00 00 - SN -577
2% -
| Semester B.Com. Examination, Nov. /Dec. 2014
(CBCS) (Freshers)(2014-15 & Onwards)
COMMERCE

1.5 Marketing and Service Management

Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

SECTION-A

Answer any five of the following questions. Each question carries two marks.
(5%2=10)

1. a) What is Relationship Marketing ?
ROLI0T QBCRINE DOBTE0 ?
b) State any two components of political environment.
O3 TITTR DT ToLsEOI TORT mcjér\’%ﬁﬁgi PR
c) Define ConsumerBehaviour.
9003 eN SBFFOIT TYTYA.
d) Whatis Branding ?
0TS, TRYTID DOTTEI 2
e) Define Service.
RSO3, Y ETYIA.
f) Who is a Travel Agent ?
T,03769 Q03REN DOTT 0IRTY ?

g) Define Marketing.
£8 C00RONFOIRY TR

P.T.O.
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SECTION-B -

Answer any three of the following questions. Each question carries six marks.
(3x6=18)

. State any six objectives of Marketing.

ST, CRDT * 030 BT m%@ﬁ@sﬁi 200000,
How does Technological Environment influence Marketing ?
I02,23) 3 ROAT QB CWRNFOD e a’g @jmddé& Be 20T ?

. Briefly explain the various stages in product development.

VBT €22023 Q0T DT BOSNTRO FOST50N SV,
w & Q =% =D

. State the merits of Personal Selling.

%Qb_%j SRV @&M@ér{%& ﬁoﬁmﬁ SO

. Differentjate between Products and Services.

ATBONTD SIBY FEBNG DEIVT RBYANGETO ?

SECTION-C

Answer any three of the following questions. Each question carriesfourteen
marks. (3x14 = 42)

Explain the functions of Marketing.

DRT T3,030NE BOOIOF MY VWO
Explain the basis for Market Segmentation.
SPTIBES | SNF BT ejc;adrj@ési WO

. What is Product Life Cycle ? Explain the various stages in Product life cycle.

DAY TETTIFIOTTER 7 A ICT/RLIBTI 00 TOZRTTY DTOR.

Explain the factors responsible for the growth of service sector in India.
203 ﬁemi e300 WIPTEINN STONETRTDMOTI @oﬁﬁ@éﬁgﬁ DD

11. What is Promotion ? Explain its significance.

T8 20TTeRd 9 950 RoDI ) HFOR,




