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lnstructions : 1) Answer all Parts.

PART _ A

rFd-o

l. Answer all the questions. Each carries two marks.

?i#nd ne4^q1d+7l,D ercgo&. 4g i,U-.rfo adE$ e:cdd+,:.

1) Google Ads.

doilef mbeod:.

2) Propaganda.
aJac+9:i -:i os*\..u9\(!s/ SaroLJ.

Caption.
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Pop-up Ads.
<-r^Jdil'-Uc^J" 5@' .
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Pamphlets.
JJJJ J.J.
OU$\9, / )\/..l.

Logos.
oiaoz?no-{lrivtl Uut^J .

Brand.
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(10x2=20)

Max. Marks : 60

2) Answer should be completely in Kannada or English.

3)

4)

5)

6)

7)

P.T;O.
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B) D.A.V.P.

4.").il.,tu.

9) Mobile advertising.

{ac'? o{ +s9- r:?r
C^}J I (^JtJ \J (/, e LIJ \ \J e, g / .

10) Sponsorship programs.

m, olo eCJ ec$ 14 d)iliiJ.
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PART _ B
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ll. Answer any four of the following. Each carries 5 marks. (4x5=20)

dvni o1Ddmdue oae.:$erugo:,. E,g g5..n cd) sodd#J.

1) Trace the history of public relation in lndia.

?JJdgde^^ rEtrtrtd {c3dr6 
"gmi;dJ 
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2) Explain the importance of slogans in advertising.

mto eor gde* {"-o edado$ eD 5).', s.Jrn? ;5o&.

3) Explain the role of propaganda in adverlising.

BEbeo€d0_c3oeCd {, zodd eDg dq odoP,.

4) Discuss the functions of advertising.

s9 e:9i --aJr-?:ftr natg-o.a&elg.Jt\-/vval ogL,\,vr I IYCJJ (,\J(rr 
^J.

5) Explain the qualification of PRO.

f,Jil-trid i.ca rQB"oc$ sdriiilgiJ t5o&.

6) Discuss the significance of media research in advertisement.

mb,"Ggde- dJi+, 5) i cdcedtoJ: $tgj55i z3z3 -:,.
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lll. Answer any two of the following. Each carries 10 marks. (2;1e=20)

?i#nJ 3J;ld)6Eddrd Ddddre,Ddbp,. E,g $rg=n d6: ircd,IeJ.

1) Explain the PFI Tools.

xa#rxc)d icddrd safiddfdl ado&.

2) What are the functions of advertising agency ?
,:s 9^ t-?r -/af aJr 
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3) Explain the types of adverlising.

^-o -- oJ - JJ-JJ- - ). .;wcotUi9cJ w{.J/ \Yo}J r;".lO.iJ.

4) Define corporate communication. Explain its significance.
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