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V Semester E;é./B.Sc. Examination, November/December 2015
- (Freshers) (2015-2016 Only)

PSYCHOLOGY - VI
Industrial and Organizational Psychology

Time : 3 Hours - Max. Marks : 70

Instructions : 1) All the three Sections are compulsory.
2) Answers must be written either in Kannada or in English.

RN ~
SECTION-A

1. @cif%eﬁé NOMOIALAD q&dﬁa{ NDEADEVE
Define industrial psychology.

2. & OFERFEOI CCNFYETR DT é;)qmﬁn’eﬁs% RO
Mention any two methods of job analysis.

3. [ AT L0TTER?
What is job satisfaction ?

4. E.R.G. %m@o&’wﬁg{ QEERTIWRITO CIVTL ? VT3 BWOTY DIROLIR @ﬁ%mfag RO
Who proposed ERG theory ? Name the three basic needs of ERG theory.

5. MTT 20TT 03RTO 2
Who I1s a consumer ?

6. O3RITOTTL DT eﬁzpiab@a e'ﬁéein’@’di BHROA.
Mention any two aptitude tests.
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7. QBB ROTIJES DOTTERO ?

What is guided interview ?

8. o,T8.O[BDeH) _§ DOTITEI0 ?

What is consumer psychology ?
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SECTION-B

CIRR)TITTR T, BINT YUZOR. T3 YVITTR, 3T 0N,

Answer any four of the following. Each answer carries five marks. (4%5=20)

1. 303 Bom eﬁq%cdodddi DO

Elucidate time and motion studies.

2. RoTBr G ONG NI IR

Discuss the different types of interviews.

3. dg za’o%@oﬁa @d@oﬁﬁﬁ@t DO,

Explain the elements of job satisfaction.

4. E.R.G. %@posssi DO
Explain the ERG theory.

L 3

5. BRATRBEIT zioameqﬁéobag DROA.

Explain T. V. research.

6. F%) LHTISD) DON.

Explain impulsive buying.
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SECTION-C

OSRYTTTLR FOLR, TINOT LUSOR. B3 WVBTER, TR L0FNED.

Answer any four of the following. Each answer carries ten marks. (4%x10=40)

1.

3032, 6N8 ROFLIRNY R, TR RO F9F TO ﬁddraaddaig{ RO

Explain the nature of people and nature of organization.

ejod% 23,0300 ez eNI0 md@@f@@q@% ﬁbeﬂ'\’# @)dwa%é’ebzdgt 23235 2,

Discuss the importance of psychological tests used in the selection process.

TRBTOT & B0Z & IS0 LE B WHCRNIGTIED FDOF FO OZREITDR) DOR.

™M el
Describe the use of existing job satistaction information and changing employee
attituges.

HEFTORT LNV ezsa?ﬁeédgt DO,

Explain the financial incentives.

EE DR PR PR T, 0. TRFTY EACVRIE 0,00 HZO%

Define consumer psychology. Explain the scope of consumer psychology.

B. FOOF BT IR CLRITS ﬁémdsr@@{ SO,

Explain the eftects of employee attitudes.




