Direct), Affiliate, Community,
Subscription, Utility. Ecommerce Business Revenue Models & Types, Impact of E-Commerce on
business, Successful Business Models in [ndia. R o

Module 2: Hardware and Software for E-Business: Web Servers - Browsers - Server Software
- Web Authoring Tools - Database Svstemn - World Wide Web - Domain Name - Hardware
requirements, Brief on Shopping Cart, Poinl of Sale, Wireless Payment Device, Strategies for
Web Auction, Virtual Communities, Web Portal. Electronic Retailing and Malls. Electronic
Shopping - Process, Electronic Catalogues, Interactive Advertising and Marketing,

Maodule 3: Privacy & Technology: Introduction to Internet Security - Secure Transactions —
Computer Monitoring - Privacy lssues - Privacy on the Internet - Cyber Crimes & Tvpes,
Recent Cyber Attacks, Major types of Security Problems/Common Threats - E-Commerce and
Security - Security for Internet Trading - Electronic Security Challenges. Introduction to
Encryptiern: Elerments & Methods of Encryption, Secret key, Private & Public key, Digital
Signature, Digital Certificates. Modern Cryptography: Types, Tools & Applications, VPNs, 55L
Protocol, Firewalls.

Module 4: IT Act of 2000 (Amendment in 2008 & 2018): Introduction to Cyber Laws, Evolution
& Meed of Cyber Laws, Internet Frauds, Features, Objectives, Applicability & Non-applicability,
Sections of IT Act ((Amendment) Act, 2018.), Section 43(A) (SPDI] - Sensitive Personal Data),
150 27001 guidelines, How to prevent Cyber Crimes?, Some Pioneering Indian Case Studies, E-
Transition Challenges for Indian Companies.

Module 5: EDI: Electronic Data Interchange (EDT): Meaning & Definition, History & Evolution,
Uses. EDI Standards, EDI Working Concept, Implementation difficulties of EDI. Financial EDI,
EDI and Internet, EDI services, ANSI X12 and EDIFACT.

i Suggested BooksfArticles/Links for References:

1. Raydu - E Commerce, HI'H

2. Suman M - E Commerc & Accounting - HPH

3. Kalakota Ravi and A. B. Whinston : Frontiers of Electronic Commerce, Addison Wesley

4. Watson R T ; Electronic Commetce - the strategic perspective. Thie Dr}-'dr.."r'l press

5. Amrutha Gowry & Soundrajana, E - Business & Accounting, SHBP,

6. C5V Murthy- E Commerce, HPH

7. Agarwala KN and Decksha Ararwala: Business on the Net - Whats and Hows of E-
Commerce

8. P.Diwan /5. Sharma - E - Commerce




9. Srivatsava: ERT, | K International Pubiishers |

10. Bharat Bhasker, Electronic Commerce - Frame work technelogies and Applications, 3 |
Edition, Tata MoCraw-Hill Publications.

11. Kamlesh K. Bajaj and Debjani Nag, Ecommerce- the cutting edge of Business, Tata
MeGraw-Hill Publications.,

12, Kalakota et al, Fronters of Electronic Commerce, Addison Wesley

13. E- Commerce Strategies, Technology and applications (David) Tata McGraw-Hill

14, Introduction to E-commerce (Jeffrev) Tata- McGraw-Hill

15. E-Business and Commerce- Strategic Thinking and Practice (Brahm) Biztantra,

16. Deepak Bharihoke- “Fundamentals of Information Technology®.

Note: Latest edition of text books may be used.




Name of the Program: Master of Commuerce
Name of the Course: 1.5 MANAGERIAL FINANCE

Course Credits Mo, of Hours per Week Total No, of Teaching Hours
4 Credils 4 Hrs &0 Hrs
| Course Outcomes: On successiul completion of the course, the Students will be able to |
understand the advanced tools and techniques used in evaluating projects for [nancial
decisions. The theories on financial management concepts will help the students to attain a
greater anatomy on effective financial decision making in business, |

Syllabusg: ———

Module 1: Introduction to Finance: Introduction to Finance; Concept, Meaning, Fmtlpll,l_s- &
Types of Finance, Functions of Finance, Financing Decisions, Factors influencing Financial
Decisions, Objectives of Corporate Financial Decisions. Introduction to Financial Management,
Meaning & Definition, Evolution, Scope, Methods, Importance, Functional areas of Modern
Financial Management, Financial Management Process. Planning and Policy; Approaches lo
Capital Structure: Net Income Approach, MNet Operating Income Approach, The Traditional
approach, Modigliani & Miller Approach - Concept & Problems. Optimal Capital Structure:
| Meaning & Concept, Trade-Off-Theory v/s Pecking Order Theorv, EBIT - EPS Approach -
| Concept & Problems,

Module 2: Investment Decisions: Introduction to Investment Decisions: Meaning, Need and
Factors, Efficent Investment Analysis. Introduction to Capital Budgeting Decisions - Meaning,
Features, Process and Factors, Capital Budgeting Techmiques: Traditional and Modern |
Techniques, Varying Opportunity Cost of Capital, NPV v/s [RR, Incremental IRR, Modified
Internal Rate of Return (MIRR) - Concept, Evaluation Criteria & Problems, Fisher's Rate and
Aggregate Capital Needs in Investment Decisions, Project Selection under Capital Rationing:
Meaning, Types; Fros & Cons, Problems on Divisible & Indivisible Projects, Multi-Period Capital
Rationing, Capital Budgeting under Inflationary Conditions.

Module 3: Risk Analysis in Capital Budgeting: Risk Analysis in Capital Budgeting - Meaning,
Analysis of Risk and Uncertainty, Sources and Perspectives of Risk, Measurement of Risk,
Nature of Risk in Capifal Budgeting Decisions, Techniques for Risk Analysis: Risk Adjusted
Discount Rate, Certainty Equivalent Method, Frobability Method, Sensitivity Analysis, Scenario
Analysis, Simulation Analysis, Hiller Model, Break-Even Analysis, Corporate Risk Analysis,
Decision Tree Analysis - Sequential Investment Decisions, Market Risk Analysis - Concept &
Problems, Backward Induction Method, Utility Theory and Capital Budgeting,

Module 4: Corporate Restructuring: Introduction to Corporate Restructuring: Mergers,
Acquisitions, Takeovers, Spinoff, Synergies, Strategic Alliance, Joint Venture, Leveraged
Buyouts, Management Buyouts (MBO) & Buy-in (MBI}, Franchising, Intellectual Property Rights
(IPRs), Sell-off, Demerger, Disinvestment v/s Divestment, Slump Sale, Reverse Merger, Equity
Carveout - Concept & Types. Valuation under M&A: Discounted Cash Flow Method (DCF),
Price-Earnings Ratio (P/E Ratio), EPS Approach, Enterprise-Value-to-Sales Ratio (EV/Sales), |
Replacement Cost Method - Concept 8 Problems, |
Module 5: Dividend & Working Capital Decisions: Inbroduction to Dividend Decisions, |
Meaning & Definition, Forms of Dividend, Types of Dividend Policy, Significance of Dividend, |
Impact of Dividend Policy on Company, Factors affecting Dividend Policy, Dividend Decision |
Theories - Walter's Model, Gorden's Model, MM Theory - Concept, Assumptions, Formula,

Criticisms & Problems. Introduction to Working Capital, Meaning & Definition, Types of

Working Capital, Significance of Adequate Working Capital - Evils of Excess or Inadequate

Working Capital - Determinants of Working Capital - Sources of Working Capital, Techniques




| for managing Working Capital - Cancept & Problems

Suggested Books/Articles/Links for References:
1. . Sudarsana Reddy, Financial Management, HPH.
Khan & [ain, Financial Management, Tata McGraw Hill,
M. Pandey, Financial Management, Viaks Publishing House
Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill
Schall & Haley, Financial Management, McGraw Hill, New york.
Sudhindra Bhat, Financial Management: Principles and Practice, Excel Books India
Patel Bhavesh, Fundamentals of Financial Management, Vikas Publications
- Sharan, Fundamentals of Financial Management, Pearson Education India
'El Shri. Narendra Singh, Advanced Financial Management, HPH.
10.Dr. B. G Sathya Prasad & M. N. Arora, Management Accounting and Financial |

Management, HPH.

| Note: Latest edition of text books may be used.
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Name of the Program: Master of Commerce
Name of the Course: 1.6 GLOBAL TALENT MANAGEMENT

Course Credits | No. of Hours |;l-ét Week Tﬁia[ ""du of Teaching Hours |

3 Credits 4 Hrs 60 Hrs

Course Outcomes: On successful completion of the course, the students will be able to |
understand the core concepts of Talent management and application of Talent management in
various multi-disciplinary areas.

Sylabus:

h':rudule 1:.Introduction to Talent Management: Introduction, Talent Management - Overview,
Talent Management - History, Scope of Talent Management, Need of Talent Management, Key
Processes of Talent Management, Talent vs knowledge people, Source of Talent Management,
Consequences of Failure in Managing Talent, Tools for Managing Talent, Building Blocks of
Effective Talent Management Svstem, Life Cycle of Talent Management Role of HR in Talent
Management, Compensation and reward strategies for Effective Talent Management, Human |
Capital- Meaning, Definiticn and Characteristics.

Module 2: Talent Planning and Acquisition:

Talent Planning: Objectives of Talent Planning, Steps in .':n-[rnl_egm Talent Planning, Succession
Planning Program, Innovalive talent planning, Current Industry Practices for Strategic Talent
Planning; Ensuring Leadership

Talent Acquisition: Introduction, Talent Acquisition, Recruiting Process, Strategic Trends in
Talent Acquisition, Talent acquisition management solutions

Module 3: Talent Engagement and Retention:

Introduction, Concept of Talent Engagement, Retention, Emplovee Engagement and Retention,
the Race for Talent: Retaining and Engaging Workers, Best Practices for Talent Engagement,
Improving Employee Retention

Moduled:  Information  Techmology and HR  Analytics in  Talent
Management: Introduction, Role of Information Technology in Talent Management
| Systems, Talent Management Information System, Creating Business Value through
| Information Technology, Five Steps to a Talent Managemenl Information Strategy, HR

| Analytics for T™M Pracesses, Design Development through Rapid Prototyping and Scaling,
I| Impiementation and Maintenance, Audit and Update.

Module 5: Contemporary Talent Management Issues, Challenges, Best Practices and
| Innovation: Intreduction, Organisational Issues, Talent Management Challenges, Best
i Practices of Talent Management, Talent Management in India, Al applications in Human
| Resource Management Practices, E-Frauds in Talent Acguisition, Development,

| Utilization and Seperation. -
| Suggested Books/Articles/Links for References:

. Ravinder Shukla, Clobal India Publications, TALENT MANAGEMENT: Process of
Developing and Integrating Skilled Workers
. Talent Development by Dave Collins; Aine MacNamara, Routled ge
' Sloan, Hazucha, and Van Katwyk , Strategic management of global leadership talent
Advances in global leadership

| = TPascal, Talent management systems: Best practices in_technology solutions for |

2F




recruitment, retention. and workforce planning
s Willam Barther (2020), Al Applications in HR Practices, Prentice Hall, NewYork,
Note: Latest edition of text books may be used,




Mame of the Course: 1.7 CORPORATE COMMUNICATION SKILLS

Course l:rEdJ.I'_-.

2 Credits

Name of the Program: Master of Commerce

No. of Hours per Week |

3 Hrs

Total No. uf Te:u'h.ing I_‘_I_ﬂ_ln_'ﬂ_
-iE Hrs

Course Oulcomes:

1. To sharpen the Analvtical, written, non-verbal, Spoken Commurication and interpersonal
skills essential in organizations involving Decision making and implementation.
2 To demonstrate good team work and negotiation skills.

Syllabus:

Meodule 1: Introduction to Corporate Communication
Mature of Corporate Communication, Advantages of Corporate Communication, -Lurpﬂrate
Communication for Managerial Functions, Networked Communications, Meta Communications
system in Organization. Formal and Informal Communications in Organizations, Cost of poor
Decisions and Communication gap. Importance of Corporate communication for value creation |
Communication mechanism with stake holders- Corporate liasoning, The Fole of C-Suite

executives in Corporate Communication and Decisions,

Module 2: Public Speaking
Characteristics of effective speech, voice quality, rate of speaking, clear articulation, eye contact, |
use of expressions, and pestures and posture; Types of managerial speeches: speech of

introduction, speech of vote of thanks, occasional speech, theme speech, formal speeches during |
meetings, Role of Public $p:?akirt5 for better navigation by execufives and Managers in |
Organizational Hierarchy, Public speaking for developing leadership skills, Trouble shooters

and corporate communications,

Maodule 3: Soft skills

How communication skills and soft skills are inter-related, Body language-posture, eye-contact,
handling hand movements, gait - Voice and tone, Meeting and Boardroom Etiquettes -
Guidelines for planning a meeting, Before the meeting, On the day of the Meeting, Guidelines
for Attending the mesting, For the Chairperson, For attendees, For Presenters, Telephone
Etiquette, Cell phone etiquette, Telephone etiquette guidelines, Mastering the telephone
courtesy, Active listening, Putling callers on hold, Transferring a call, Screening calls, Taking a
message, Voice Mail, Closing the call, When Making calls, Closing the call. Handling rude or
impatient clients, Cross-cultural communication, cultural sensitivity, Cross-cultural issues which
affect Communication across different Cultures, Culture and non-verbal communication,
Effective interculiural communication, Business and social etiquette.

Module 4: Presentation skills of Executives and Employees

Principles of Effective Presentations, Planning, Structure and Delivery, Principles governing the
useé of Audio-visual media, Time management - Slide design and transition: representation of
textual information into visuals for effectiveness of communication - Style and persuasiveness of
the message - Adherence to the number of slides, Dynamics of group presentation and

individual presentation.

Muodule 5: Technology in Corporate Communication.
Web /video conferencing, tele-meeting, Virtual Meeting Mechamsms-etiquetie, personation |
gkills, Work from home communications, E-Training and performance appratsal Physical
Appearance; Communication Syle; Content of Communication, Emerging Trends in Virtual

Communicalion.




Suggested Books/Articles/Links for References:

1 Montpally MM, Busines Communication Stratepies, MceCGraw Hill

2, Bovee, Till and Schatzman, Business Communication today, Pearson

3, beot Ober, Contemporary Busines Communication, Biztantra

4. Parag Diwan, Business Communication, Excell books

5. Murphy, Effective Business Communicabion, McGraw-hill

| 6. Teaching and learning Resources;

http:/ /eff cls.utk.edu/fundamentals/ eff standards. him

http:/ fwww.ndted org/ teaching Resources / Classroom Tips/ Communication. htm

MNote: Latest edition of text books may be used.




Samee of the Program: Master of Comapernoe

Mame of the Course: 2.1 MODERN INDIAN BANKING

Course Credits Na. of Hours per Week Total No. of Teach ing Hours

4 Credits 4 Hrs 60 Hrs
Course Oulcomes: On successiul completion of the course, the students will be able to
understand the core banking services, prudential norms, new technologies and the latest
transformation or reforms in Indian Banking Sector.

Svllabus:

Module 1: Introduction to Indian Banking: Introduction to Indian Banking: Phases of Indian

Banking System, Infroduction on SBl, Nalicnalized Banks, Private Banks, Local Area Banks,
Small Finance Banks, Payment Banks, Foreign Banks, Cooperative Banks and Regional Rural
Banks: Features, Functions & Objectives. Acts: Banking Regulation Act, 1949, Deposit
Insurance and Credit Guarantes Corporation Act 1961, The Securitization and Reconstruction
of Financial Assets and Enforcement of Securities Interest Act, 2002 {SARFAESI Act).
Prevention of Money Laundering Act 2002, Banking Ombudsman Scheme - Introduction &

Concepl. Major Reforms in Banking Sector in India, '

Module 2: Reserve Bank of India: Reserve Bank of India: History, Key L.andn-aar]-.:,,
Objectives, Organization Structure, Functions, recent measures by RBL Introduction to
Monetary Policy: Technigues of Monetary Policy - Qualitative & Quantitative (CRR, SLE,
Repo, Reverse Repo, Bank Rate, MSF Rate, MCLR Rate, Liquidity Adjustment Facility, Open
Market Operations, Marginal Stability Scheme), Monetary Policy and Indian Economy. -

Module 3: Non-Performing Asset (NPA): Introduction to NPA: "-'Ieamng & Definition, |
Identification of NPA, Asset Classification & Guidelines by RBI, Provisioning - Asset
Classification, Causes for NPA, Effects of NPA, Impact of NPA on Balance Sheet, Balance Sheet
Cleaning, Monitoring of NPA, Measures to overcome NPA, Writing off of NPAs, NPA
Management. NFA norms by RBL IRAC Norms (ie., Income¢ Recognition and Asset
Classification norms), Debt Recovery Tribunals, Willlul Defaulters, Introduction to Credit
Information Bureau (India) Limited (C1BIL), Insolvency and Bankruptey Code (IBC), 2016.

Module 4: BASEL Norms: Introduction to BASEL, History of BASEL, BASEL: I, 11 and 1T -
Objectives, Framework, Challenges, Pillars and Impact. BASEL MNorms - Guidelines by REL
Recession and Indian Banking Sector.

Module 5: Asset & Liability Management: Introduction, Meaning & Definition, Types and
Characteristics of Assets & Liabilities, ALM Strategies, Risk Management Concepts, VAR
Analysis, Back-testing and Stress Tes! for Banks, E-Frauds in banking System - Challenges and
Solutions,

Sugpested Books/Articles/Links for References:
1. Gorden and Natarajan: Banking Theory Law and Practice
2, Tannan M L: Banking Law and Practice in India
3. Vasanl Desai, Bank and Institutional Management, HPH,
Muralisubbakrishna, Bank Credit Management,
O Payramval, Modern Banking of India.
Shekar K C: Banking Theory Law and Practice
S.P. Srivastava: Banking Theory Law and Practice
Kiran Prakashan: Banking and Financial Awareness
Moorad Choudhry: The Principles of Banking,
llll S Matarajan & Dir. R. Parameswaran, Indian Banking, Kindle Edition
Note: Latest edition of text books may be used.
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Same of the Program: Master of Commerce

Name of the Course: 2.2 RISK MANAGEMENT & DERIVATIVES

Course Credits _ No.of Hours per Week  Tolal No. of Teaching Hours
4 Credits. 4 Hrs 60 Hrs

Course Outcomes: On successful completion of the course, the students will be able to
understand the basic knowledge of risk, type of risks and lools of risk management. They can

Syllabus:
Module 1: Introduction to Risks: Introduction to Risks: Meaning, Definition, Evolution,
Types, Classification, Sources, Scope, Challenges of Risks to Business. Introduction to Risk
Management: Meaning & Definition, Steps in Risk Management, Objectives, Process, Role of
Risk Management in Business & Flnance - Risk Management Techniques, Risk and
Uncertainty, Perils, Clauses and Risk Covers. Risk Management Practices in Business,
Insurance, Banks and Finance, Concept of Agri Risk Management.
Module 2: Credit Risk Management: Credit Risk and Risk Management Models: |
Introduction to Credit Risk, Meaning & Definition. Sources, Components, Classification of |
Credit Risk. Factors affecting Credit Risk. Introduction to Credit Risk Management - Meaning, |
Principles, Prudential Norms, Process, Tools of Credit Risk Management, Functionality of |
Good Credit, Concept & Problems on Credit Risk Management Models: Altman's Z Score |
Maodel, RAROC Model, KMV Model, VAR Model, Credit Metrics Model, Credit Risk Rating
Model, Credit Risk Score by CIBIL - Mechanism. :
Module 3: Market Risk & Operations Risk: Introduction to Market Risk: Meaning &
Drefinition, Types, Yield Curve & Types. Introduction to (Value at Risk) VaR Model; Meaning & |
Definition, Why VaR?, Calculation of VAR, Pros & Cons of VaR, Metheds of VaR - Historical
Simulation, Model Building Approach, Linear Approach, Quadratic Model, Monte Carlo
Stmulation, Stress Testing and Back Testing - Concept & Problems. Introduction to Operations |
Kisk Management (ORM): Meaning & Definition, Features, Types & Causes of Operations Risk, |
ORM Process, Why ORM?, Risk Modelling Methods, 5M Model - Concept. |
Module 4;: Basics of Derivatives: Introduction to Derivatives, Evolution of Derivatives, |
Meaning & Definition, Characteristics, Functions, Participants, Economic Benefits of
Derivatives, Factor Contributing to the growth of Derivatives Market in India, Types of
Derivatives - Concept, Meaning & Definition. Recent Trends in Derivatives.
- Module 5: Futures, Options & Swaps: Introduction to Futures Market: Meaning & Definition,
Evolution, Types, Features. Terminologies., Pros & Cons, Forwards v/s Futures, Margin &
Types of Margin, Mark to Market - Concept & Problems, Cost of Carry Model - Concept &
Problems, Clearing & Seitlement of Fulure Contract. Introduction to Options Contract:
Meaning & Definition, Evolution, Types, Features, Terminologies, Pros & Cons, Options
Market Trading Mechanism, Futures v/s Options, Option Valuation: Binomial Option Pricing
Maodel, Black-5choles Option Pricing - Concept & Problems, Introduction to Swaps: Meaning &
| Definition, Types, Features, Pricing of Swaps: Concept & Problems.
Suggested Books/Articles/Links for References: '
1. T.K.Supla, Insurance & Risk Management, HPH |
2, G, Koreshwar, Risk Management, HPH |
3. 5.XK.Poddar, Risk & Insurance Management, HPH
4, John C Hull, Risk Management & Financial Institutions, HPH :
5. Robert W, Kolb, James A. Owerdahl, Financial Derivatives: Pricing and Risk
Management, John Wiley & Sons,
6. Sundaram Janakirama nar, Derivatives and Risk Ma nagement, f{aarmn Education India




7. Verma, Derivatives and Risk Management, Tata McGraw-Hill Education

8. KHATRI, DHANESH KUMAR, Derivatives and Risk Management, PHI Learning Pyt
Led,

9. Steve L. Allen, Financial Risk Management. Wiley

10. Philippa X. Girling, Operational Risk Management, Wiley

Mote; Latest edition of text books may be used.




Samme it the Frogram: Master of Commerce

Naine of the Course: 2.3 ADVANCED RESEARCH METHODROLOGY

Course Credits No. of Hours per Week | Tolal No, of Teaching Hours |

4 Credits 4 Hrs L 60 Hrs |
Course Outcomes: On successful HH‘I‘IP-]I.-‘tI:I::I:I'I. of the course, the Students will be able to learn |
concepts, tools and techniques of the methodology of business research. It also gives an
opportunity to do a research / consultancy project in future.

Syllabus:

Medule 1: Introduction to Rescarch: Introduction to Research: Meaning, Characteristics,
Objectives, Motivation in Research, Types, Methods, Significance, DProcess, Approaches,
Criteria of Good Research. Concept of Theory, Empiricism, Deductive and Inductive Theory.
Introduction to Ethics in Research, Plagiarism, Limitations and Ethical Issues in Research,
Software for Detecion of Plagiarism, Plagiarism level in National and International
Publications, Problems encountered by researchers in India.

Module 2: Research Topic & Research Design: Selecting a Topic for Research, Tvpes of
Research Problems in Social Science, Components & Sources of Research Problem, Techniques |
involved in Defining Problem, Definition of Problem and Evaluating Problem, Feview of |
Literature: Meed, Purpose & MNote Taking, Research Ga]:l Identification. Introduction to |
Research Design: Meaning. Need & Importance, Tvpes & Uses of Research Design, Features of |
Good Research Design, Types of Research Design - Concept, Pros & Cons. Qualitative, |
Quantitative and Mixed Research Designs, Steps in Sample Design, Complex Random Sample |.
Designs, Variables in Research: Introduction, Meaning, Types.

Maodule 3: Scales of Measurement & Data rocessing: Scales of Measurement: Types of Data
Measurement Scale, Technigues of Data Scaling. Goodness of Measurement Scales, Deciding
the Scale, Validating the Scale. Data Processing: Processing and Distribution - Field Work |
Validation - Tabulation - Editing - Coding - Classification and Tabulation of Data - Presentation |
- Graphical Representation. Reliability and Validity: Meaning, Types and Need. Sources of |
Data: Primary and Secondary Seurces - Qualitative and Quantitative Methods of Data
Collection, Constructing (Questionnaire, Standardized CQuestonnaire, Questionnaire v/s
 Schedules. I
Module 4: Sampling & Hypothesis: IntroducHon to Sampling: Concepts of Population,
Sample, Sampling Frame, Sumpling Error, Sample Size, Characteristics of a good sample, |
Types of Sampling - Probability and Non-Probability, Determining Size of the Sample, Sample
vi/s Censos, Introduction to Hypothesis: Meaning, Concepis & Types. Type | and Type 1l
Errors, Level of Significance, Testing of Hypotheses: Concepts, Steps in Testing of Hypothesis,
I* - Value Approach.

ek

Module 5: Statistical Tests & Software's: Univariate and Multivariate Data Analysis,
Descriptive vs Inferential Analysis - Descriptive Analysis of Univariate Data and Bivariate
Data, Parametric and Non-Parametric Tests, Correlation Analysis, Multiple regression analysis,
t-Test, Z-Test, F-Tesl, Chi-Square, ANOVA and Econometrics Model - Concepl & Problems.
Importance of Report Writing - Types of Reports, Footnotes and Bibliography, Reference
Management Software like Zotero/Mendeley, Research Software like SPSS, AMOS, GRATEL,
R TOOLS, PYTHON, ete.

+ In the place of Inlernal Assessment, Practical Tests shall be conducted through

Statistical software packages (SPS5, AMOS) for Research,
= [I'ractical Examination will be conducted by the BOE

30




Suggested Books/Articles/Links for References:

1. Moses, LA, Survey Methods in Social Investigation

2, Goode & Hatt, Methods in Social Investigation,

3. Willam Emory, Business Research Methods,

4. Vemon Colver & H.L. Balsleg, Business Research Methods,

5, :rishnaswamy CLR, Methodology of Research in Social Sciences, Himalya Publishing

LRI

6. Kothari. CR, Methodology of Research, Vikas Publishing House,

7. E.R. Sharma, Research Methodology, National Publishers, |aipur.

8. Wilkinson & Bhandarkar, Methodology and Techniques of Social Research.

9. Cooper D.R and P.S. Schindler, Business Research Methods, Tata McGraw Hill.

10. 5. Raydu, E-Business of E-Commerce, HFH

11, Dr. Usha Devi, Business Research Method, HPH

12. | K Sachdeva, Business Research Methodology,

13. William Emory, Business Research Methods,

14. Dr. O, R Krishnaswami, "Business Research Methods”, Himalaya Publishing House,
2020, Mumbai.

15, P.K. Mozi, Research Methodology, HPH

16, Dr, Usha Devi, Business Research Method, HFH

MNote: Latest edition of text books may be used.

- s :
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Same of the Program: Master of Comnerce

Name of the Cowrse: 24 DIGITAL MARKETING
Course Eredltq__ | No.of Hours per Week Total No. of Teaching Hours
b= 4 Crediis - 4 Hrs Bl Hrs
Course Outcomes: On suceessful completion of the course, the students will gain industry
background knowledge to knowledgeably navigate Digital Marketing topics including Digital
| advertising, search, social media, and online privacy.
Syllabus:
Module 1: Introduction to Digital Marketing: Introduction, Meaning & Definition, History,
Objectives, Features, Scope, Benefits and Problems, Techniques, Digital Marketing v/s Real
Marketing. Landscape - Past - Today - Fulure; Internet Inirastracture Stack Business Models
& Strategics: Strategic Planning - Strategy to Electronic Planning - Strategic Drivers of the
Internet Economy - Business Models to Digital Business Models - E-Business Models-
Performance Metrics - The Balanced Scorecard. !
Module 2: Digital Marketing Environment: Product - Products on Internet - Emaﬂng|
Customer Value Online - Product Benefits - E-Marketing Enhanced Product Development -
Price - Change in Pricing Strategies - Buver and Seller Perspectives - Payment Options -
Pricing Strategies - Distribution- Online Channel Intermediaries - Distribution Channel
Length and Functions — Channel Management and Power — Distribution Channel Metrics -
Promotion - Integrated Marketing Communication (IMC) - Internet Advertising - Marketing
Mublic Relations - Sales Promotion Offers - Direct Marketing - Personal Selling - IMC Metrics-
Search Engine Optimization (SEO) - Contents, Tools & Oplimization, Content Management -
SWOC.
Module 3: Research Environment: Data Driven Strategy - Marketing Knowledge
Management - Monitoring Soclal Media - Technology-Enabled Approaches - Real-Space
Approaches - Marketing Dalabases and Data Warehouses - Data Analysis and Distribution -
Enowledge Management Metrics - Consumer Behaviour Online - Segmentation - Targeling -
Differentiation - Pesitioning Strategies, Online Marketing Research Tools, Affiliated Marketing
= Concepl. Overview of Global E-Marketing Issues - Country and Market Opportunity
Analysis - Technological Readiness Influences Marketing - Wireless Internet,
Muaodule 4: Customer Acquisition and Retention: Profile of Consumers - Browsing Behaviour
Model - Elements ol Social Media - Social Media Strategies - Social Media Performance
Melrics = Building Customer Relationships - Relationship Marketing - Stakeholders - Three
Pillars of Relationship Marketing - Customer Relationship Management (CRM) - CRM
Building Blocks - Ten rules for CRM Success - CRM Platforms, Strategies & Models, E-CRM
System: Why & Uses, Website Solution Method, Web Analytics & Use of Google Analytics -
eports. chiap——r—
Module 5 Emerging Issues: Online Governance and ICANN - Junisdichon - Frand -
Consumer Loyalty of Website-Services - The Quadratic Effect of Flow - Role of Technology
Readiness in Developing Trust and Lovalty for E-Services in Developing. Aceess - The Digital
Divide Ethical and Legnl Issues - Frwaq.r Digital Property - Online Expression - Cyber |
Security ~Cyber Crime, Email, Facebook, Instagram, LinkedIn and other Social Applications |
Marketing - Concepl.
Suggested Books/Articles/Links for References: |
1. KAUSHIK, A, Web Analytics 2.0 (1st ed.). Wyley Publishing, Inc. TK 5105.88817 K35i !
2. KRUG, 5, Don't make me think, Revisited (3nd ed.), New Riders Press TK 5105888 K78 ‘

3. HUNT, B. Convert! Designing websites to increase traffic and cornversion (1st ed.). Wiley
Mublishing TK 5105888 HES




4. BAILEY. M, Internet Markeling: An Hour a Day (1st ed) Wiley Publishing. HF
5415.1265 B29

5. KERPEN, D. Likeable Soctal Media (1st ed.). McGraw-Hill HF 5415.1265 K47

b RYAN, D. & JONES, C. {2012), Understanding Digital Marketing (Ind od.). Kogan Page
Publishers. HF 5415.1265 R93 2012

7. STOKES, R eMarketing. The essential guide to marketing in a digital world (5th, ed.),
Retrieved from hitp:/ /www. redandyellow.co.za/ product /textbook-digital /

8, P E-Marketing, Judy Strauss and Raymond Frost, Prentice Hall, 6th Edition, 2013

9. Internet Marketing: Integrating Online and Offline Strategies. M. L. Roberts and Debra
Zahay, 3rd edition, Cengage Publishing.

10, Digital Marketing: Strategy, Implementation and Practice, Chaffey D, Ellis-Chadwick,
3th Edition, F., Pearson.

1. E Marketing - The essential guide to online marketing Rob Stokes, Flal world
knowledge.

12 E-marketing in Developed and Developing Countries: Emerging Practices, Hatem El-
Gohary and Riyadh Eid, 1G] Global.

13, The Essential Guide to Online Marketing, Rob Strokes, Quirk, ISBN: 9751936126325

14. The New Rules of Marketing and PR: How to Lise Social Media, Blogs, News Releases,
Dnline Video, and Viral Marketing to Reach Buyers Directly, David Meerman Scott,
2nd Edition. :

15. E-Commetee: An Indian Perspective, P. T. Joseph, Prentice Hall, 4th Edition.

16, Electronic Commerce: A Simplified Approach, Munesh Chandra Trivedi, Jaico
Publishing House.

17. Online Display Advertising: Targeting and Obtrusiveness, Marketing Science, Gold
farband Tucker.

Mole: Latest edilion of text books may be used.




ame of the Programy Master of C ommerce

Mame of the Course: 2.5 EMERGING TRENDS IN ENTREPRENEURSHIP

4 Credits B S 7 1] 60 Hrs

Course Outeomes: On successful co mpletion of the course, the students will gain in-depth
knowledge on venture creation and development of business plan, The students are exposed to
successtul entreprencurship stories and encourage them to start their own enterprise.

Syllabus:

Module 1: Entreprencurship:  Introduction - Meaning & Definition of Entrepreneurship,
Entrepreneur & Enterprise - Differences between Entrepreneurship, Entrepreneur & Enterprise
- Functions of Entrepreneur - Types of Entrepreneurs - Role of Entreprencur for Economic
Development - Factors influencing Entrepreneurship - Pros and Cons of being an Entreprencur
- Differences between Manager and Entrepreneur - Qualities of an Entrepreneur — Types of
Entrepreneurs, Entreprencurship Development- Need - Problems - National and State Level
Institutions, Recent Government policies and programmes in the promotion of entrepreneurial
environment. o .

—riam

Module 2: Entrepreneurship Development and Leadershipr Types of start-ups;
Entrepreneurial class theories; Entreprencurial training: EDP programmes; Characteristics of
entrepreneunial  leadership, Components of entreprencurial leadership;  International
Entrepreneurship- Opportunities and challenges; Entrepreneurial challenges: Source of
innovative ideas; - Entrepreneurship and  creativity; Techniques for generating ideas,
Impediments to creativity, Contemporary Entrepreneurship - Gig Economy Entreprenetrs,
Niche Entrepreneurs, Digital Nomodism, Distruptive Technology Entreprenceurs and New age
Entroprencurs.

Module 3: New Venture Planning: : Introduction to Venture, Meaning & Definition,
Objectives, Characteristics, Types, Stages, Methods to Initiate Ventures; Acquisition-
Advaniages of acquiring an ongeing venture and examination of key issues; Franchising- how
a franchise works, franchising law, evaluating of franchising opportunities; Developing a
marketing plan- customer analysis, sales analysis and competition analysis, steps in marketing
research; Business plan-benefits of drivers, perspectives in business plan preparation, elements
of a business plan; Business plan failures, Challenges in Indian Market for Ventures and
Franchisees.

Module 4: Financing Venture: Financing stages; Sources of finance; Venture capital; Angel
Investment, Crowd Funding: Criteria for evaluating new venture proposals; Evaluating
Venture Capital- process, ——

Module 5: Issues for Ventures: Legal issues - Forming Business Entity, considerations and
criteria, requirements for formation of a Private/Public Limited Company, Intellectual
Property Protection- Patents, Trademarks and Copyrights — Importance for start-ups, legal acts
gpoverning business in India; Opportunities and challenges for starts ups in India/Ethical
Issues,

Suggested Books/Articles/Links for References:
1, Vasant Desai: The Dynamics of Entreprenenrship Development and Management, HPH
2. Mark. ). Dollinger, Entréprencurship - Strategies and Resources, Pearson Edition
3, Safish Taneja: Entrepreneur Development, HPFH.
4. UdaiParcek and T.V. Rao, Developing Entrepreneurship
5. 5.V.5. Sharma, Developing Entreprencurship, Issues and Problems, SIET, Hyderabad
b

7




8. VidyaHattangad| ; Entrepreneurship, HPH.
|9 NVER Naidu . Management and Entrepreneurship, LK. International
10. Bharusali, Entreprencur Development,

11. K. Venkatsramanappa, Entrepreneurial Development, SHB Publications
12. Anil Kumar : Small Business and Entrepreneurship, 1K International
13. Rekha & Vibha - Entrepreneurial Management, VBEH.

by R R Chole (Author), P S Kapse (Author), P R Deshmukh (Author).

15. Khanka 55 : “Entreprencurial Development”

16.Dr P T Vijayashree & M Alagammai ; “Entrepreneurial Development and Small
Business Management”

17. V Desai ; “Dynamics of Entrepreneurial Development and Management”

18. Desai ; “Entrepreneurial Development”

19. Steven Rogers and Roza E Makonnen ; *Entrepreneurial Finance, Third Edition: Finance

. and Business Strategies for the Serious Entrepreneur”

| Note: Latest edition of text books may be used.

14. Entrepreneurship Development and Communication Skills Hardcover - 1 January 2012 |




Name of the Program: Master of Comimernci

Mame of the Coursel 26 INDIAN ETHOS AND LEADERSHIP

Course Credils Nuo. of Hours per Week | Total No, of Teaching Hours | HﬂLIﬁ
4 Credils 4 Hrs | ﬁﬂ_ Hrs
Cumsu Dutcomes: On successiul completion of the course, the Students will be able o
| learn Indian Ethos and values along with its relevance on Leadership to take managerial
| decision making in the organization.
Syllabus:
Module 1: Introduetion to Indian Ethos: Indian Fthos Meaning, Features, Need, Hrﬂl:ﬂrvr
Relevance, Principles Practiced by Indian Companies, Requisites, Elements, Role of Indian
Ethos in Managerial Practices, model of management in the Indian socio-political
environment, Management Lessons from Kautilya's Arthashastra Indian Heritage in
Business, Management, Production and Consumption. Ethics v/s Ethos Indian
Management v/s Western Management ~Case Studies.

Module 2: Work Ethos and Values: Work Ethos- Meaning, Levels, Dimensions, Steps,
Factors Responsible for Poor Work Ethos, Values: Meaning, Features, Values for Indian
Managers, Relevance of Value Based Management in Global Change, Impact of Values on
Stakeholders: Emplovess, Customers, Governmen!, Competitors and Society. B: Relevance
of values in management: need for values in global change- Indian perspective; values for
managers; holistic approach for managers in decision making: secular versus spiritual
values in management, Trans-Cultural Human Values in Management and Management
Education, Impartance of Value System in Work Culture, teaching ethics-Case Studies.

Module 3: I_uadcrship* concept and components of leadership. Trait approach in theories |
of leadership, Personal characteristics that support effective leadership. Leader and values,
Moral Leadership, The significance of self-awareness for the role of leader. Signilicance of
communication skills for work life and leadership, Personality Development: Meaning,
Determinants, Tndian Eﬂms and ]’Emnalih Develﬂpment Cnmpc'!rrmw and behaviour

B e Y

Module 4: Lea_dershlp :I,ereiupmenl: ‘:k,llls fl:lr 1Ea-dEr5hI'|:l and pr.*rfurrrm‘u:& management:
Goal setting, support of employee development and communication of feedback;
delegation; solving of conflict situations and negotiation. Tools for analysis of leadership
styles and 360-degree feedback, Cowching and mentoring. Emotions and seli-
management, emotional intelligence and its significance in the role of leader. Handling
emotions and stress. Creative leadership: Influence on the creative potential of work
groups and teams; formation of innovative climate in organizations-Case Studies,

Module 5: Stress Management: Meaning, Types of Stress al Work, Causes of Stress,
Consequences of Stress, Problems relaling to stress in corporate management —Indian
perspective, Stress  Management Techniques: Meditation- Meaning, Techniques,
Advantages, Mental Health and its Importance in Management, Brain Storming, Brain
Hilling, Yoga: Mesung, Significance-Case Studies,

Suggested Books/Articles/Links for References:
1. R Nandagopal, Ajith Sankar EN: Indian Ethics and Values in Management, Tata Me
Graw Hill
2. Bhatta, 5.K., Business Ethics & Managerial Values.
3. K. Nagarajan ; Indian Ethos and Values ; For Leadership Excellence
4. G D, Sharma ; Management and the Indian Ethos (Paperback) by Rupa & Co, India
5
b

. BK. Nair K.C R Raja.5 Balachandran ; Ethics, Indian Ethos and Management
. G, D, Sharma ; Management ancd the Indian Ethos.




7. Ganjre, Pawar & Laxman ; Indian Ethes - Modern Management Mantra; by
Himalava Publishing House Pvt. Lid
8. 5.K. Bhatia; Business Ethics and Global Values (For Ma.n.ﬁgenmnl Courses: Forus on
Indian Ethes, Ethics in Profession, Corporate Governance, MNCs Values) by
REGAL Publications.
| 8. M. K. Joseph, Business Ethos and Values, Anmol Publications Pvt. Limited
10. Alok Chakrawal, Pratibha Goyal, Stress Management, Studera Press

| Note: Latest edition of texl books may be used,




Name of the Program: Master of Commerce
Name of the Course: 2.7 ARTIFICIAL INTELLIGENCE IN BUSINESS

Course Credits | No. of Hours per Week | Total No. of Teaching Hours |
24 Cn:dul:s 3 Hrs 45 Hrs |

Course Outcomes: In the business world, competition is the main factor, intelligence is
prerequisite for understand to meet competition. Al and Bl are essential learning and analytical
concepts. So that, students can enhance their intelligence and they can take-up carcer in these
fields.

Exﬂ:bus:

Module 22 Knowledge Mapping: Inheritable knowledge, machine and robotic knowledge,

—

Module 1: Artificial Intelligence: Meaning, scope, nature of business problem solving, cognitive
science, knowledge acquisition techniques, knowledge sharing and transformation of knowledge

knowledge mapping system, knowledge V /s skills, re-skills, knowledge creation with the help of |
Al forward and backward thinking, value system and mind mapping techniques, human capital
analytics.

Module 3: Modelling of Al Intelligent system, areas of Al, Psychological modeling, improving
efficiency, business model analysis, appreciative intelligence, benchmarking analysis and
business model analysis. '

Module 4: Intelligent Cycle: Intelligent cycle components, forms of analysis: facts, pemeptlm,
beliefs, assumptions, projections and synthesis, Intelligent decision-making, intelligent solution |
to business problems, unlock value of Al in business, avoiding analysis pitfalls and developing
analytical fitness through Al, Introduction to Machine Learning and Concepts of Data Science.

‘capabilities in business solutions, recent trends in BL

Module 5: Business Intellipence: Meaning, importance in business decision-making
interpretation of big data, business and competitive intelligence, business analytics, Bl

Suggested Books/Articles/Links for References:

1. Anu Singh Lather, Anil 5 Saini and Sanjay Dhingra: Business Intelligence and Data ware
housing: Narosa Publishing House.
Barr et al Handbook of Artificial Intelligence: Morgan Kaufmann.
Business Intelligence: Concepts, metheds, tools and application by MAIR [Management
Association Information Resources) IGI Global Publisher 2015.
Charniak and MeDermott: Introduction to Artificial Intelligence Addison Wesley:.
Craig 5, Fleisher and Babette E. Bensoussan; Business and Competitive Analysis, Pearson,
Elaine Rich and Kevin Knight: Artificial Intelligence, Second edition: McGraw-Hill ~Inc.
Genesereth & Nilsson @ Logical Foundation of Artificial Imelligence: Morgan Kaufmann,
21

&, John Boyer et al: Huumws Intelligence Strategy: A Practical Guide for achieving business
intelligence excellence: McGraw Hill.

4. John Brooks: Business Agdventures: John Murracy Learning Privale Information and |

Business Development
10, Milsson : Prindples of Artifical Intelligence: Morgan Kaufmann.

11, Rajiv Sabherwar, et al, Business Intelligence Practice: Praclices, Technologies and
Muanagement, Willey.

R

it L

Note: Latest edition of texi books may be used. A




Mame of the Program: Master of Commerce
Same of the Course; 3.1 INTELLECTUAL PROPERTY RIGHTS

Course Credits No. of Hours per Week | Total No. uf_:l‘ea:hirl.g Hours |

4 Credits 4Hrs &0 Hrs

Course Outcomes: On successful completion of the -;:nurse, the students will understand -
fundamental aspects of Intellectual Property Rights to students who are going to play a major |
role in development and management of innovative projects in industries and an ample scope of |
knowledge on copyrights and its related rights and registration aspects.

Syllabus:

Module 1: Introduction to IPR: Introduction and the need for intellectual property right (IPR) -
Kinds of Intellectual Property Rights: Patent, Copyright, Trade Mark, Design, Geographical
Indication, Plant Varieties and Layoul Design - Genetic Resources and Traditional Knowledge -
Trade Secrel - Nature of Intellectual Property - Industrial Property - Technological Research,
Inventions and Innovations - Important examples of [PR. - IPR in India. Genesis and
development - IPR in abroad - Major International Instruments concerning Intellectual Property
Rights: Paris Convention, 1883, Berne Convention, 1886, Universal Copyright Convention, 1952,
WIPO Convention, 1967, Patent Co-operation Treaty, 1970, TRIPS Agreement, 1994 and others.

Module 2:- Registration & Laws of IPR: Meaning and Practical aspects of registration of 1PRs
in India and Abroad: Registration Process in India, Office of the Controller General of Patents,
Designs & Trade Marks (CGPDTM), National IPR Policy - Features, Laws of IPR: Patents Act,
1970, Trade Mark Act, 1999, The Designs Act, 2000, The Geographical Indications of Goods
(Registration and Protection) Act, 1999, Copyright Act, 1957, The Protection of Plant Varieties and
Farmers' Rights Act, 2001, The Semi-Conductor Integrated Circuits Layout Design Act, 2000,
Aesthetic Values and Trade Secrets, Utility Models and others. Personal Data Protection Bill
2019, Career Opportunities in I'R.

Module 3: Patents & Copy Rights: Patents - Elements of Pal'c.-nt.ai:nllt!,-' ’*-]nvell‘:,-' Non-
Obviousness (Inventive Steps), Industrial Application - Non - Patentable Subject Matter -
Registration Procedure, Rights and Duties of Patentee, Assignment and licence, Restoration of
lapsed Patents, Surrender and Revocation of Patents, Infringement, Remedies & Penalties -
Patent office and Appellate Board. Nature of Copyright - Subject matter of copyright: original
literary, dramatic, musical, artisic works; cinematograph films and sound recordings -
Registration Procedure, Term of protection, Ownership of copyright, Assignment and licence of
copyright - Infringement, Remedies & Penalties - Related Rights - Distinction between related
rights and copyrights,

Meodule 4: Trade Marks & others: Concept of Trademarks - Different kinds of marks {brand
names, logos, signatures, symbols, well known marks, certifi caﬂm marks and service marks) -
MNon-Registrable Trademarks - Registration of Trademarks - Rjghts of hplder and assignment

and licensing of marks - Infringement, Remedies & Peg ﬁ g

.

tration Pm*dure

appuellate board, Plant Variety Protection & Layout Design uﬁ%ﬁ
Module 5: Design & Geographical Indicators (GI): Designe shbomg 4tk
original - Procedure for registration, elfect of registralion Hd
indication: meaning, and difference between Gl and tradéigs

-:ept of nowel and
taction, Geographical
gergdure for registration, i

effect of IL"EEEI‘.I‘:II.HJ‘I‘L and term of prolection. -
. : : - —_—
Suggested Books/Articles/Links for References:

1. Nithyananda, K V. (2019), Intellectual Property Rights: Protection and Management.
I:mi:a, IN Cuig.tge LLﬂmmg Imha Private Limited,




9.

Private Limited. -
Ahuja, V K. (2017} Law relating to Inlellectual Property Rights. India, IN: Lexis Nexts,

Subramanian, N., & Sundararaman, M. (2018). Intellectual Property Rights - An |

Overview, Retrieved from http:/ / www bdu ac.in/ cells/ ipr f docs/ ipr-eng-ebook. pdi
Warld Intellectual Property Organsation {hitps:/ / www. wipoint / about-ip/en/ )

Office of the Controller General of Patents, Designs &  Trademarks
http: Apindia.nic.

Journal of Intellectual Property Rights (JIPR): NISCAIE

Deborah E. Bouchoux, —Intellectual Property: The Law of Trademarks, Copyrights,
Patents and Trade Secretsl, Cengage Learning, Third Edition, 2012,

Prabuddha Ganguli, Intellectual Property Rights: Unleashing the Knowledge Economyl, |

MeGraw Hill Education.

10, Edited by Derek Bosworth and Elizabeth Webster, The Management of Intellectual

Property, Edward Elgar Publishing Ltd.

11. V. Scople Vinod, Managing Intellectual Property, Prentice Hall of India pvt Lid.
12. Sunita K. Sreedharamn , An Introduction to Intellectual Asset Management.

13. Patrick H. Sullivan, Profiting from Intellectual Capital: Extracting Value from Innovation |

14. Tulika Rastogi, 1P Audit: Your Way to HEnIthj,r Drgﬂnisﬂﬂﬂn
15.Gordon V. Smith and Russell L. Parr, Valuation of Intellectual Property and Intangible

Assets, 3rd Edition

16. Bruce Berman, From Assets to Profits: Competing for IP Value and Return (Intellectual

Property-General, Law, Accounting & Finance, Management, Licensing, Special Topics).

Note: Latest edibion of text books may be used.




dame of the Program: Master of Commerce
Mame of the Course: 3.2 LOGISTICS and SUPPLY CHAIN MANAGEMENT

Course Credits | No. of Hours per Week Total No. of 1'ea~:h§r_tg H’nu:s_.

4 Credits ; 4 Hrs 60 Hrs
Course Qutcomes: On successful completion of the course, the Students will be able to |
understand the concepts of Logistics and also to understand the importance Supply Chain |

Management in different kinds of Industries.

Syllabus:

Module 1: Elements of Logistics & Supply Chain Management: Introduction - Positioning of
Information in Logistics and Supply Chain Management - Logistics Information System (LIS) -
Operational Logistical Information System -Emerging Technologies in Logistics and Supply
Chain Management, Growth of Logistics and Supply Chain Management in national and
| infernational scenarios.

Module 2: Value Chain Management: Value Chain - Functions and Contributions - Supply
Chain Effectiveness and Indian Infrastructure — Framework for Supply Chain Solution -
Outsourcing and 3PLs - Fourth-party Logistics (4PLs) ~Supply Chain Relationships - Conflict |
Resolution Strategies for Harmonious Relationships.

Module 3: Supply Chain Sustainability-Triple Bottom Line -Profit, Planet, People-CSR-Ethics |
in Supply Chain Management, |

Module 4: Supply Chain Partners: Introduction- Concepts of Warehousing- Tvpes of |
Warehouse- Functions of Warehousing- Strategic Warehousing, Warehouse Operations,
Ownership Arrangements, Warehouse Decisions, Warehouse Management Systems, Packaging
Perspectives, Packaging for Material Handling Efficiency, Materials Handling, Supply Chain
Logistice Design: Global Strategic Positioning: Global SC Integration, SC Security, International
sourcing, Distribution control & evaluation.

Module 5 Supply Chain and Logistics Administration: Relationship DevelnpmenT'I

Management- Kelationship Management, Customer Relationship Management (CRM) Focus,

Internal Supply Chain Management (I5CM) Focus, Supplier Relationship Management (SRM) |

. Focus. Operational Performance, Financial Performance, Social Performance

Suggested Books/Articles/Links for References:
1. Nandi 5. K, Logistics Management, Oxford publications
2, Christopher Martin, Logistics and Supply Chain Management, Pearson
3. Bowersox, Supply Chain Logistics Management, McGraw Hill

4. Gaurdin, Kent N., Global Logistics Management (2001), Blackwell Publishers Lid,
Oicford.

5. Martin Christopher, Logistics and Supply Chain Management, Financial Times
Management, Pitman Publishing, Landon.

6. Kapoor Satish K., and KansalPurva, Basics af Distribution Management: A Logistical
Approach’,Prentice HALL of India

7. DK Agrawal, Distribution and Logistics Management: A Strategic Marketing Approach ’,
Macmillan publishers India.

B. Alan Ruston, Phil Crouches, Peter Baker, The Handbook of Logistics and Distribution
Management kogan page India new Delhi.

9. Stuart Russell and Peter Norvig ; " Artificial Intelligence: A Modern Approach”.

10. Nils | Nilsson ; " Artificial Intelligence: A New Sythesis”

Mote: Latest edition of text books may be used.

nmn




Name of the 'rogram: Master of Commerce
Name of the Course: 3.3 (Accounts) CORPORATE REPORTING PRACTICES- |

Course Credils No. of Hours per | ""!'.r."“]" Tntal No. of Teaching Hours
_ 4 Credits 4 Hrs ~ B0Hrs
' Course Outcomes: On successful completion of the course, the Students will be able to
understand the reporling aspects of different elements, standards of Financial
| Slatements.

| Syllabus: |
MODULE 01 : Conceptual Framework of Financial Statements and IND-AS -
Introduction- Frumewml-: and its purpose- scope of the “framework”- users of financial |
statements - objectives to prepare financial statements-  underlying assumplions- |
Accrual Basis, Going Concern- qualitative aspects of financial stalements- constraints |
on relevant and reliable information- elements of financial statements- |
recognition of the elements of fpancial statements- measurement of the
elements of financial statements- financial capital maintenance wvs.  Physical
capital maintenance,

IND-AS: Introduction te IND- A5, Adoption vs Convergence, roadmap for
implementation ef the Indian Accounting Standards (IND- AS), Financial
statements as per schedule iii to the companies’ act, 2013- list of Indian Accounting
Standards converged with IFRS.

MODULE 02: Measurement Based on Mnnunhug Policies

Ind AS B Accounting Policies, Changes in Accounting Estimates and Errors-
(Provisions) , Ind AS 10: Events after the Reporting Period- (Provisions) , Ind AS 113:
Fair Value Measurement- (Provisions), Ind A5 20 " Accounting for Government Crants
and Disclosure of Government Assistance”-{Provisions), Ind AS 102 “Share Based
Payment”-(Provisions), Ind AS 101 “Firsttime Adoption of Indian Accounting
Standards"-(Provisions)

MODULE03: Assel Based Standards

Ind AS 2 “Inventories” - Ind AS 16 "Property, Plant and Equipment”- Ind AS 116
| "Leases”- Ind AS 23 “Borrowing Costs” -Ind AS 36 "Impairment of Assets”- Ind AS 38

“Intangible Assets”- Ind AS 40 "Investment Properly”

IN:ItE Provisions & Practical Problems to be taught for all IND AS)
"Module 03 Liability Based Standards
Ind AS 37 “Provisions, Contingent Liabilities and Contingent Assels™ - Scape, provision,
liability, obligating event, legal obligation, constructive obligation, conlingent Hability, |
contingent asset, relationship between provisions and contingent Hability, recognition of |
provisions, Contingent assel and contingent Hability, Measurement and Disclosure of
Information in the Financial Statemenis,
{(Note ; Provisions & Practical Problems to be ta.u.ghﬂ
Module 05: Revenue Based Standards |
Ind AS "115 Revenue from Contracts with Customers”, Ind AS 113 Fair Value
Measurement” Contract, Customer, Income, performance obligation, Revenue,
transaction price, Applicability of Ind AS 115, Recognition and identifying performance
obligation, determining the transaction price, disclosure requirements in Financial
Slatements (MNote: rovisions & Praclical Problems to be taught).

——— ]
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Suggested Books/Articles/Links for References:

CA Anand Banka- Comprehensive guide to IND AS implementation

CA Praveen Kumar- Consolidation under IND AS- IFRS converged standard

CA. Kamal Garg, Corporate Social Responsibility, Bharath Publication '

Sanjay K Agarwal, Corporate Social Responsibility in India, SAGE Response

IFES for India, Dr.A L Saini, Snow white publications

Roadmap to [FRS and Indian Accounting Standards by CA Shibarama Tripathy

[FRS explained = A guide to International financial reporting standards by BPP

learning Media

IFES for finance executives by Ghosh T P, taxman allied services private limited

IFR5 concepts and applications by Kamal Garg, Bharath law house private

limited

10, IFRS: A Quick Reference Guide by Robert ]. Kirk, Elsevier Ltd. |

11. First lesson to International Financial Reporting Standards beginners guide by
MP Vijay Kumar, prime knowledge services.

12. Sariha Gosain and Rajech Gosain- Practical approach to IND AS unplementatu-:m
tllustrations, summary & comparisons

13. httpsyfwww icai.org/post.html?post_id=16002

e e 2 o o
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Mote: Latest edition of text books may be used. !




Name of the Program: Master of Commerce
Name of the Course: 3.4 (Acoounts) STRATEGIC COST MANAGEMENT = |

| 4 Credits N [V 4 Hrs ﬁﬂH_rﬁ -

Course Outcomes: OUn successful completion of the course, the Students will be able to
understand the internal environment of business and to enable them to formulate strategies
relating to cost.

Course Credits No. of Hours per Week Total "'~|'l.:I~. of Teaching HnuE

Syllabus:

enterprise, Importance of analysing cost elements, cost control and cost reduction: meaning,
process, methods and techniques of cost control and cost reduction, cost management: areas of
cost management, difference between cost management and cost accounting, role of cost
accounting in strategic planning and management control.

Module Z: Activity Based Cnﬁtlng System: Introduction lo traditional methods of overhead |
absorption, problems of overhead absorption system under Traditional System, introduction to
ABC, kaplan and Coopers approach to ABC, cost drivers and cost activities, allocation of
overheads under ABC, Characleristics of ABC, benefits from adaptation of ABC System,
problems on comparison between traditional system and ABC system(Problems)..

Module 1: Costing Strategy: Influence of different classification of cost elements on business |

Module 3: Life Cycle Costing: Meaning of LUC, factors affecting Life cycle costing, phases in
product life cycle, characteristics, product life cycle and cost contrel. Experience curve in
product life cycle costing. Project life cycle costing: Meaning, calegories of project life eyele
costs, oplimization of project life eycle costs{Problems).

Module 4: Just in Time, Kaizen and Lean Costing:

JIT - features, methodoelogy in implementation of JIT, Benefits of JIT ((Froblems).

Kaizen Costing: concept, procedure for implementation, evaluation, benefits of Kaizen costing.
Lean Cost Management: Meaning, definition, factors, applications, procedure o
tmplementation, comparison with (raditional management system, Modern production
management techniques, benefits and drawbacks of Lean Cost Management (Problems).

management with performance evaluation, Slralegic cosl management issues in different
elements of cost; material, labour and overheads; product design, value analysis and value
engineering, strategic analysis of cost, business process re-engineering, benchmarking,

Module 5: Strategic Cost and Performance Evaluation: Integration of strategic cosl |

Euggﬂﬂed ﬂnﬂkﬁMﬁ-Iﬂea"Lmks for References:
- Ravi. M. Kishore, Cost Management, Taxman, Allied Services (p) Ltd.,
2. Sharma &Shashi. K Gupta ; Cost & Management Accounting Kalyani Publishers
3. Arora M N - A Text book of Cost & Management Accounting, Vikas Publishing, New
Delhi
4. Lal Jawahar, Srivastava Seema. Cost Accounting, SthEdition, Tata Mcgraw-Hill, Delhi
S.K.R. Paul, Managemen! Accounting, New Central Book Agency Private Lid., Calcutta,
Horngren T. Charles, Datar M. Srikant and Rajan V. Madhav. Cost Accounting: A
Managerinl Emphasts, 15th Edition, Prentice Hall publishers, Delh
7. Roger Cowe, Hand Book of Management Accounting, A Grower Handbook.
8. 5 Mukherjee & AP. Rovchowdbury, Advanced Cost and Maragemen! Aceountbarncy, New
| Central Book Agency, Calcutta
9. Brown &Haward, Mac Donald , Evans, Principles of Management Accourfancy, London.
| 10 )ehn K. Shank, Cuses in Cost Management: A Strategic Emphasis, South-Western
| FPublishing, ﬂ'h:lmﬁnn Learning, Note: Latest edition of text books may be used,

ol o)




Name of the Program: Master of Commerce

Name of the Course: 3.5 (Accounts) CORPORATE TAX PLANNING

Course Credits No. of Hours per Total No. of ;l'ear.hing Hours
e Week |
4 Credits 4 Hrs 60 Hrs

Course Outcomes: Corporate tax planning is a specific and specialized area where the students
may acquire knowledge on the subject. Corporate tax planning as a subject is very interesting to
know how the corporate assesses plan to utilize various provision as provided in the Income Tax
Act 1961 with an objective to minimize their tax lability. The students have to keep themselves
updated with Finance Act applicable for respective financial year,

Syllabus: o

Module 1: Basic frame work of Direct Taxation - Introduction to Taxes, History of Taxation in
India- Principles of Direct Taxation- Appraisal of Annual Finance Act, Tax Planning and its
methods, Advance Tax Rulings .(Provisions)

Module 2: Assessment of Company - Meaning, Types, Salient features of company taxation, -
Head - wise computation of income of companies, Depreciation U/S 32 - set-off and carry
forward of losses, deductions from gross total income BIG-B0GGA-80GGE,80]] A 80LA-801B-801C,
Caleulation of Taxable Income and Tax Liability as per Normal Provisions, MAT (Minimum

Alternative Tax) 115 JB and Tax Credit. (Provisions and Practical Problems) '

Module 3: Tax planning and Management - Meaning, Objectives, Scope, Tax Avoidance, Tax
Evasion, and Tax Management-Tax planning with reference to setting up of new business,
Location of new business, Nature of new Business, Forms of Organization- Tax planning with
respect to amalgamation and mergers, multinational companies, double taxation treaties, joint
ventures and foreign collaborations, Tax Haven, Vivad se Viswas, (Settlement of Pending
Litigations) .(Provisions)

Module 4: Corporate Restructuring & Tax Planning -

Capital Structure Issues & lssues of Bonus Shares, Make or Buy, Own or Lease, Retain or
Replace, Repairs, Renewal, Transfer pricing, (Provisions and Practical Problem)

Contemporary lssues like Direct Tax Code and its implication to various Indian sectors, Budget
Implications to Income Tax provisions.(Provisions)

Module 5: Tax Payments- E-TDS/TCS, advance payment of tax, e-filing of tax returns and
assessments, CBDT Tribunal, Appeals to High Court/Supreme Courl and Settlement
Commission, refunds, and revision,. (Provisions and Practical Problems)

. Suggested Books/Articles/Links for References:

1. Vinod K Singhania and Kapil Singhania, Direct Tax Flanning and Management, Taxman.
2 %Winod. K. Smg]mnia, Direct Taxes - Law and Practices, Taxman,

3. Mehrotra, H. C, Income Tax Law and Accounts including Tax Flanning, Sahitya Bhawan
Pablications.

Narang and Gaur, Income Tax, Himalaya Publishing House. |
Prasad, B, Direct Taxes -Law and Practices, Wishwa Prakashana !
I. N. Manoharan, Students Handbook on Income Tax Law, Snow White Publications
Harshad, C. Chowdhry, Central Excise and Customs, Ashoda Publicalions

e B8l I




8. E. A Srinivas, Corporate 1ax Planning, Tata McGraw Hill
9. Income tax Act 1961 as amended Gl date,
Note: Latest edition of text books may be used,
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Mame of the Progran: Master of Commernce

MName of the Course; 3.3 (Finance) FINANCIAL MARKETS & SERVICES

Course Credits . No. of Hours per Week | Total No. of Teaching Hours
3 Credits e =1 T EROVRE:

Course Outcomes: This course is designed to provide the students with a conceptual
understanding of how financial markets-work, how thev are structured, and provide insight into
the functioning of various components of financial market and distinctive financial services
offered by financial institutions,
Syllabus: S
Module 1: Introduction to Primary Market: Meaning, functions; Methods of floating new
issues; (a) Public issue- process of public issue, prospectus, contents of prospectus, Red-herring
prospectus, stock invest scheme, book-building-benelits and limitations of book building; (b)
Bought oul deals; {c) Rights Issue- procedure for rights issue; {d) Private placement and
preferential offer. Parties involved in the new issue market, Government and statutory agencies,
collection centres. Pricing of new issue and SEBI guidelines; SEBI and investor protection in the
primary markal.
Module 2: Introduction to Secondary Market: Meaning and importance; organization of stock |
exchanges; listing of securities in stock exchanges- listing requirements, listing procedure, listing
application, listing agreements; trading mechanism- open oulcry system, screen based trading, |
online-trading WAP (Wireless Application Protocol) trading, the process of buying and selling |
shares, types of orders, share groups; settlement- Fixed settlement system, Rolling settlement.
Risk Management; Margins-VaR (Value of Risk) based margin, mark to market margin, margins |
based on turnover, exposure limits, Gross exposure limits, violation charges, price bands; carry
forward transactions. Individual stock quotations; stock market indices. Brief on Stock Markets
in India,
Module 3: Introduction to Financial Services: Introduction to Finandal Services: Meaning &
Definition, Nalure, Scope and Characleristics, Classification, Importance of Financial Services for
| Economic Development, Fund Based & Fee Based Financial Services, New Financial Products |
' and Services, Chall enges facing the Financial Service Sector.
E_E'Iu:l.ule 4: Mutual Funds & Venlure Capital: Introduction to Mutual Funds - Meaning,
Definition, Scope, Types, Importance, Risks, Net Asset Value, Mutual Fund in India & Abroad,
Performance of Mutial Fund Indusiry in India. Introduction lo Venture Capital - Meaning,
Definition, Scope, lmportance, Methods of Venture Financing. SWOC of Venture Capital,
Growth of Venture Capital in India.

Module 5: Credit Rating & Emerging Technology: Introduction to Credit Rating, Meaning & j
Definition, Features, Need, Process, Agencies of Credit Rating, Rating Framework, Factors |
considered for Rating and Types of Rating, Pros & Cons, Credit Rating in India, International
Rating Agencies, Use of Al in Finandal Services.
Suggested Books/Articles/Links for References:

1. Dalton, John M: How the stock markets works, Practice Hall, Delhi.

2. Machiraju H K: Working of Stock Exchanges in India, Wiley Eastern Lid, New Delhi.

3. Gupta L. C.: Stock Exchange Trading in India Society for Market Research and
Development, Delhi
Raghunatham V: Stock Exchange and Investments, Tata, McGrawHill, New Dielhi
Gorden & Nataraj: Financial Markets and Services, Himalaya Publishing House
Avadhani: Investment and securities markets in India, Himalayva Pablishing House

1 . Khan M ¥: Indian Financial System, Tata McGraw Hill, Mew Delhi. /f’i@"\
-Q_:‘s"..ff_—-‘:l
P I"“‘TI’III 4.1#". ‘11
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A, Gidl—I‘!-’ | H: Global Financlal Markets, AUTES New-Delhi.

9. Preethi Singh: Investment Management, Himalaya Publishing house

10. Guruswamy, S: Financial services, Vijay Nicole imprints, Chennat,

11. P.K. Sahoa, Financial Services and markets, Himalaya

12, LM, Pondey Venture Capital; The Indian Experience Prentice Hall, New Delhi.
13. J.K. Dietrich. Financial Services and Financial Institution, Prentice Hall.

14, Sashi, K. Gupta & Nisha Aggarwal, Financial Services, Kalyani Publication

MNuote: Latest edition of text books may be used.




Name of the Program: Master of Commerce

Name of the Course: 3.4 (Finance) FINANCIAL PLANNING

[ Course Credits ' Hi:l.?ﬂuu._l_'g PE;‘r:‘;fcfk Taotal Mo, of Teaching Hours -.

4 Credits | 4 Hrs 60 Hrs |

Course Qutcomes: The Course in Financial Planning intent to enable critical ihmlqmg in
students with respect to analysis and application of innovative solutions to varied financial
problems and make plan as per their financial situation.

Syllabus: - e

——

Maodule 1: Introduction to Financial Planning: Introduction, Meaning & Definition, Golden
Rules of Financial Pian, Objectives, Process & Stages, Characteristics, Functions, Importance,
1H & 4W approach on Financial Plan, Financial Planning for Individual & Organisation, Life
Cycle Approach, Formulation of Financial Plan, Financial Flanning in India. Introduction to
Financial Goals, Salient Features of Financial Goals, Stages of Financial Goals.

m—

Module 2: Introduction to Investment Avenues: Introduction to Investment Avenues, Risk
and Return Analysis of: Direct Equity, Equity & Debt Mutual Funds, National Pension Scheme,
Public Provident Fund, Provident Fund, Pension Fund, Bank Savings Account, Bank Fixed
Deposit Account, Bank Recurring Deposit Account, Senior citizens’ savings scheme, Pradhan
Mantri Yaya Vandana Yojana (PMVVY), Real Estate, Precious Metals like Gold & Silver, RBI
Taxable Bonds, Unit Linked Insurance Flans (ULIPs), Equity Linked Savings Scheme (ELSS),
PO, FPO, Gold Exchange Traded Funds (ETF), Unit Linked Insurance Plans (ULIPs),
sovereign Gold Bond Scheme, Commodities, Insurance Products, and others.

Module 3: Developing Financial Plan: Introduction to Financial Plan, Meaning & Definition, |
Critical analysis of Investment Opportunities, Risks in Financial Plan, Risk Assessment of
Individual and Companies in general. Steps in Financial Plan, Factors considered for Financial
| Plan, Evaluation & Revision of Financial Plan.

Module 4: Relirement & Tax Benefits: Introduction, Meaning & Definition, Objectives,
Impartance, Types of Retirement Plans, Savings Pattern for Retirement Benefits, how to plan
vour Retirement? Retirement Plans in India. Introduction to Tax Benefit Schemes, Meaning,
Types, Benefits, Tax Benefit Plans in India.

Module 5: Chartered Financial Planner & Analysts: Introduction, Meaning & Definition,
Objectives, Characteristics of Chartered Financial Planner and Analyst, Steps in Financial
Planning, Importance, Organisational Hierarchy. Factors to be considered for Investment &
revision of portfolio, employment opportunities for Financial Planner & Analysts in India and
abroad.

Eugﬂted Books/Articles/Links for References:
. Sinha, "Financial Planning: A Ready Reckoner”, McGraw Hill Publications
1 Dr. Pradip Kumar Sinha & Dr. Ajit 5 Thite, * Personal Financial Planning
Management”, Nirali Prakashan
3. Buftet, Marry and Clark, David . Warren Buflétt and the Interpretation of Financial
Statement. Unit(s) - 1, IL .
4. Fishor, A, Fhilip Common Stocks and Uncommon Profits. Wiley. |
5. Unit{s}- I, 11 Graham, Benjamin . The Intelligent Investor. Unit(s) - 1, Il Keown, A. | |
|

(2017). Personal Finance - Turning money into wealth. Pearson Publication, Unit(s) - 111
v




6. Khurshed, Aril ; initial Public Offerings: The mechanics and performance of 1POs,
Harriman House Publishing.

7. Unit{s) - IV Madura, Jeff ; Personal Finance. Pearson, Unit(s) L 111, v

§. Soota, Ashok and Gopalan, 5. R.; Entreprencurship Simplified: From ldea to 1PO.
Penguin Random House India. Unit(s) - 1V Spier. Guy (2014). The Education of Value
Investor. Palgrave. Unit(s) -1, 11 .

MNote: Latest edition of text books may be used.




Mame of the Frogram: Master of Commerce

MName of the Course: 3.5 (Finance} INNOVATIONS IN BANKING & TECHNOLOGY

~ Course Credits | No. of Ho urs per Week | Total No. of Te_acii_r__ug_l-lu urs '
4 Credils ] 4 Hrs | 60 Hrs

applications of cognitive banking and technology on Banking Operations.

Course Outcomes: The students can understand the crux of core banking solutions and |

Svllabus:

Meodule 1: Introduction to Banks: Bank, Banker, Banking, Evolution, Role of Banking System in
India, Classification, Objectives, Functions, Schedule v/s Non-Schedule, Public v/s Private,
Traditional v/s Modern Payment Banks, Banking System in India,

| Challenges & Implementation.

Module 2: Core Banking: Introduction, Meaning & Definition, Characteristics, Pros and Cons,
Evolution of Bank Management - Technological Impact in Banking Operations - Total Branch
Computerization - Concept of Opportunities - Centralized Banking - Concept, Opportunities,

Meodule 3: Cognitive Banking: Introduction, Meaning & Definition, Characteristics, Pros and
Cons, Fintech Technologies in Banking - Industrialisation 4.0, Artificial Intelligence, Cognitive
Banking, Blockchain Technelogy and Cloud Computing: How it works? Cognitive Analytics, Al
Tools in Banking Industry, Robotics in Banks.

Module 4: Technology in Banking~ Plastic Card, Wireless / Wired Point of Sale Machines, Bar
Code & QR Code Payment, Recent developments in Payment Systems, e KYC, Truncaled
Cheque, NFS, MICR, EFT, ECS, NEFT, RTGS, IMPS, AEPS, USSD, UPI, E-Wallet, Mobile Point of
Sale, M-Banking Services and Nano Banking.

Module 5: Frauds in Banking Industry: Introduction, Types of Frauds, lssues in online and
offline Banking System, Financial Scams, Online Scams, Precautionary Measures to be taken by
Banks and Customers, OTP, TTP, Security measures by Banks in India.

Suggested Books/Articles/Links for References:

1. Ramashish Purvey, New Dimensions of Indian Banking, Serials Publications.

2. M. Revathy Sriram, P. K. RBamanan, R. Chandrasekhar, “Core Banking Solution -
Evaluation of Security and Controls”, PHI learning private limited.

3. Indian Tnstitute of Banking & Finance; Advanced Bank Management, Macmillan
publication,

4. Indian Institute of Banking & Finance; Principles & Practices of Banking. Macmillan
Publication.

5. Jessica, K. Financial Services Information Systems (2 ed.). Auerback publications |

6. Indian Institute of Banking & Finance, Bank Financial Management, Macmillan |
publication.

7. Srivastava, & Divya, Nigam, Management of Indian Financial Institutions, Himalaya
Mublishing House.

B. Vasant, Joshi &Vinay, Joshi, Managing Indian Banks- Challenges Ahead, sage
publications.

9. M. Y. Khan, Indian Financial Systemn, Tata McGraw Hill

10. O, Ehah!l K. K, Saxena, Bank marketing, El".j-'].'L‘l'k ]:Iuh]u:r:l.t:luns

blog/2019

?
|
|
|
|

12. https./ /tearsheet.co/ wit/ witf-is-cognitive-banking,/
hitps: anctics.com/copnitive-bankin

H htIE. ; [ L www finextra.com/ blogposting /15588 / lu'n-E fmlﬂ]\-and banking-lrends—

banking-enables-ai-to-create-solutions-based-on-bigds




15. RBI Manuals to be Hcfrﬁtr -
Note: Latest edition of lext books may be used.




Name of the Program: Master of Commerce
Name of the Course: 4.1 BUSINESS ANALYTICS
~ Course Credits = | No. of Hours per Week | Total No. of Tean:iung Hours |

4 E':ndlt:ﬂ 4 Hrs 60 Hrs

Course Qutcomes: On successful mrnp]elmn of the course, the student can understand the
importance of analytics in business and application of various tools and technigues to
evaluate the performance by generating reports.

Syllabus:

| Module 1: Intreduction to Analytics: Introduction. Meaning & Definition, Characteristics,
Applications of Analytics, Meaning of Business Analytics, SWOC of Analytics, Importance of
Analytics, Tools & Techniques of Analytics, Functions of Analytics, Reports in Analytics,
Relevance of Analytics in Business, Latest Softwares for Business Analytics.

Module 2: HR Anmalytics: Introduction, Meaning & Definition, Features, Objectives,
Importance, Functions, Types of HR Analytics, Employee Performance Evaluation, Employee
Attrition Rate, Recruitment Analytics, Compensation Analytics, Talent Analytics, Training
Analylics, Workforce Analytics, Role of Analytics in HRD as a whole, Potential Application of
Analytics in HR Department Relevance of HR Analytics in Business, Latest Softwares for HR
Analytics.

Module 3: Marketing Analytics: Introduction, Meaning & Definition, Characteristics,
Objectives, Tmportance, Functions, Types of Marketing Analytics, Buying Pattern Behaviour
Analysis, Analysis of Trends, ldentification of Target Audience, Advertising Technigues,
Forecasting Demand & Supply, Segmentation, Marketing Mix Optimization, Competitor
Analysis, Channel Analysis, Sales Performance Analysis, Campaign Analysis, Sales Pipeline
Reporting, Use ol Coogle Analytics in Marketing, Social Media and its relevance on
Marketing Analytics, Potential Application of Analytics in Marketing Department, Latest
Softwares for Markeling Analvtics,

Module 4: CRM Analytics: Introduction, Meaning & Definition, Characteristics, Objectives,
Impartance, Functions, Types of Customer Analytics, e-CRM, m-CRM, Role of Analytics in
CRM, Purchasing Pattern Analysis, Life Style of Customers, Loyally Analvtics, Customer Life
Time Value, Propensily Analytics, Churn Analylics, Customer Segmentation, Cross- Sell or
Upsell Models, Analytics and Innovalion, Potential Application of Analytics in CRM,
Relevance of CRM Analytics in Business, Latest Softwares for CRM Analvtics.

Module 5: Finance Analytics:  Iniroduction, Meaning & Definition, Characteristics,
Objectives, Importance, Functions, Critical Financial Analytics, Risk based Pricing, Fraud
Detection and Prediction, Recovery Management, Loss Forecasting, Risk Profiling, Portfolio
Stress Testing, Potential Application of Analytics in Finance Department, Relevance of
Financial Analylics in Business, Latesi Softwares for Finance Analytics(Simple Practical
Applications of Financial Analylics for Business Decisions).

Euggﬂﬁmd Books/Artcleg/Links for Hefnrenms*
Hastie, Trevor, et al. The elements of statistical learning. Yol 2, No. 1. New York:
springer.

2. Montgomery, Douaglas C,, and George C. Runger. Applied statistics and probability for
engineers, John Wiley & Sons.

3. Tom White “Hadoop: The Definitive Guide” Third Edit on, O'reily Media,

4. Seema Acharya, Subhasini Chellappan, "Big Data Analvtics™ Wiley.

5. Michael Berthold, David ]. Hand, "Intelligent Data Analysie”, Springer.




L& ja}' Lichowitz, “Big Data and Business Analytics” Auverbach Publications, CRL press.
7. Tom Plankett, Mark Hornick, “Using R (o Unlock the Value of Big Data: Big Data
Analytics with Oracle R Enterprise and Oracle R Connector for Hadeop™, McGraw- |
Hill/ Osbarne Media (2013), Oracle press.
8. Anand Rajaraman and Jef rey David Ulman, "Mining of Massive Datasels”, Cambridge |
University Press.
9. Bill Franks, "Taming the Big Data Tidal Wave: Finding Opportunities in Huge Data
Streams with Advanced Analytics”, John Wiley & sons, 2012,
10, Michael Mineli, Michele Chambers, Ambiga Dhiraj, "Big Data, Big Analytics: Emerging
Business Intelligence and Analytic Trends for Today's Businesses”, Wiley Publicabions, |
11 ArvindSathi, “Big Data Analytics: Disruptive Technologies for Changing the Game®,
MC Press.
12 Paul Zikopoules , Dirk DeRoos , Krishnan Parasuraman , Thomas Deuatsch , James
Giles , David Corigan , "Harness the Power of Big Data The IBM Big Data Platform ", ]
Tata McGraw Hill Publications.
13, Maritel‘i:ng J\nalj.'ﬁm E:.r Wavne L Winston - "Data-driven techniques with Microsaoft |
Excel.
Note: Latest edition of text books may be used.




Name of the Program: Master of Commerce

Name of the Course: 4.2 FORENSIC ACCOUNTING & AUDITING

{L_‘d::_l_ﬁ'._rgé__gredi't_ﬁ _ No. of Hours per Week | Total No. of Teaching Hours |
4 Credits I 4 Hrs 60 Hrs

Course Outcomes: On successful completion of the course, the Students will be ta LdE'I'I-tIﬁ'"
| analyse and interpret indicators of financially fraudulent activity and to explain investigative |
processes and the nature and range of investigative techniques, and identify situations for |
| their application '
| Syllabus:
iMndule 1: Forensic Accounting: Forensic Accounting: Meaning, Concepl, Role of the
professional forensic accountant, Requirements of professional forensic accountant,
Responsibilities of accounting investigators and auditors. Fraud - Introduction, Types of
| fraud, Reasons of fraud, Fraud cycle, Bank Fraud, Corporate Fraud, Insurance Fraud, Cyber
I Frauds, Securities Fraud, Consumer Frauds, Trails & behaviours of fraudsters, Targets of
| fraudsters, caze studies. i
Module 2: Fraud Detection Technigues: Fraud detection techniques, Effective information |
gathering methods, Fraud risk factors, Professional analytical procedures and techniques.
Financial *statement fraud - Meaning, Introduction, revende recognition detection, ratio
analysis, horizontal analysis, vertical analysis, cash flow analvsis, case studies.
| Module 3: Fraud Risk Assessment: Profiling Fraudsters, Organisational profiling methods,
Risk analysis & assessment, variety of risk assessment factors, best practices. Fraud risk
| prevention - meaning, importance, combatting actual instances of fraud, case studies,
Module 4: Forensic Audik: Meaning and Significance - Meaning of Audit - Audik: An
Adhering Significance - Stages of Audit - Meaning of Forensic Audit - Significance of
Forensic Audit - Key Benefits of Forensic Audit - Need and Objectives: Forensic Audit -
Fraud and Forensic Audit: An Introspect - Forensic Audit vis-d-vis Audit. ,
Module 5: Audit and Investigations: Tools for handling Forensic Audit - Forensic Audit
Thinking (Thinking Forensically) - Forensic Audit Procedures - Appropriate Use of
Technology - Investigation Mechanism - Types of Investigations - Methods of Invesligations:
Computer Assisted Auditing Techniques (CAATs) and tools (CAATT) Generalized Audit
| Software (GAS), Common Software Tools (OST). Finding Facts and Conducting Investigations
- Red Flags - Green Flags.
Suggested Books/Articles/Links for References:
1. lbrahim Kabir (2016), Forensic Audit, Forensic Tools and Techniques for Internal

Auditors,
Pickett K H , The Internal Auditing Handbook, 3rd Edition, John Wiley and Sons, Inc.
Shah Bhavesh , Basics about Forensic Accounting and Auditing, The Linkedin
Study on Forensic Accounting and Fraud Prevention, ICAI, NEW Delhi
George A Manning, Financial Investigalion and Forensic Accounting, 3rd Edition,
CRC Press.
Gupla and Gupta (2015), Corporates Frauds in Indla - Perceptions and Emerging
Issues, Journal of Financial Crime, 22{1): 79 -103
7. 1051 Study Material on Forensic Audit.

o W

&

8. Forensic Accounting and Fraud Examination by William Hopwood, Jay Leiner and
George Young, McGraw-Hill Companies, Inc.
9. Forensic Accounting for Dummies, Frimette Kass-Shraibman and Vijay Sampath,




Wiley Publishers 5. A Guide to Forensic Accounting IH\'EHHEHHH:I'I, Thomas Golden,
Steven Skalak and Mona Clayton, Wiley Mubhishers
10. Farensic Accounting and Fraud Examination, Mary-Jo Kranacher, Richard Riley and
Joseph Wells, Wiley Fublishers
11. Bologana and Robert , Fraud Auditing and Forensic Accounting: New Tools and
technigues, 2nd Edition,
12, Gangully Jagdish (2015), Lecture Notes on Forensic Accounting Investigations, Acc 551
at SUNY Albany.
13. Silverstone and Pedneault, Forensic Accounting and Fraud Investigation for Non-
Experts, 3rd Edition, ISBN-13: 978-0470879597,
Note: Latest edition of text books may be used,




S il e |'JI!F.'|J A Master of Convmena

Name of the Course; 4.3 (Accounts) CORPORATE REPORTING PRACTICES-1I

. Course Credits _ No. of Hours per Week | Tolal No. of Teaching Hours
| 4 Credits 4 Hrs ol Hrs

Course Quicomes: Un successful mmpfﬂ-']uﬁ of tha c'nur.f-{-.. the Students will be able to
understand the wide range of choices of accounting treatments in different parts of the world, |
their approaches to basic aceounting issues and their choices of accounting rules.

Syllabus: _
Module 1: Interpretations of Financial Statements

An overview of Annual Reports, Contents of Annual Report, Key Indicators of Financial and
Non< Financial Performance, Nalure and extent of Reportable segments, Disclosures of
segment information, Management discussions and Analysis.

Module 2: Disclosures in the Financial Statements

Ind AS 24 "Related Party Disclosures”, Ind AS 33 “Earnings per Share”, Ind AS 108
"Operating Segments”, IND AS-34 "Interim Financial Reporting”, Ind AS 102 Share-based
Payment (Note: Provisions & Practical Problems to be thought for all IND AS),
' Module 3: Accounting and Reporting of Financial Instruments o
| Presentation of Financial Instruments (Ind AS 32) - Meaning, Financial' Assets, Fina.nria.l|
| Liabilities - Presentation Recognition and Measurement of financial Instruments (Ind AS 39) - |
| Initial and Subsequent Recognition and measurement of Financial Assets and Financial |
| Liabilities, Derecognition of Financial Assets and Financial Liabilites- Disclosures of
| Financial Instruments (Ind AS 107)

' {Note: Provisions & Practical Problems to be thought for all IND AS).

Module 4: Business Combination and Corporate Restructuring

Introduction- Relevant Terms, Types of merger, methods of accounting, Recognition and
| Measurement Criteria as Per Ind AS (IND AS 103) trealment of Goodwill arising on merger,
- purchase consideration and seitlement; Accounting in books of vendor/transferor company,
| Accounting for investment in subsidiary, Accounting for holding companies (including chain
holdings, multiple holdings), Corporate Financial Restructuring (including intercompany
holdings), Reconstruction schemes, De-merger.

[MNote: Provisions & Practical Problem to be thought)

Module 5: Recent Developments in Financial R’E;Erﬁng:

Triple bottom line reporting (TBL) - concept, benefits, implementation, forms, osers,
Challenges. Sustainability Beporting - Concept, Forms, Benefits, Global Reporting Initiative
[GRT). Corporate Social Responsibility- Meaning, importance, requirements and users of CSK
Repaort, benefits, reading of CSE Report, Companies Act-2013 and CSR Policies, Evaluation of
(SR reports, innovation in CSR Reporting. Value Added Statement, Feonamic Value Added, .
Market Value Added, Shareholders” Value added, Human Resource Reporling !
{Provisions & Case Studies),

Suggested Books/Articles/Links for References:
1. IFRS explained - A guide to International financial veporting standards by BI'P
learning Media
2. IFES: A Quick Reference Guide by Robert |, Kirk, Elsevier Lid.
3. A, K. Das Mohapatra, international Accounting, PHI Learning Pvi Lid,




e - TR

o

Doupnik, T. 5. & Perera, FL (2002). International accounting (3rd ed.). Mew York, NY:
MoCiras-Hall

Choai FDS and Mueller G G, International Accounting, Prentice hall.

Micller G G, International Accounting Part [, Macmillan.

Peter Holzerr H. et al, International Accounting, Harper and Row Publishers, New
York.

Sharokh Saudagaran, International Accounting, Thomson Learning,

: Latest edition of text books may be used.




Name of the Program: Master of Commerce

Name of the Course: 4.4 (Accounts) STRATEGIC COST MANAGEMENT - 1l

Course Credits  No.of Hours per Week | Total No. of Teaching Hours |

4 Credits ~ 4Hms 60) Hrs
Course Outcomes: On successful completion of the course, the Students will be able 1o
understand the external environment of business and to enable them to formulate strategies
relating to cost and pricing,
Syllabus: B
Module 1: Pricing Strategies in Decision Making: Pricing strategies: F‘l:'u:ing; policy, process,
Role and methods: cost plus pricing, Marginal cost pricing, pricing for target rate of return,
added value method of pricing, differential cost pricing going rate pricing, opportunity cost
pricing, standard cost pricing, customary pricing, pricing strategy for Export oriented
products, methods of export pricing, pricing strategies for new products, management
, accountant role in product pricing.{Problems to be taught for all the pricing methods)
| Module 2: Transfer Pricing: Transfer Pricing - meaning, necessity, Objeclives, applications, |
Methods (Cost Based, Market Price Based and Negotiated Pricing), Advantages and |
Disadvantages, Criteria for setting Transfer Prices, Guiding Principles in the fixation of |
transfer prices, Transfer Price in different situations. International transter pricing: meaning,
| factors affecting international transfer pricing. (Problem to be taught)
Module 3: Learning Curve Theory: Introduction, meaning and definition of learning curve, |
phases in learning curve, applications of learning curve, factors affecting learning curve,
comparison between learming curve and experience curve. (Problem to be taught)
Module 4 Cost of Quality and TQM: Definition, classification of quality costs, cost of |
Conformance, Prevention costs, appraisal costs, cost of Non-conformance, optimization of
quality cost, TQM Core concepts of TQM, Benefits of TOM. TQM -basics, stages, principles,
control, corrective actions, PRAISE- steps, problems, implementation Cost of quality report |
Continuous process improvement.

Module 5: Balanced Scorecard and Benchmarking: “HSC: Introduction, drawback of |
traditional financial measures, attributes to good performance measurement system, concept
of balanced score card, perspectives of B.SC and implementation of Balanced score Card, case
studies on BSC. Benchmarking - Concepts, Benchmarking process, Impact on Indian
Industry, Types of Benchmarking,
Euggﬂted Books/Articles/Links for References:
Ravi. M. Kishore, Cost Management, Taxman, Allied Services (p) Lid.,

2. Sharma éShashi. K Gupta ; Cost & Management Accounting Kalvani Publishers

3 AroraMN-A Tﬂthmlc of Cost & Management Accounting, Vikas Publishing, New
Delhi
Lal Jawahar, Srivastava Seema. Cost Accounling, SthEdition, Tata Megraw-Hill, Delhi
S.E.R. Paul, Management Accouinfing, New Central Book Agency Private Ltd., Calcutta.
Horngren T, Charles, Datar M, Srikant and Rajan V. Madhav. (2014) Cost Accounting;
A Managerial Emphasis, 15th Edition, Prentice Hall publishers, Delh
Roger Cowe, Hand Book of Maragement Accounbing, A Grower Handbook.
8. 5. Mukherjee & AP, Roychowdhury, Advanced Cost and Munagement Accounbincy, New

Central Book Agency, Calcutta,
9. Brown &Haward, Mac Donald , Evans, Principles of Management ﬂrmzmtan ,L.gndun_

o o
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Einhn K S_Emni;: Crses in Cost Miartagenent: -’l_'jmr.ﬁ' lefh?ﬂ:-'. ﬁ:uth-WL*!-lem.
Publishing, Thomson Learming.

] Note: Latest edition of text books may be used. PO |




Name of the Program: Master of Commerce

Name of the Course: 4.5 (Accounts) CUSTOMS DUTY and GST
Course Credils Nn of Hours per Week | Tulal No. of Teachmg Hours | |
4 Credits 4 Hrs 6l Hrs

Course Quicomes: On successful completion of the course, students will be able to understand |
the GST law in the country and provide an insight into practical aspects of GST and equip I
them to become tax practitioners.
Syllabus: o
Module 1: Introdoction to GST
Introduction o GST- GST Acts- Meaning-Definition-Objectives-Features-Need and Benefits-
Dual GST Model- Classification of Goods and Services: Taxable - exempted-Composition
Scheme - Rates of GST- Registration: CGST, KGST (Karnataka State) and 1GST Acts, 2017.

G5T Network (GSTN) - Goods and Services Tax Suvidha Providers (GSP) - GSP Eco system.
(Provisions only)

—

Maodule 2: Levy and Collection of GST

Supply under sec 7 - Relevant definitions - supply for further business - supply without
consideration, composite and mixed supplies - Place of supply

Time and Value of supply of Goods u/s 12 and Services u/s 13: Relevant definitions- time of
supply of goods u/s 12 services u/s 13, forward charge and reverse charge, vouchers for
exchangeable goods, residual goods, interest and late fee for delaved payment u/s 12(6), Value
of supply u/s 15- inclusions u/s 15(2) a,b.c.d - exclusions u/s 15(3}, supply where value can't
be determined and notified supplier, related person supply. Methods of Valuation of Goods
and Services- Problems including Compaosition levy.

(Provisions and Practical Problem)

Muodule 3: Input Tax Credit:

Relevant definitions- Eligibility and conditions for claiming credit - Apportionment of credits
and blocked credit - Credit on Capital goods - Availability of credit in special circumstances -
Transfer of Input tax credit - Claim of Input tax credit - Matching, reversal and reclaim of
Input tax eredit, Recovery of Input tax credit and interest there on - Taking input tax credit in
respect of inputs sent for job work. - Problems on claiming Input Tax Credit and Assessment
of Tax Liability.{Provisions and Practical Problem)

Module 4: Procedure and Administration Under GST:

All procedures including registration, tax inveice, credit and debit notes, electronic way bill,
accounts and records, returns (G5TRs), payment of tax including reverse charge, refund, job
[ work-T'rovisions relaling to  electronic commerce-Liability o pay in certain cases
lﬁ.dminiﬁtml"inn of G5T; Assessment and Audit- Inspection, Search, Seizure and Arrest
| Demand and Recovery-Offences and Penaltics-Advance Ruling- Appeals and Revision,
{(Frovisions Only)

Module 5: Customs Act, 1962:
Introduction 1o customs duty = Customs Procedures - levy and collection of customs duty-
exemplions from customs duties - Methoeds of Valuation of Customs Duty [including anti-
dumping and safe guard duty] - Baggage -Recent Amendments to Customs- Problems.

Detailed procedure in refation to iransportation and warchousing - relevant rules and
reguiations. Drawbacks of customs duties paid - Preparation and submission of drawback
clatm forms. Adjudication and appeals before the customs authorities and the appellate
Tribunal (Provisions and Practical Problem)




ﬁim Eunksmrliclémﬁs for References:

1. GST Acts and Rules as amended till date

V S Datey, Indirect Taxes Law and Practice, Taxmann Publications, New Delhi

CA Anoop Modi and CA Mahesh Gupta, GST and Customs Law: SBFD Publication

Dr. H C Mehrotra, Prof. V P Agarwal, Goods and Services Tax and Customs Duty Sahitya
Bhavan Publications

B.K. Ghargava, Indirect Tax Laws, Taxman Allied Services.

V5. Datey, UK. Bhargava, Indirect Tax Law and Practice.

Commercial’s GST, Commercial law publisher (India) Pvt Ltd, New Delhi.

Datey V.5.: GST Ready Reckoner, Taxman Publication, New Delhi

Koolwal, Ashish & Rilu: Goods and Services Tax ; Commercial Law Publisher (India) Pyt
Lid.

10, Patel, Chaudhary: Indirect Taxes, Chaudhary Publication, Jaipur

11, Goel Pankaj, GS1 Ready Referencer, Commercial Law Publisher (India) Pvt. Led.

12. Rastogi, Abhishek: Professionals guide to GST Ideation to reality.

Note: Latest edition of text books may be used.

w®

B

e o




Mame of the Program: Master of Commerce

_ Mame of the Course: 4.3 (Finance) FOREX MANAGEMENT
S Course Credits No. of Hours per Week  Total No. of Teaching Hours
L 4 Credits 4 Hrs - 60 Hrs

e

Course Outcomes: The purpose of this course is to give the students an exposure to the way |
foreign Exchange Market operates, to understand the principles of Currency valuation,
techniques that can be used to hedge foreign exchange risk and to create an understanding on |
foreign exchange Management in India.

Syllabus:

Module 1: Elements for Foreign Exchange: International Monetary Svsterns: Concept, Gold
standard, Fixed Exchange Rates, Flexible Exchange Rates, Managed Float System,
Fluctuations in Foreign Exchange Rate: Causes and Effects - Need for stability in Foreign
Exchange Rate. Introduction to Forex, Evolution, Importance, Features & Objectives, Foreign
Exchange Market, Intermediaries, Exchange Rate Forecasting.

| Module 2: Determination of Exchange Rates: Types of Forelgn Exchange Risks, Factors
alfecting exchange rates - International trade - Theories of determination of foreign exchange
 rates - The Law of One Price, Purchasing Power Parity, Interest Rate Parity, Flow Model,
Asset Market Model. Dalance of payment theory - Forecasting Forex Rates, Technical
. Forecasts, Economic Models, forecasting of fixed exchange rates from convertible currencies,
. Nominal Effective Exchange Rates and real Effective Exchange rates, Impact of exchange rate
. on BOP - Remedial measures taken by Government & Regulatory Authorities in India.

Module 3; Forex Trading & Contracts: Forex trading infrastructure and networks, control's
on order placing, direct and indirect quotas, cross rates, speculation, exchange arithmetic
paychology of the forex trader, computerized trading programme, information analysis of I
trading, Problems on Direct and Indirect Quotes, Contracts - Hedging against Exchange Rate
Fluctuations: Forwards, Options & Swaps - Problems. |
Module 4: Exchange Payments: Cash and Spot Exchange Markets, Burocurrency Markets,
The Role of Commercial Banks, Mechanics of Making Foreign Fayment, SWIFT, LERMS,
Costs Associated with International payments, Basket of Currencies,

Module 5: Forex Risk Managemenl - Meaning & Definition, lmporiance, Objectives,
Features, Methods, Applications. Hedging, Speculation and Management of types of
exposures in Forex Market. Using forward markets for hedging - hedging with money
market, currency options and currency futures: problems. Internal & External Hedging
Strategies - speculation in foreign exchange and money markets.
Suggested Books/Articleg/Links for References:

L Alan C Shapira, Multi National Financial Management,
Clare C Gump, ABC of Foreign Exchange
Krishnamaorthy 5, Guide to Foreign Exchange Regulations
Chaterjee A K, Principles of Foreign Exchanger
RAjwadi, Foreign Exchange Management
Keith Red Head, Financial Derivatives
V¥V Keshkamat , Foreign Exchange Arithematic, - Vivek Publications Mumbai
C Jeevandam, Foreign Exchange Arithematic and Risk Management, - Sulthanchand &

| Sons 9.
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9, B K Chaudhuri, Finance of Fi ;n'=1|.:n Trade and Foreign Exchange- Himalaya
Publishing House

10. Harris Manville, International Finance.

11. Madhu Vij, International Finance,

12, Keith Pibean, International Finance.

13. Avadhani B.K, International Finance Theory and Practice.

14. R.M Srivastava , Multinational Financial Management.

15. P.A. Apte, International Financial Management.

16, Bndar D.C, International Finance.

17. Murthy E.N, International Finance & Risk Management.

18. ML, Verma, Forelgn Trade & Management in India.

19. Rao and Chary, International Finance.

20. Ramachandra & Others ; International Finance

21. Shapiro Alan. C., Multinational Financial Management, Prentice Hall, New Delhi.

22, Apte PG, International Financial Management, Tata McGraw Hill, New Delhi.

23, Merae T.N and DI Walkar, Foreign Exchange Management, Prentice Hall,

24. Evilt H.E, Manual of Foreign Exchange.

"25. Holgate H.C.F, Exchange Arithmetic.

26, Kajwade A.V., Foreign Exchange Risk Management, Prentice Hall of India
 Note: Latest edition of lext books may be used.
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Name of the Program: Master of Commerce

. Name of the Course: 4.4 {Finance) SECURITY ANALYSIS & PORTFOLIO MANAGEMENT

, Course Credits No. of Hours per Week ~ Total No, of Teaching Hours
4 Credits 4 Hrs | 60 Hrs j
Course Qutcomes: On successful completion of the course, the students will E{EME
terms such as common stock, stock market, stock options, and approaches to investing in the
stock market and building stock portfolios. It also provides a basic introduction to portfalio
theory and study on various partfolio modelling associated with risks.
Syllabus:
Meodule 1: Introduction to Securities : Investment - Meaning & Definition, Types or Avenues
of Investment, Investment v/s Gambling v/s Speculation v/s Arbitration v/s Hedging,
Factors to be considered for Investment, Investment Policy, Risk and Return Analysis, Types of
Risk Appetite, Types of Risks in Investment, Sources of Risk, Risk Measurement - Standard
Deviation, Covariance, Beta, Correlation (preblems), Legal framework and Regulatory cover
for Investment in India. o ]
Module 2: Security Analysis: Introduction to Fixed and Variable [ncome Securities, Equity
Valuation Models, Fived Income Securities Valuation Models: Bonds, Introduction to -
Fundamental Analysis, Economic Analysis, Industry Analysis, Company Analysis, Technical
Analysis - Modern Tools for Technical Analysis - Line, Point and Figure, Candlestick, Renko
Chart, Heikin Ashi, ete. Price Patterns of Stock, Price Trends of Stock, Practical explanation on
Technical Indicators used in Stock Market, Dow Theory & Efficient Market Hypothesis (EMH)
- Meaning and Types. .
Module 3: Introduction to Portfolio Management & Models: Meaning of Portfolio
Management, Need, Objectives, Process, Selection of Securities, Harry Markowitz Optimum
Fortfolio Theory, Capital Asset Pricing Model, CML, SML, Beta Factor - Alpha and Beta
Coefficient - Problems, Sharpe Single Index Model (Theory), Arbitrage Pricing Theory,
Principle of Arbitrage, Arbitrage Portfolios; Two Factor and Mult Factor Models.
Module 4: Portfolio Evaluation & Revision: Portfolio Evaluation Strategies - Sharpe Model -
Jensen Maodel - Treynor Model and MM Model - Problems Portfolio Revision, Active and
Passive Management, Formula Plans, Measure of Return, Risk Adjusted Measures of
Performance Evaluation, Market Timing, Evaivation Criteria and Procedures. Recent
development in strategies. .
Mpodule 5;: Global Markets: Global Investment Benefits - Introduction to ADRs, GDRs, IDRs,
Green Bond, Masala Bond, FCCBs, Externa Commercial Borrowings, Foreign Bonds, Global
Mutual Funds - Relationship between Trends in Global Markets and the Domestic Markets,
International Investing, International Funds Management, Emerging Opportunities.
Suggested Books/Articles/Links for References:

1. A.Brahmiah & P. Subba Rao, Financial Futures and Options, HPH.
Kevin, 5, (2010). Security Analysis and Portfolio Management. (2 ed.). New Delhi: PHI
learning vl Lid,
Singh Preetf, Investment Management, HPH
Alexander Fundamental of lnvestments, Pearson Ed.
Hangen: Modern Investment theory. Pearson Ed.
Kahn: Technical Analyzis - Plain and sample Pearson Ed.
Alexander, shampe and Bailey - Fundamentals of Investments Prentice Hall of India
MNewyork Institute of Finance - How the Bond Market work - PHL
Mayo - Investment Thomason hearning ,
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10. Pandian, I (2005). Security analysis and portlolio management, (2ed.}. Noda: Vikas
publishing house Pyt Lid.
11. Bhat, 5. (2008). Security analysis and portiolio management. (1 ed.). New Delhi: Excel
Books.
12 Chandra. (2011). Security Analysis and Portfolio Management. (4 ed). New Delhi: Tata
MeGraw Hill Publishing company.,
13 Ranganatham, M. & Madhumathi, E. (20d). Investment analysis and portolio
management. (4-ed.). New Delhi: Pearson Education
Note: Latest edition of text books may be used,




MName of the Mrogram: Master of Commerce

Mame of the Course: 4.5 (Finance}] STRATEGIES FOR BANKING RISk AND
L MARKETING MANAGEMENT -
Course Credits  No. of Hours per Week |  Total No. of Teaching Hours |
4 Hrs

| 4 Credits 5 60 Hrs

| Course Outcomes: The objective of this course is to provide al"lﬁin's:ﬂ;'i'lt of Risk and Marketing
| Manapement in Managerial Decision Making of Banking Industry.
| Syllabus: o .

Module 1: KYC, AML and Account Opening Process

Importance of KYC and AML, Why RBI insists on KYC procedures, The role of Banks in
implementing KYC, penalties for non-adherence; Different stages of money laundering,
Understand the importance of AML at the time of account opening; Customer acceptance
policy: low, medium and high risk customers; Customer wverification procedure, KYC
documents reguired for account opening, verification process; Accounl opening formalities,
forms, documents, procedures; Risk management [ KYC, AML - monitoring transaclions and
reporting of suspicious transactions

Module 2: CASA Deposits

Meaning; Importance; Features and Benefits; Understand what are CASA deposits; Importance
of CASA deposits for banks ; Impact on profitlability of banks; Features and benefils of current
accounts, savings accounts and their variants; Transactions, services and channels offered by
banks for CASA account holders: Benefits of CASA deposits to customers

Module 2: Banking Services to CASA Customers, Cross Sell Products Investments and
Loans,

Service channels - branch, ATM, internet, mobile banking; Payment and collection services -
chegues, electronic funds transfers, cash management, cheque clearing:  Anciflary services -
locker and safe custody, payment of taxes and bills; Financial services - Sale of insurance
mutual funds, gold coins, Government bonds; Depository services - Demat and web trade;
Wealth management; Foreign exchange ; Principles of lending, concepts, regulations ; Retail
lending - secured and unsecured; Home loan, car loan, loan against securities, Credit cards,
personal loan and educational loan ;Business credit - working capital and term loan. Over
draft cash credit, term loans, fund based and non-fund based; Priority sector lending -~ Agri
credil, MSME ;| NPA management

Module 3: Strategies for Increasing CASA Deposits through Sales and Marketing

Identily the targets and goals product wise for the year and for each month ; Plan the
| marketing mix for achieving the goals- segmenting targeting products positioning, resource
! planning ; Plan promotional activities to spread awareness; Collaborate with the team for
assigning individual targets, review and performance support; Catchment mapping - Identify
 the area covered by the branch, identify different segments of customers, potential for
business, banking needs, competition; Promotional activities and campaign for lead
gencration; Recording of leads, Understand the sales funnel, follow up suspects, identify
prospect; Field visit route map - Plan the route and customer visits per day; Sales call review
and monitoring N

Module 4: Selling Skills and Customer Relationship Management
Continuous self- improvement Positive attitude, updated knowledge professional attire,
etiquette, behavior, communication skills; Understanding customer segments and needs -
Profiling of customers, analyzing customer’s financial goals, needs and banking transactions,
identifying appropriate products to satisfy the needs; Sales process - Pre sale - fixing up
appointments preparing the sales kit- Sales execution - Follow the five steps

o
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developing a need, proposing products based on benefils; Handing objections, different types
| of customers, practice the art of probing, listening and persuasion; Practice different type of
| closure, close the sale; Post - sale analysis, follow - up and service; Account opening - assist in
| documentation, completion of formalities and activation of account handing over account
. opening kit to client, explain how to use the features, explain fees and charges; Understanding
| customer needs and cross sealing appropriate products that satisfy the needs of customers;
Customer service management - handing complaints, resolving issues; Building win-win
refationships, balance compliance with service

Suggesled Books/Arlicles/Links for References:

1. Uppal Rk, Rimpi Kaur, Banking Sector Reforms in India, New Century Publications, New
Dethi

2. Agarwal OF, Banking and Insurance, Himalaya Publishing House, Mumbai

3. Vijayaragavan Ivengar, Introductioin to Banking, Excel Books, New Delhi

4. The Indian Institute of Bankers, Modern Banking, Mumbai

5. Indian Institute of Banking and Finance, Risk Management, Mumbai

Note: Latest edition of text books may be used.
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BEGLLATIONS PERTAINING TO MASTER OF COMME

MDER

A FROM 2014-15 "H.\'}‘LIH[IH

OBJECTIVE:

The broad objective of the Master of Commerce course is to impart 1o the Students.
professional edication and traming in various aspects of business and 18 environment and
provide them with oppertunitics 10 develop managerial and analvtical skifls in order to meet
the challenges of business at the pational and global level

i E i (111
A candidate who has passed the B.Com/B.B.M/ BBS and BBA Degree examination ol
this Liniversity or of any other University recogmized as equivalent thereio and has secured not
less than 50% of the marks m the aggregate in all the Commerce subjects of Business
Education in all the years (Examinations of the B.Com/BBM course) shall be eligible for
admission to the course. In the case of SC/ST students and blind students the minimum
percentage of marks required shall be less by 5%
3. Duration of the Course:
~ The course of study for M.Com, degree shall extend over a period of two years divided
intoy 4 {four) semesters. Each Semester will be of 16 weeks or more duration with o minimum
of 90 actual working days.
4. Scheme of Instruction:
| In each semester there will be seven papers (including practicals)
2. There will be 2Tcontact hours per week, This includes practicals
3. Candidates are required to maintein record for computer practicals, which will have 1o
be certified by the Chairman / Ce-ordinutor of the course, fuiling which students will
nol be pernntied to tuke the end semester examination in that subject.
5 An

Esch course (theory/practical) shall be treated 2% an independent unit for the purpose of
attendance. A student shall attend a minimum of 75% of the total instruction hours in & course
(theory/practical) including tutorigls and seminars in cach semester. There shall be no
provigion for condonation of shortage of attendance and a student who fails to secure 75%
attendance in a course shall be required to repeat that semester.

6. Medivm of Instruetion;

The medium of instruction shall be English. However o candidate will be permitted to
write the examination either in English or in Kannada

7. Registering for the Examination:

A candidate shall register for all the papers of a semester when he appesrs
exarmiition o that semester for the first e, e
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&1 There shall be o University examination al the end of each semesicr
K2 The detnils of the scheme of examination are as given below:

= No, of papers per | Maximum Marks No. ol |
Ll f‘::u o | M semester of Per Semester Credits
¥
| MCom | 1&0 6+l 700 (26426) |

8.1 Each semester will normally have six (Huardeore) and one (soft core) paper and each shall
he for 100 murks,

8.2 (i) The composition of theory and internal assessment marks for each paper will be 70 and
30 regpectively, However, in Computer related papers it will be 70430 (theory + practical),
ii. Duration of examination per theory paper of 70 maris shall be for 3 hours, for practicals

it will be 1,2 (one and hall) hours.
ili. Practical records will be evaluated as part of the practical examination,

iv. In case of practical examinations, stuedents will be assessed on the basis of knowledge of
processes, skills operations involved, results/caleulations and reporting.

¥. Practical examination will be conducted with both imternal and cxtermal examiners. [
the external examiner absents, then the examination will be conducted by two internal
EXAErS.

8.3 Every theory paper shall ordinarily consist of two/three sections, developed to testing of
concepiual skills, understanding skills, comprehension - skills, articulation and appheation

skills.

B4 (i) In case of theory papers the various components of intemal assessment will be as
follows:

a) Assipnment —F Marks
b} Alendonce — 5 marks
¢) Internal Test — 20 Marks

{The test shall be for 15, hour duration earrying 40 marks, The marks scored by the candidate shall
be later reduced 1o 20 marks),

{il} The Departmental Couneil / College / Centre shall notify in the first week of each
semester, scheme of internal assessment, containing the details of tests, assignments,
and semnars,

{iii) Co-ordinition Committes: In order to monitor IA tests there shall be Co-ordination

Committes consisting of the following:
l. Chairman BOS: Chairnan

2. Ooe Semior Faculty Member

3

4. For Information System and Computers Subject, A Viva-Voce and Practical Exam

Two members [rom affilfated collepes a8 recommended by the BOS

for 30 marks will be conducted by external examiners.

(1) A1 feast one week prior to the last workmg day, LA marks secured by the camdidares

shall be displayed on the notice board

Poge 3 ol BF




Iv) The Departmental Council | College ' Cenmre may decide 10 give testseminar 1o
candudates who absent  themselves for the above, only if the Council is convinced that
the absence of the candidate 15 on valid grounds. However, the Couneil will allow the
candidate to avail of this provision within the duration of that semester.

(vi) The statement of internal assessment shall be sent o the Registrar (Evaluation) one
week prior to the commencement of that particular semester exaomination.

8.5 Question Paper Pattern:
Section — A
Answer any Scven Questions out of Ten, Each Question Camizs Two Marks (7x2=14)

Section — B:
Answer any Four Questions out of Six, Each Question Cames Five Marks (dx5=20)

Section — C:
Answer any Three Questions out of Frve. Each Question Cames Twelve Marks (3x]12=36)

B0 [Msseriation:

Each student will choose business research project/live business problem in o business
organization or industry, and prepare a dissertation report.  He/she will formulate it as a
rescarch/consulisncy problem, work under the guidance of a faculty member on it during
the I & Il semesters, prepare a report based on hisher work under the guidance of a
faculty member and submit a1 the end of each semester. This will be evaluated for 70
marks. Project Dissenation guidance for a faculty member will involve a workload of 5
hours per week in a semester. Disseration gumdance of 8 students by & faculty member will
be equivalent to the teaching of one paper per semester. Viva voce examination will be
conducted for 30 marks by BOE.

9.1 There shall be a Board of Examiners for scratinizing and approving the guestion papers and
scheme of valuation,

9.2 About 50% of the examiners appointed for setling of question papers and valuation work
in each semester shall be external.

9.3 Each written paper shall be valued by one intermal examner and one externil examiner.
Each practical examination shall be joimtly conducted and evelusted by one internal
expmimer and one external examiner or two external examiners if there are no nternal
expminers. But not by two intermnasl examiners.

9.4 I the difference in marks between two valuation is more than 15% of the maximum marks,
the Repistrar (Evaluation) or his noiminee shall check (he entries and the 1otal marks
assipned by the two voaluers. IT there is any mistake in totaling, it shall be rectufied While
checking the waal. if it is observed that any one ormore of the answers is not valued by one
of the valuers, the Chaimman, BOE shall advise intemal members of the Beard of
Examiners 1o value that answer, Afler receiving the marks, the Chainman, BOE shall makc

the necessury corrections. Despite all these comections, il the dilference between the two
x Page I I




valontians is syl e Phan A% e Ol BOE sball grrasge: foy thord valpaton by

exmminets from the approved panel of examiners

0.5 In ease of two valuations, the avemige of the two valuations and 7 there are three
valuations, the average of the nearest two valuations shall be aken for declaring results,
The eandidates not satisfied with the resulte may apply for photocopies of the answer
seripts and / or challenge valuation.

B Challenge Valuation:
A student who desires to challenge the marks awanded to him'her may do so by subminting
an application along with the preseribed fee 1o the Registrar (Evaluation) within 15 days
after the announcement of the results. Such candidates shall be provided with a Xerox
copy of the answer book ufier concealing the name of the valuers.

The answer scripts for which challenge valuation 15 sought for shall be semt 1w another
external examiner. The average of the marks awarded in the challenge valuation and the
marks of the earlier valuation which is closer to the challenge valuation shall be the finnl
woward.

i, 1 [Tl I candidates:
Minimum for a pass in cach paper shall be 40% in Semester paper and 30% in aggregate of
all the papers in that semester.

The results of successful candidates ot the end of each semester shall be declared on the
basis of Percentage of Aggregate Marks and in terms of Grade Point Average (GPA) and alpha -
sign grade, The results at the end of the fourth semester shall also be classified on the basis of
Percentage of Aggregate Marks and on the basis of the Cumulative Grade Point Average (CGPA)
obtained in all the four semesters and the corresponding overall alpha — sign prade. An eight point
grading system, alpha - sign prade as described below shall be adopted.

Firat Class with Distinction T and above (A4, A+ or O)

First Class 609 and above bur less than T0% (A)
High Second Class 55% andl above but less than 60%% (T3+)
Second Class 50M% and above but less than 55% (B)
Pass Class A40°% und above but less then 300 (C)
Trehir f Alphia — Seale:
| _G-;arh: Poimt | |
Averige | 45 | 5255 5.5 =<7 T-<5 B-=9 G-10
Alpha-Sign D C B =+ A A+ A+t O
__Girade: - |

The Grade Point Average (GPA) in a Semester and the Cumulative Grade Point ;!:ﬁ:mgu.
{CCPAY a1 the end of fourth semester shall be computed as follows:

Compatation of Grade Point Average (GPA):

The grade points {GP) in a course shall be assigned based on the basis of actual marks scared
i that course ws per the able below, They shall be penerally percentages divided by 10. The Grade
Pomt Weights (GPW) shall then be caleulntod as the product of the gmdL points enrned in the
eotrse and the erédits for the course. The 1otal GPW for a se by adding the GPW
ol all the cotmrses of the semester
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TLLUSTRATION 11260 Creding

Papers 'PL | P2 P} | P4 PS5 P P?  Total
Max. marks oo [ 100 | 100 | 100 | 100 | 100 | oo | Ton
% MarksObtamed | 77 | 73 | 58 | 76 | 64 | 66 | 32 | 396

Grade Points Eamed (G.P) | 7.7 | 73 [ 58 | 76 | 64 | 66 | B2 :
Credits for the Course (C) | 4 4 4 1 4 | 4
| Towl GPW=GPxC | 308 l 292[23.2 | 304 [256] 264 | 164 | (82
Semester Aggregate Marks 496 / 700 = T0.86%
Classification of Resull 2 First Class with Distinction
The GPA shall then be computed by dividing the total GPW of all the courses of study by the total
credits for the semester, GPA = Total GPW / Total Credits = 182/26 = 74

(B9}
(o ]
E=y

Semester Alpha Sign Grade: A+
ILLUSTRATION 2 (24 Credits)

' Papers P1 | P2 | P3 | P4 PS5 | P6 | Total
Meax. marks 100 | 100 | 100 | 100 | 100 100 1]
"o Marks Obtained | &7 73 T Th 24 BN Jists

| Grade Points Eamned (GP)| 67 | 7.3 | 78 | 7.6 | 84 | &8 | -
Credits forthe Paper | 4 | 4 | 4 | 4 | 4 | 4 | 24
Toal GPW=GFxC | 268 29.2 | 31.2 | 304 | 33.6 | 352 | 1864
Semester Apggrepate Marks: 466 /600 = 77.67%

Classification of Result: First Class with Distinction

GPA = Total GPW / Total Credits. = 186.4/24 = .77

Semester Alpha Sign Grade: A++
11. Calculation of Cumulative Grade Point Average (CGPA):

The Cumulative Grade Point Average (CGPA) at the end of the founth semester shall be calculated
ds the weighted avernge of the semester GPW. The CGPA s obtnined by dividing the 1otal of
GPW of all (he four semesters by the total credits for the programme,

ILLUSTRATION |

Semester 1 ] I v Total
Toml Marks per Semester FLi] 00 GO0 Lilh 260
Tatal Marks Secured 496 560 40 S10 2032
| Semester Alpha Sign Grade A+ At | AF | A+ | = |
Lemegier GPA 14 20 T B.A =
Semesier Credits 26 ] . 24 24 100
Semester GPW 182 208 | 186.5 204 | 8229

Aé—,grcgarc Percentage of Marks = 20327 2600 = TEIS5 %
Classification of Result: First Clasy with Distinction




Cmnulatmve Grade Potol Averaps (CGPA
Total of Semester GPW | Total Uredits for the progranune ~ 7805 (100 = 7.805
Programme Alpha Sign Grade: A++

These are the sample illustrations of computing semester grade point averages and cumlative
grade point average and the alpha — sign grades assigned.

12. MINIMUM FOR A PASS:

12.1 A candidate shall be declared to have passed the PG program if he‘she secares at least a CGPA
of 4.0 (Course Alpha-Sign Grade C) in the aggregate of both internal assessment and semester
end examination marks put together in eech unit such as Theory Papers / Practical’s / Project
Woark / Dissertation / Viva-Voee,

122 The candidates who pass all the semester examinations in the first attempts are ehgible for
ranks provided they secure at least CGPA ol 6.0 (or Alphs-Sign Grade A)

14.3  The results of the candidates who have passed the fourth semester examination but not passed
the lower semester exammaetions shall be declared as NCL (Not Completed Lower semester
examinations). Such eandidates shall be eligible for the degree only afier completion of all the
lower semester cxaminations.

12.4 A candidate who passes the semester examinntions in pars is eligible for enly Class [ CGPA
and Alpha-Sign Grade but not for ranking.

1.5 There shall be no minimum in respect of internal assessment.
However minimum pass in cach paper shall be 40% in semester end exam (28 Marks out of 70
Marks) and 50% aggregate of all papers in that semester.

12.6 A Candidate who fails in any of the unit / dissertation / viva-voce shall reappear in that unit /
dissertation / viva-voce and pass the examination subsequently.

13. CARRY OVER PROVISION: Candidates who fail in a lower semester examinations may go to
the higher semesters and take the examinations.

14. REJECTION OF RESULTS:
i A candidate whe fails in one or more papers of o semester may be permitied 1o reject the result

af the whole examination of that semester.  Rejection of result paper wise shall not be
permitted. A candidate whe rejects the results shall appear for the examination of that
semester in the subseguent examination.

ii. Rejection shall be exercised only once in each semester and the rejection once exercisod shall
il e revoked.

1. Application for rejeetion along with payment of the prescrbed fee shall be submitted 1o the
Begrstrar (Evaluation) through the departiment/college together with the onzinal statement of

marks wiibim 30 doys from the date of publication of the resuli,

iv. A candidae who eéjects the résult is eligible for only class and not for sanking,
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15, IMPROVEMENT OF RESULTS:

1A candidate who has passed in all the papers of a semester may be permutted 1w mprove the
result by reappearing for the whole examination of that semester

it} The reappearance could be permitted twice during double the period without restricting it 1o
the subsequent examination only. The regulation poverning maximum period for camplering
vanous degree’ diploma programme notified by the University from time to time shall be
applicable for improvement of results also,

11} The student could be permitted 1o apply for the improvement examination 45 days in advance
ol the pertinent semester examination whenever held.

iv) If the candidate passes in all the subjects in reappearance, higher of the two aggregate marks
secured by the candidate shall be awarded for that semester, In case the candidate fails in the
reappearance, candidate shall retain the first appearance result.

v) A candidate who has appeared for improvement is eligible for class onby and not for ranking.
Internal assessment marks shall be shown separately in the marks card, A candidate who has
rejected the resull or who, having failed, takes the examingtion again or who has appeared for
improvement shall retain the intemal assessment marks already obtained.

A candidate who fails in any of the semester examinations may be permitted 1o take the
examinations again at a subsequent appearance as per the syllabus and scheme of examination
in vogue at the time the candidate took the examination for the first time. This facility shall be
limited to the following two years.

16, FOWER TO REMOVE DIFFICULTIES

1) If any difficulty anses in giving effect to the provisions of these regulations, the Vice-
Chancellor may by order make such provistons not inconsistent with the Act, Statutes,
Ordinances or other Regulations, as appears o be necessary or expedient to remove the
difficulty.

i} Every onder made under this rule shall be subject to ratification by the Appropnate University
Authorities,
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APPENDIN =A™

OMMERCE) - COURSE MATRIX

I SEMESTER M.Com (MASTER OF COMMERCE)

=S — Duration Mu-rk-s B |
Instruction .
Pa Subjects . of Exam Crediis
e s Hrs/Week (Hrs) IA | Exam | Total
1.1 Monctary System 4 3 30 70 106D 4
1.2 Intermuotional Business 4 L 3 Filt] 110) 4
(% | Mo Coonanis o s 4 3 0 70 | 00| 4
Decigions 1
1.4 [ Information Systems and Computers 4 3 30 Td 100 4
1.5 | Advanced Financial Management 4 3 30 [ T0 100 q
.6 | Human Resource Management 4 3 30 Ti) 106 4
S0OFT CORE
1.1 Communication Skills 3 3 30 I " ) A
I SEMESTER TOTAL OF CREDITS II 26
11 SEMESTER M.Com {MASTER OF COMMERCE)
Duration Marks
Instruecticn
er Subjecis of Exam Credits
- j HesWeek | Tp 07 1 1A | Exam | Total
2.1 | Indian Banking 4 3 A 70 100 4
22 Risk Munogement d 3 30 EL [ i) 4
Advanced E - Commerce & Mobile
23 o c 4 i a0 70 100 4
24 | Business Rescarch Methods 4 3 D 70 100 4
Operations Research & Quantitative L
z5 Tachnianes 4 3 ah il 100D
2.8 Business Marketing 4 3 EiH 70 1 4
SOFT CORE - :
4 E | Micrs Pinsme 3 3 30 70 11H) 2

I SEMESTER TOTAL OF CREDITS

g Wl 21




LI MOMNETARY SYSTEM
(M jectives:
I Toexpose studernts o domestic and international mongtary systeins
2. Toenable students o understund principles & systems of nole issue
% To fmmiliarize with ssues relating to conversion of currencies.

Maodule - 1:
Money: Meaning, definition, funetions. Role of money, value of money, theenies of Value of money;
quantitative theery, Friedman's restatement of the quantitative theory — Keynes theory of money.

Muodule - 2:
Monetary system: The Gold standard - paper currency standard — principles of note issue; sysiems of
note issue - essentials of a sound currency system - paper gold or SDR

Module — 3:

International monetary system — Evaluation of Imternanonal monetary system, Bi = metallon; -
classical gold standard — interwar period Bretton woods system - The flexible exchange rate - current
exchange rate regime — fixed ve flaxible exchange rites.

Module - 4:
International firancial system: Imtroduction — role of Mnancial markess - participants — clements -
forex morkel — Euro currency market = Euro bond market — forward and future markets for foreign

exchange.

Module - 5:
Balance of payment — Balance of Trade, Equilibrium in BOP — Devaluation and Depreciation; Current
and Capital account convertibility — Recent development in foreign capital flows.

Books for Refervnce:

|. ¥.K. Bhatta, fnternational Financigl Management Anmol publication Pyvt. Lid, New Delhi.

2. Madhu Vij, Multinational Financial Management, Excel Books, New Delhi.

3. Cheol 5. Bun & Bruce G. Resman, foternationa! Financial Management, Tota Me Graw Hill,
New Delhi.

4, K.K. Dewet, Modern Economic Theory, Shyam Lal chaintable Trust, Ramnagar, New Delhi,

Apte PG ferernarional Finencial Management, TMH

. Lavi Maurice: fnfernational Fingnce, Mc Graw Hill,

LA
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LIS TERN ATIONAL BUSIMNESS
Dibjectives:
. To femiliarize the students with the concepts, fimetions and practices of international busingss
2. Tocpable them get global perspective on ssues related o business.

Muodule - 1
Mature of International Business (1B Drvers of 1B, |B and domestic business compored.  Boutes of

globalisation, players in International Busipess. Evolution of [B.

Theories of IR, Mercantilisms, Theory of Absolute Advamage, Theory of Comparative Advaniage.
MNational Competitive Advantage.

Environment of B, Political, legal, technological, cultural, economic factors,

Module - 2

International Strategic Management - nature, provess — scanning global environment — formulation of
strategies — implementation of strategies — evaluation and control.

Orgamsational designs for 18, Factors affecting designs. Global product design.  Global arca design,
Gilobal functional design. International division structure.

Module - 3
Intemnational Human Resource Management (THRM). [HRM and domestice HRM compared.  Seope

of IHRM. HR planning. Selection of exparristes, Expal triining. Expal remuneration. Expai
failures and ways of avoiding, Repatnation. Employee relations.

Imternational operations Management Witure - aperations management and competitive advanages.
Stralegic issues — sourcing v/s vertical integration. facilities location, strutegic role of foreign plants,
international logistics, managing service operations, managing technology tmnsfers.

International Financial Management - Nature - compared with domestic financial management.
Scope - curmrenl usscts management, managing forcign exchange risks, international taxation,
intemational Anancing decision, intemational financial markets, international financial vestment
decizsions.

International financial accounting — national differences in sccounting, attempts 1o harmonise
differences.

Financing foreign trade — India’s foreign trade, balance of trade and balance of payments, finsncing
export trade and import trade. International Marketing - nature compared with domestic marketing.
Benefits from international marketing, Major aclivities — marke! assessment, product decisions,
promotion decisions, pricing decisions, distribution decisions.

Muodule - 4

Integration between countries. Levels of integration.  Impact of Integretion.  Regional trading blocks
— EU, NAFTA, Mercosur, APEC, ASEAN, SAARC, Commodity sgreements,

GATT, WTO - functions, structure, agreements, implications for India. Intemntional Strategic
Alliances = Nature - Benefits. Pitfalls, scope, managing alliances.

Books for Reference:

Darrell Mahory, etul, Inrermational Bisiness, Longman.

Charles W.L. Hill, International Bixiness, MeGraw - Hill,

Crinkotn, etul, Ciloba! Susiness, Drvden Press.

Jobm . Daniels, etal, fnternational Business, Pearsen Education.

Don Ball and Wendell MeCualloch, Inrermarional Business, MeGraw - |
AV, Vedipurishwar, The Global CEQ, Vision Books.

Aswathappa, K., Intrernational Business, Tata McGraw Hill (In Press)
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T3 MACROECONOMICS FOR BUSINESS DECISTONS
Dbjectives:
L. To tamiharise students with key macro cconamie variables apd their behavipur, and
cnable them to erilically evaluate different coononies,

5 |

2. To enable students to integrate macrocconomic analysis mto business decisions,

Maodule - 1
Introduction 10 economics, macro economics, and its interface with business and industry,
Resources and goals of an economic systems, free market and mised economy,

National weome and product concept, computation of national income and relaied aggregates,
problems in computation of national income.

Maodule - 2
Consumption, Savings, investment, marginal propensity 1o consume, marginal propensily fo save,
multiplicr, paradox of thrift, income and employment determination.

Module - 3

Money, monetary system, role of credit, financial inter-medianes. level and structure of interest
rales - interest and macmeconomic equilibrium, central bank, monetary management and policy,
Fiseal policy — Objectives, tools, fiscal variables and the public debl, co-ordination of monetary
and fiscal pelicies,

Module - 4

Economic growth, factors delermining economic growth, growth models, capital oulput ratio,
problems of growilh.

Policies towards economic stability, business eycle, inflation and deflation, control measures,
conflicts between growth and stability,

Books for Reference:

Gupta G. 8. - Macroeconamie theory- Tata Me-Graw Hill publications

Samuclson,Paul — Econenrics, Tata Me-Graw Hill publications

Dombush R & Fisher § — Macrocconomics - Tota Me-Graw Hill publications

Blanchard O. J & Stanley Fischer - Lectures on Mocro-economicy — Tata Me Graw Hill

publications

Dwivedi D N - Managerial Economics — Vikas publications

6. 1, K. Bhagawathi - Economicy af Underdeveloped Commiries — All India Traveler Book Seller
Publisking Company.

T. A K, Agarwall - Indian Economics — Problems of Development and plamning - DK
Publishers,

B. V. K. R.V.Rao- Natlona! fncowie of India — 1950 10 1980 Sage Publishers

9. Bimal Jalan — fedia s Econemie Criviz, Oxford, IBM.

10, Rangarajan C. = Principies of Macre Economics, Tata MeGraw Hill Pub co.

11, Vaish M. C — Mucro Ecanonic Theory - Willey Eastern

12, Tha. B - Contemparary Macraecanomic Theary and Policy

13, Schulize C. L — National fncome dnalysis

l4. Bramhananda P R & V R Panchamukhi - Developmens process of Indian Econony Survey
(Variouws isswes) — Ministry of Finance Government of India Publications, New Dell.

15, Sheth M. L = Mecroeconomic theary — 5.Chand, Mew Daelhi.

o, Bhale, LM, Finareia! fosoituiions and Morkeis, Tata MoGraw Hill,

|7, Frank BE.H: Principles of Macroeconomics, Tata MeGraaw Hill,

I8, Colandes: Macroeconomics TMH.

19, Fischer and Blanchard: Leciurer an Macrosconomics PHL

20, Tumowsky: Methads of Macrocconomics Dynamis, PHL

Folakd =

bl

Paga Th =1 T8




A INFORMATION sYSTEMS AMND COMPUTERS
Mrjectives
I. To famiherze student with aspect of business informaetion systems and relévam  infornkstion
technology,
2, To Develop skills 10 destgn and implement simple computer based business and audit information
syslems.

MODULE -1

Information Systems and their role m busmesses, (ypes of information systems - Operstion suppon
system, management support system, TPS, PCS, EIS, MIS, 0AS, DSS, GDSS, expert  syslems,
artificial intelligence, Information systems at levels of management, HRIS, Accounting Information
system, Marketing information systems, manufacluring and  prodection  information  systeny,
Developing information systems — systems analysis and design, SDLC - types. mtroduction n ERP.
introduction to cloud computing.

MODULE -2

IT-GRC (Governance, Risk and Compliance), Informatsion system audit standards — 80 270N -
Information security and management standard (ISMS) |, Capability Matwrity Model (CMM), Control
Ohjeclives for Information and related Technology (COBIT) - IT Goveinance model, Health
Insurance Portability and Accountability Act (HIPAA), Statement on Auditing Standards {SAS) for
service organization. ;

MODULE - 3 _
Overview of specific section of IT ACT 2008 different sections, electronic contracting, digital
sipnmature, cyber offence, cerlifymg authorties, Concepls of Cyber forensica/Cyber Fraud
investigaiion, Overview of Information Security Standards - ISAE 3402/5A 402, [TIL

MODULE -4

Database delinition, types of structures, DBMS software-creating, editing, modifying, searching and
softing databases. creating and printing formatied veports, designing custom sereen displays, multiple
data files, execoting queres and relational algebr

MODULE -5

Spread sheet software - range, formulas, types of funciions, types of chanis, whai-if analysis-Goal Seek
Analysis, daia validation, subtotal, Applying Absolute (Fixed), statistical functions — min, max, count,
countif, countA, stdev, mean, mode, median, variance, comrelation, percentile, gquartile, rank, Anencial
functions — PV, NPV, NPER, P'MT, RATE, IRR, SLN, 8YD, IPMT, DB, logical functions — I, else,
and, or, not, multiple if statements. Vieokup, Hlookup, sorting dats - 1ypes, conditional formatting,
pige layout - seftings, filtering data, data analysis - descriptive statistics, pivol tables

Rooks lor Relerencoe:

1.0 Brien Jumes — A Management Information Systems, Tata Me Graw Hill, New Delhi.
2. Leuden and Lavden —. Management Informution Sysiems, Prentice flail of India, New Delhi,
3. Gordan B Davis — Managemeni Information Systems, Mc Graw Hill
4. Information Systems Control & Audit, By Weber, Pearson Education, India
3. Information Technology Control and Audit, Third Edition, Sandra Senfi. Frederick Gallegos, CRC
Press
b. Information System Audit and Assumnce, By D, P, Dube, Ved Prakash Gulati, Maraw Hill
Education
7, For modules 4 and 3 the teacher will decide the software of lis/ber choice and a appropriate books
* A viva-voce and Practicul exam for Jq_ﬁpﬁﬁﬂll;ﬁﬁunduclud for above subject.
I.l' '_-..rr' .“-'..I..I-\. r.
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L5 ADVANCED FINANCIAL MANAGENEN]

Objeetive:

I Toampart the knowledge in advanced techmiques of finaneial management
1. To cnable the students to apply the rechnigues in financial decision making

MODULE - 1:

Introduction - Finance Functions — Financing decisions — Capital siructure theories — nel income
appronch, Net operating mcome approach - The Traditional approach - Modighan — Miller
hypoihesis ~ capital structure planning and policy - elements of eapital struclure EBIT - EPS
approach, Valuation spproach, cash flow approach.

MODULE - 2:

[nvestment Decisions — Capital Budpeting decisions — Nature — type — Evaluation critena - DCF -
NPY ~IRR - Reinvesiment assumption and modified IRR — Varying opportunity cost of capital -
Investment decision under inflation - Investment Analysis under inflation.

Complex invesiment decisions < projects umit, different project lives, investment timing and duration -
Replacement of an existing asst — Investment decisions under capiial rationing,

MODULE - 3:

Risk Analysis in Capital Budgeting — Nature of Risk/statistical techniques for Risk analysis - Risk
analysis in practice — sensitively analysis — Scenario analysis simulation analvsis - Decision trees for
sequential mvestment decisions — utility theory and capital budgeting.

MODULE - 4;

Corporate Restructuning — Mergers and Acquisitions, Corporate Restructuring - Valuation under
MdcA: DCF approach Financing a merger — significance of PE Ratio and EPS analysis — Accounting
for M&As — Leveraged buyouts,

MODULE - 5:

Derivatives for managing financial risk, Introduction — Derivatives & Risk hedging - Hedping
instruments — Options, Fumres, forwards & swaps - use of derivatives. A Survey of software
packages for Financial Decisions making,

Books for Reference:
. Weston & Bogham, Essentials of Manaperial Finanee, The Dryden Press,

]

2. James Vanhome, Fundamentals of Financial Management. Prentice Hall Inc.

John Hampton, Finencial Decision Making — concepts, problems & cases, Prentice Hall of
India.

&. Schall & Haley, Fimancial Managemen!, MeGraw Hill, New york.

5. Brealey & Myres, Principles of Covporate Finance, McGraw Hill, New York.

6. Prasanny Chandra, Firanciol Managenens, Theary and Practice, Tata McGraw Hill,

1. Khan & fain, Financial Managemens, Tawn MeGraw Hill,
K
L
l

Lad

- M. Pandey, Financial Management, Viaks Publishing House.
. B.C. Kuchal, Fimancial Managemens, Chaitanya Publishers, Allahabad.
0, Chakraborihy & others, Flaancial Munagement and Contral, Moemillan Indis Lid.
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o HEMAN RESOURCE MANAVGEMENT

M jectivis:
|, Toexpose the students to the prnciples and practices of Human Resources Management
2 To make students internabize pood HR pracuces

Miodule - 13

Mature and scope of Human Resource Management (HEM) objectives of HRM, HREM functions,
orgunization of HRM depariment, qualities of HR Manager, personnel policies and principles. new
challenges of HRM, HEM maodel,

Module - 2:

Humnn Resource planning, factors affecting planning. planning objective, planning process,
evaluation of planmng.

Job anitlysis and design- need for und process of job analvsis and design.

Employes hiring: recruitment, importince, nature and intemational recruiting, selection, importance,
process, recruitment and selection practioes in India.

Traiming and development- nature, importance. Traming, inputs, training process, recent trends in
Iraining, mining practices in India,

Job evaluation., nature, objectives, process of n:\rulunu:m Performance and appraisal: nature,
imponance, progess of evaluation, challenges.

employee compensation, wage concepls and pnnm;ﬂm factors  affecting compensation plans,
mcentives- group and individeal plans, wage and salary policies in India.

Maodule - 3:

Employee safety and bealth — reasons for accidents and ways of avoiding sccidents, need for safety,
saflety policy:

Health — physical, mental, noice control, work stress, AIDS, alcoholism and drug abuse, violence at
work place, workplace harassment.

Participative management, scope and ways of participation, labour welfare — approaches and types.
Industrial relation — causes lor disputes and ways of resolving disputes, Trade union— refevance of
unions,

Muodule-4:

Human resource audit, andit of corporate strategy, audit of human resource fumction. audit of
managerial compliance, audil of employee satisfaction.

Ethical issues in HRM ~HR ethical issues, managing cthics.

Books for Reference:
I, William .B. Werther & Keith Davis: Human Resouwrce & Personnel Managemens, MeGraw

Hill.

2, Terry L. Leap & Michael D. Crino: Pervone! / Human Resource Management, Maxw]|
Mucmillan,

3. H.John Bernardin nnd Jovee EA, Russel: Sumen Resouree Managenreni an Experimental
Approvch, MeGraw Hill.

4. David. A. Deceso and Stephen P, Robbins:  Personned / lnmnan Resource Management,
PHI.

5. Michaci Armstrong: A handbook of Persomne! Manggement, NP, Kogan page.

6. Gary Dessler: Personne! Munagement, Prentice Hall India.

1. Edwin ). Flippe: Personnel Managemeny, MeGraw Hill Book Co.

B, Aswathappa K. Heoman Resowrce and Persommel Management, Tawn MeGraw Hill,
9, Wyne I, Cascio and Clias N. Awad: Human Revource Managenient

-
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L7 COMMUNICATION SKILLS

Ohjectives
. To sharpen the Anslytical, weitien, non-verbal, Spoken Communication and interpersonal
skills essential in organizations involving Decision making and implementation,
2. To demonstrate good team work and negotiation skills,

MODULE - 1: COMMUNICATION IN BUSINESS

Importanece of Commuonication, Formis of Communication, Commumication Metwork of the
Organisation; Process of Communication: Different stages, Difference between oral and written
communication.

MODULE = 2: ORAL COMMUNICATION SKILLS

Fundamentals, Barriers and Gateways, Public Speaking, Effective Power point presentations, body
language, non-verbal, ficial expression, voice modulation, cye contact, audience research, questions
from the audience, Communication and emotional intelligence, Creativity in oral communication,
Communication through telephonie, Video and Skype, Group Discussion.

MODULE - 3: WRITTEN COMMUNICATION SKILLS

Writing an effective Report Stages of writing, Style and Tone; Five Ws and onc H of Report writing,
Divisions, Numbering and use of visual aids, Creativity in written Communication, Use of Picture,
diagram in wrilten communication, Writing Commercial letters, E-mail Messages, Maintaining a
Lriary, Job application and Resume writing.

MODULE - 4: LISTENING SKILLS
Importance and need, Types, Active and Empathic listeming, Listening and Judgment, Developing
skillg, listening and understanding, Anatomy of Poor Listening, Features of pood listener.

MODULE — 5: INTERPERSONAL COMMUNICATION SKILLS

Advantinges and disadvantages of utilizing the team work: Charactenistic features of successful teams;
stages of the development of a team: team roles; challenges in team working, forms of non-team
behavior.

Conditions of negotisting; strategies of negotiating {Win-win, win-loss); participative negotiations.
negolialing tactics: cognition and emotions in negotiating; negotiating and ethics.

Types and sources of conflicts; the influence of vanous ultures on the sobving of conflicts.

Book References: ;ﬁiﬁ L BN
I o) e
2. Monipally MM, Busines Communication Strategies, MeGraw Hill I-:'rf’; |
3. Bovee, Till and Schatzman, Business Communication today, Pearson ‘-L'I"; e Fr
4. Scol Ober, Contempory Busines Commaimicatron, Biztantra % E;H___ri
5. Parag Diwan, Business Commumnication, Exeell hooks 2 Ront o
6. Murphy, Effective Business Communication, McGraw-hill
T, Teaghing and learming Resources;
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20 INDIAN BAaMNKING
M jeetivis:
I T expose the sudents to Indian Banking System along with the latest reforms in Banking.
2. Tuenable the students to understand prudential norms and new technologies i Banking

MODULE 1:

Evolution ol Banking Instmutions m Indis-Role of Joiml stock bunks o Indes, Preswdency banks,
Imperial Banks, State Bank of Indim, Commercial Banks, and Nationalized Lesd Banks, Regional
Rural Banks (RRBs), Local Area Banks, Banking reforms after 1990 Private banks and Foreipn
Banks- Salient Features, Ohjectives, Funclions.

MODULE 2:
RBI and its Role, monetary and credit policy, CRR.SLR in Banks, Banking system and Banks in
India, Banking Reguiation Act 1949,

MODULE 3:

Monitoring and Follow-up, IRAC Norms (i.e. Income Recognition and Asset Classification norms),
Non-performmng Assets, Securilization Act. E-Banking, Pavment system, seitlement system, Business
and profit planning

MODULE 4:
BASEL 1, I1 and 01, CRAR and RBI Prudential norms on Mew capital Adequacy and framework.

MODULE 5:
Bonking Innovations-New Technology in banking, E-Services, debil and credit cards, Internet
Banking, ATM, Electronic Fund Transfer, MICR, RTGC, DEMAT

Book References

|. Tanman M L: Banking Law and Practice i India

2. Shekar K C: Banking Theory Law and Practice

3, Gorden and Natarasjan: Banking Theory Law and Practice

4, 5.P. Bnvastava: Banking Theory Law and Practice

3. Kiran Prkashan: Banking and Financial Awareness

6. Moored Choudhry: The Principles of Banking,

7. Mr, Yat-fai Lam, Mr. Edward Tak-wah Kwan and Dr, Kin-keung Lai, Managing Credit Risk Under
the Basel I Framework

8. Leonard Matz, Liquidity Risk Measurement and Management: Basel 11l And Beyond
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2.1 RISK MANAGEMEN
Cibjective
To provide basic knowledge ol nisk. 1vpe of Hsks and 10ols ol risk management

MODULE 1:

Definstion of Kisk and uncertainty- Classification of Risk, Sources of Risk-extemal and intermal. Risk
Management-nature, nsk analysis, planning. control and mansfer of risk, Administration of properties
of an enterprise, provision of adequate secunity armangements. Interface berween Risk and Insurance-
Risk identification, evaluation and management techniques, Risk avoidance, Retention and transfer,
Selecti%on and implementation of Technigues. Various terminology, perils. clauses and risk covers.

MODULE 2:
Introduction to Risk Management, Types of Risk, Evolution of Risks, Steps in sk management. RBI
guidelines.

MODULE 3:

Credit Risks Credit Risk Management models - Introduction, Motivation, Funtionality of good credit
Risk Management models- Review of Markowitz's Portfolio sciection theory —Credit Risk Pricing
Madel ~ Capital and Rgulation. Risk management of Credit Derivatives,

MODULE 4:

Markel Risk (includes asset hability management)

Yield Curve Risk Factor-Domestic and global contexts-handling multiple risk factor-principal
component analysis- value af Risk (VAR) — implementation of a VAR svstem- Additional Risk in
fixed income markets-Stress testing- Bank testing.

MODULE 5:

Operational Risk - Introduction-typology of operational risk- measuring operational risk -Who
manages operational risk- key to implementing bank-wide operational risk managemient- why invest in
operational risk management. Technology Risk- Best practice —operational risk svetems/Solutions,

MODULE 6:
Toals for Risk Management Derivatives Futures, Options, Swaps, ECGS

Book Refercnce:

The professional’s Hand book of Financial Risk Mansgement by Mare Lox and Lev Barodorsky,
Thomas 8, Coleman A, Practical Guide 1o Risk Management

Faul Hopkin, Fundsmentals of Risk Mapagement

Gieorge E Bejds and Michse] MeMamara, Principles of Risk Muonapeément & [nsurumes

John C, Hull, Risk Managemend & Financial Institutions

* b0 e e
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LI ADVANCED E-COMMERCE AXD MOBILE COMMERCE

OBRIECTIVE:

This course will provide an analytical and technical framework 1o understand the emerging world of
e-coptmerce and mobile commerce, E-commence and mobile commerce poses both o challenge and
an opportanity for managers. As g matter of competitive necessily, savvy managers must gamn an
understanding of the rapidly changing technology and business models.

MODULE 1

Threats in e-commerce, Fneryption overview, Elements of an encryption system, Secret key
encryption, Public-key encryption, Digital signatures, Digital Certificates, Types of Cryptographies,
Secure Sockets Laver (85L), Smart Cards and s applications. Electromic Data Interchange-
Evolution, uses, Benefits, Working of EDI, EDI Sandards, EDI Components, ED] Services, ANSI
X122 and EDIFACT

MODULE 2

Overview of Electronic Payment Systems, Cybercash, Sman Cards, Electronic Banking - types,
Electronic Fund Transfers - Digitul Token-bised Electronic Payment Sysiems. E-cash, e-Chegue,
Payment Systems on intemel- Risk of Electronic Payment Systems. Secure Electronie Transactions
{SET) Protocol

MODULE 3 : :
M-Commerce - Introduction — Infrastructure Of M-—Commerce — Types OF Mobile Commerce
Services — Techmologies Of Wircless Business — Benefits And Limitations, Support, Mobile
Marketing & Advertisement, Non — Intemet Applications/services in M-Commerce ~ Wireless Wired
Commerce Comparisons

MODULE 4

A Framework For The Study OF Mobile Commerce — NTT Docomo’s | — Mode - Wireless Drevices
For Mohile Commerce — Towards A Classification Framework For Mobile Location Based Services —
Wireless Personal And Local Area Networks — The Impact Of Technology Advances On Strategy
Formulation In Mobile Communications Networks, 2G, 3G and 4G rechnology

MODULE 5

The Ecology Of Mobile Commeree — The Wircless Application Protocol - Mobile Business Services —
Mobile Portals — Factors Influencing The Adoption Of Mobile Gaming Services - Mobile Data
Technologies And Small Business Adoption And Diffusion — M-Commerce In The Automotive

Mabile Advertising In Building A Brand - M-Commerce Business Models

REFERENCE BOOKS:

1. Dave Chaffey, “E-Business and E-Commerce Management™, Third Edition. 2009, Pearsoafsd
Education

2. Brian E, Mennecke, Troy 1. Strader, “Maobile Commerce: Technology, Theory and

Applications”, Idea Group Ine., IRM press, 2003,

P I Louiz, * M — Commerce Crash Course”, MeGraw — Hill Companies Fobruary 2001,

. Paul May, “Mobile Commerce: Opportunities, Applications, and Technologies of Wireless

Business™ Cambridpe Universily Press March 2001,

5, Michacl . Papazogion, Peter MLA. Ribbers, ‘e - business organizational and Technical
foundation *, Wiley India 2009

6, DrPamdey . Ssurabh Shukly E-commérce and Mobile commerce Technologies . Sultanchand
2011

s
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M-Cpmmgree: Techmolopies, Services, and Bustness Viodels By Soonan Sadeh, Wiles
Publications,
H. Muobile Commerce: [echnology, Theory, and Appheatons - Ides Group Incorporation. UK
9. Muohile Commeree: Opportunities, Applications, and Technologics of Wireless, By Paul May,
Cambridge University Press
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14 B »iNESS RESEARC T METHOHS

Dhjectives:
I, To fanalianee students with conceplis, ools and fechatgques of the methadology of business
research.

2. Toenable students 10 do a research / consultaney project in the fourth scmester

Module — 13
Research: Meaning, Purpose, Scientific method, types of research; scope of business research,
Review of lilerature: need. purpose, nofes laking.

Module - 2:

Selection and formulation of a research problem, formulation of hypothesis, operational definition
of concepts, sampling technigues

Research Design: Meaning, nature, process of preparation, components of research desipn

Module - 3;

Data: Sources of data, methods, of collection; chservation interviewing, mailing; fools for
collection data; interview schedule, mterview pmde, questionnaire, rating scale, socio-metry,
check list; pre-testing of tools, pilot study.

Processing of data; checking, editing, coding, transcription, tabulation, proparation of tables,
graphical representation.

Module = 4:

Analysis of data; Simple statistical techmigques and their vses. Testing of Hypothesis, Research
Applications — market survey,

Feport — Writing: Planning report wriling work-target audience, type of report, sivle of wiiting
synoptical outline of chapters; steps in drafling the reporl.

Books for References:
Muoses, C.A. Survey Methods in Socdal fnvestigation,
soode & Hatt, Methods in Sacial Imvestipation.
William Emory, Buviness Research Methods.
Vemon Colver & H.L., Balsleg. Busimess Research Methods.
Krishnaswamy O.R, Merhodology of Research in Social Sciences, Himalva Publishing house.
Eoothan, C.R, Methodology of Research, Vikas Publishing House.
K.R. Sharma, Research Methodalogy, National Publishers , Jaipur,
Wilkinson & Bhandarkar, Methodology and Fechniguies of Social Research.
Cooper D.R and P.5. Schindler, Business Research Methods, Tate MeGraw Hill

S0 A I L s P, et
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LEOPERATIONS RESEARCH & QUANTITATIVE TES ™ s

Ohjectives:
I Toimpart knowledge in concepls and tools of OR and QT
2 To make students apply these in managerial decision making,

Module - 1

Linear programming. problem formulation. graphical method and simplex method of solution,
description of software packages for solving LLP, product mix problems, other managerial
applications. Transpartation Models, Assignment models.

Module - 2
Probability- basie rules, random variables, probability distributions, expected value, variance.
Mormal distribution, risk analysis in capital - budgeting.

Module - 3
Network analysis, PERT,CPM-drawing the network activity times, event times, critical path, total
and [ree slack-cost time trade off and crashing. Software packages (Description only)

Inventory models, EOQ model, sensitivity anulysis, model with one, price break inventory control
systems in practice.

Module - 4

Decision making under uncertatnity, different decision criteria, decision trees. Simulation, model
building, the process. problems with special reference inventory and financlal managements.
Critical evaluation of software.

Books for Reference

l. Srivastava V. K. etal ~ Quantitative Technigues for Managerta! Decision Making, Wiley
Eastern Lad

4. Richard, LLevin und Charles A Kirkpatrick — Quaniitative Approaches to Management,
MeGraw Hill, Kogakusha Lid

3. Budnik, Frank 5 Denmis Mclesavey, Richard Mojena - Principles of Operation Research -

AIT BS New Delhi,

Sharma J K - Operation Researeh- theory and applications-Me Millan New Delhi

Kalavathy 8. — Operation Research — Vikas Pub Co

Gould F J - fntroduction to Management Science — Englewood Cliffs N ] Prentice Hall.

Naray J K, Operation Research, theory and applications — Me Millan, New Dehi.

Taha Hamdy, Operations Researeh, Prentice Hall of India

. Tulasian: Quantitative Techniques: Pearson Ed.

10, Vohr N.D. Ouantitarive Techniguwes in Managemen), TMH.

11, Stevenson W.D, Introduction to Management Science, TMH.

R L
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20 BLSINESS MIARKE TN

Cibjectives
1. To feeiliote indepth understinding of smular and differences between Busingss o business
Marketing and Consumer Marketing.
2. Te equip students, with spplication toofs towards formulating and implementing  Business
marketing strategies.

Module - 1:

Nature of Business Marketing

What is IndustriskBusiness Marketing: Differences between Business and Consumer Marketing,
Nature of Demand in Industrial Markets,

Organwsational Huying and Buying Behaviour

Orgamisational Buving Decigsion Process; Buying Situations; Buy grnid Frame Work: Buving Centre

Raoles; Key Members of Buying Centre.
Models of organizational Buying Behaviour; The Webster and Wind Model; The Sheth Model.

Module = 2

Buver = Seller Belationship

Buver and Seles representative Interaction: Relationship Marketing; Sales Presentation; Negotiation;
Reciprocity; Dealing with Customers” Customer: Customer Service: Management of Major and
Mational Accounis.

Relationship marketing, Managing Buyer Seller relationship, Customer Relationship Managemeni.
Defining E-Commerce, Key Elements Supporting E-Commerce, Internal Strategy implementation.
Supply Chin Mansgement

Concept of Supply Chain Management, Strutegic Role of Logistics, Business (o Business Logistical
Management.

Maodule — 3:

Marketing Research and Marketing Intelligence

MNatyre and Scope of Indusirial Marketing Research: Marketing Research Process; Indusirial
Marketing, Intelligence System.

Role of Marketing in Strategic !’1n:111.|.r1f;,~ Strnmgu: }"Lunmng nl E‘nrpcnlr. Level; Simategic Planning
Process at Business Unit Level: Developing Industnial Marketing Plan; Implementing and Controlling
Marketing Plans; Industrial Market Segmentation, Target Marketing, and Positioning

Muodule = 4:

Meaning of Industrial Produet; Chanpges in Produet Strategy; Stratepies for Existing Products; Product
life Cvele and Strategies, Pricing Strategics

Impact of Technology: High Tech Marketing; New product Classification, Development Process and
Strategy.

Lristribution Channels apd Magketing Logistics

Alternative struciures of Industrial Channels; Types of Buginess Infermediaries; Channel Design;
Managing Channel Members.

Business Logistics Svstem; Tasks of physical Distribution; Total Distribution Cost and Customer
Service.

Module — 5:

Business Communication
Developing Busimess Communication Programme; Funetions ]'J:rfﬂnnnd by Indusirial Advertising;
Media used for Industrial Advertising. = -
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Promobon - Trade shiws, Semisars, Detonstrting: Role af Indireet Marketmg - On-liwe marketing.
telemarketng, Darect Manl, Publicity and Pubhic Relations.

Business - To - Business Selling: Team Selling Approach; Solution - Onented effon; Entreprencurial
Philosophy.

Selling Structure: Direet sales foree, sales coverage through Maonufacturer’s representative and
Distributors. Sustaining customer relationship.

Books for Reference:

I. Michael Dhutt Thomas W Spen, A Suategic View of Industnal and Organisational Markets,
homson Publications,

1, Robent R. Reeder, Edward G Brieny and Betty H. Reeder, Industrial Marketing — Analysis,
Planning and Contral, Prentice Hall, India, 1998,

3. Richard Hill, Alexander Rosph and James 3. Cross, Industrial Marketing, AITRS, 2001

4. James C. Anderson, James A Narus, Business Market Management, Pearson Education, 994,

5. Knshna K Havaldar, Industrial Marketing, Tata Magraw Hill,
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2.7 MIC RO FINAMCE

(Mhjeetives:

1} To muke the student understand the concept of Financial Benefits and RBI gusdelines to Micro
Finance

21 To have on overview of dilferent players, mstitubons and regulatory agencies influencing the
Micro Finance activity.

3} To cxaminc & compare the changing scenario of the Rural people with the use of
Microfinance.

Module I : Introduction to Finance
Meaning & definition of Finence -- Who, where, what, how & when of hinancial Arrangements --

Types of Financial or credit arrangements.

Muodule 2: Financial Institutions
Financial mstitutions - establishments - objectives & Rmctiong -- NABARD, IFCI, SIDBI, ICICI,

SFC & GRAMEEN BANKS Role of Commercial Banks and Rural Credin-Objectives and functions of
commercial Banks-The Progress of Commercial Banks-Types of Rural Credit- Short term and long
term credit-Terms and Conditions of finknee-Repayment conditions-Lead Banks Scheme and Rural
Credit Instititional Linkages Weed Tor Readiostment of Ruml Development Sirategies Need for

Sustainable Rural Development

Module 3: Micre Credit:

Micro finance: Concept, Elements, Impartance and Bricf History-Sustainable community Banking-
role of Micro finance in Poverty Reduction.

Meaning & Definition of Micro Credit — Micro Finance - Features — Models — Channels — Micro
Finanee Institution — Infroduction — establishment — objectives — their operations — pros & cons of
MFI's.

Module 4: Self Help Groups:

Meaning of SHG's — Pattem of their functions - Funding Agoncies of these SHG s — Activities of
SHGs: Savings, Credit, Marketing and [nsurance — Role of SHG s in Financial & Social Inclusion,
Self-help, Self-help Groups and Self-help Promotion: concepts, Elements, Siages and Significances -
Structure of Self-help groups - Precautions to be taken while forming the SHGs

Muodule 5: Funciioning of SH s

Various Models of SHGs existing in India - their features, objectives, functions — Govt. schemes -
NGO Activeness — Present stite - Role of NGOz in Rural Development Interface between NGOs and
(s : Need and Strategies of Mon Governmental Creantzations :Concepi - Structure - Funding.

Books for references: I
1. AN Agarwal and Kundana Lal: - Rural Economy of India — Vikes publilshing House Lgi=" " =

New Dellu-1 100714, 1990

The Econormes of Microfinance by Jonathan Morduch and Beatriz Armendanz

Women at the Centre: Grameen Bank Bomowers Afier One Decade by Helen Todd 1. .
Small, Short and Unsecured: Informal Beral Finamee m Indis by F 1 A (Fritz) Booman

.I:..:.ﬁ.lll.l

5. Micro Finence — Impact and insights S.Rajagopalan Nicali Parikh The ICFAL Umiversity press
2007

. Micro Finance and Poverty eradication - Indian and global experiences Dr. Daniel Lazar Prof.

P Palanichany New Century Publication, New Delhi 2008

Macro Dyvnamic of Micro Finance Daniel Lazar P, Nataajan Mal

2010
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#. Johms Hopking School of Advahced Tntemational Studies. MicriGnanee and Development |
tiught by Elsse MeCarter and Kot Druschel Gritfin

9. Rudradath and K.PM.Sundaram-Indian Economy— S.cand & o Limited, New Delhi-
L0035, 2008

. 5K Mistra & VK Pun - Indian Economy- Himalaya Publishing House, Mombai- 400004,
2004,

I, LC Dingra: Rural Banking in India- 5. Chand & Co. Limited, New Delhi-1 10055, 1994
12 Yunus, M., Rurnl Agnicultural Credit Operations in Bangladesh

| 3.V asant Dessl A Swdy of Rural Economy
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