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Il Semester B.Com. Examination, November/December 2013
(Repeaters) (2012-13 only) |
COMMERCE

3.4 : Marketing Management

Time : 3 Hours Max. Marks :100

Instruction : Answer should be written under correct question number
completely either in English or Kannada.

SECTION-A

Answer any eight of the following questions. Each correct answer carries two marks.
(8x2=16)
1. a) Give the meaning and definition of Marketing Management.
SRTE 030 QW IBTZOL WP OB #32,83,030), Ve,
b) Define marketing environment.
RIRTE3 TB,C3003D TORTIR, 35, TR
c) Define ‘Product and Product mix'.
SUBS TOMR VBT Q0TI 299, 802,JR.
e &, o A, o & 3

d) Give the meaning of E-Commerce.
‘R~ TOROTF' S L2TF Qe

e) What do you mean by product positioning ?
‘BT AT, FOTTERO ?

JA DR
f) Explain the term product addition and product deletion.

VIR AEORODT TR YIS &0TECINIT TONTTY, WDOA.
g) Give the meaning and features of virtual marketing.
208 B LT SIORVT WIROVES TF,03003 BTF TR Ve,

h) Give the meaning of Advertisement Copy.
2308CTIB R3O eﬁc;ﬁrwdgi Q8.

i) What do you mean by Pricing ?
33 ATV 0TTE0 ?

j) Give the meaning of Tele-marketing.
13- TRFFEIONT QOTITEI ?
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SECTION-B

Answer any three of the following questions. Each correct answer carries
eight marks. . (3x8=24)

2. Compare Traditional and Modern marketing concepts.
CDTOTOT TATLD STOVT IRTOTLS T 3,030 FORBNE BRI FIANTT), 393

3. Discuss the various stages in Product Life Cycle.
| TR 18T DG BosnER) IFOR. '

4. Define brand. What are the essentials of good brand name ?
dw@cdodg{ 239,802, QR. LVBE0 FT,00E) Q0LIeTITI R, LOBNFIRD) ?
5. Explain the various pricing policies.
VT 233 ATEDT E'\)eéﬁeda’% DDA,

6. Discuss the advantages of E-Business.
G- WA D SIBROING) 2328 2.

SECTION-C

Answer any four of the following questions. Each correct answer carries
fifteen marks. (15x4=60)

7. Discuss the various Micro and Macro environmental forces in marketing.
RRTES 0,8,030NTO T mgb OB REON, WOAT afgﬁ@@ 2323 .

8. Explain the stages in the new product development. Give reasons for the failure
of new product.

TRF DAT SRR DODOTT DG TOBNTI) QTOX Tonp RN SRTFLIODE.

&

&P, TONO F2TEANF O 7
9. What do you mean by Advertising ? Explain the different medias of Advertising.
2208 CTIBD OTTETO ? QT 20&CTHRD DRTFONTO, DTOR.

10. Define Market Segmentation. What are the basis for market Segmentation ?
DRTITE | 2IBWBORY 259, 33, V. BRTOFE DRI Ac0es STIVONYR), DSOR.

11. Explain the factors to be considered for channel selection.
HOLEBTCI) To OO S0330300, NEOVRLICTIT BFTI0D e.eoeﬁn’%ﬁdi IO




