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Vl Semester B.A. Exam i natio #Beptem ber/October 2AZz
(CBCS) (F+R) (2016 - '17 and Onwards) (Semester Scheme)

JOURNALISM - VIII
Advertising and Public Relations

Tirne : 3 Hours Max. Marks : 100

lnstructions : 1) Answer all the Parts.

2) Answer shauld be written completely in English or
Kannada.

PART _ A
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l. Write short notes on any five of the following.
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PART - B

3pd-D

ll. Answer any three of the following. (3x10=30)
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1) Explain-any tir" Oetinitlons of public relations.
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2) Discuss the role of adverlising in society.
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3) Explain the scope of public relations.
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4) Elucidate the functions of advertising agency.
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5) Explain the nature of advertising.
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PAFIT - C
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lll. Answer any three of the following. (3x15=45)
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1) Define advertising. Explain rts scope.
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2) Discuss types of advertising. ;
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3) Explain the qualities and qualification of Public Relation Officer.
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4) What is a copy ? Explain the techniques of copy writing.
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5) List out PR tools. Explain its importance.
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