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Il Semester B.Com. Examirét?sn, November/December 2013

(Repeaters) (Prior to 2012-13)
COMMERCE

3.4 : Marketing Management

Time:3Hours ~ Max. Marks : 90

Instructions : Answers should be written under correct question number
completely either in English or in Kannada.

SECTION—-A

1. Answer any ten of the following questions. Each correct answer carries two marks.
(10X2=20)

a) Define ‘Market’ and ‘Marketing'.
'BRBBES Tone ‘BT FF0I' 01 I, VeB.

b) What do you mean by product line ?
QOB SN DOTITEI 7

c) Define Product.
‘ méﬁ aﬁ&z{ 5, TR,

d) What do you mean by product life cycle ?
SNUBE 23T, DOTTE ?

e) Give the meaning of Brénding f
TR CFTED ROTTERD ?

fy What do you mean by pricing ?
530 ANOEBTED 0TI 7

g) Write a note on wholesaler.
T30 &9, 5000 27 XosoRNelevhie)
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h) What do you mean by personal selling 7
R,37S BRTES LTI 7

) Give the meaning of Tele-marketing.
‘830 B30T D @@Fdﬁi Qe

i) Write any two limitations of advertising.
27080CTET CINT)TITITR O éba@ﬁ@di 2000200.

k) What do you mean by relationship marketing ?
S0t WHTES TF,03d LoTTER0 7

) Give any two mertis of virtual marketing.
208,3 BT T 03003 CERFTIHTUR DO ERBLONTRO Ve,

SECTION-B

Answer any five of the following questions. Each answer carries 5 marks. (5x5=25)

2. Give the importance of marketing.
RT3 30300 F7,E0BOIT), Ve&

3. Explain the different market segmentation strategies.
Mdﬁ% DITIOL DY So_é)n’ejdi DDA,

4. What are the essential features of a product ?
DRINIOTLICTT 30 @ﬁg@ﬁ%@@ ?

5. What are the different stages in product life cycle ?
3OS 2eBTEZT DG BoIriEd TR ?

6. What are the different packaging policies ?
BRIV TPID QEENTR) ?

7. Give the meaning of different methods of pricing.
T30 ANDCID DR WANTIR)R) ?
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8. Explain different distribution channel strategies.
T THHOH DG FoFNEI ZOR. "

9. Explain the various domains of E-Commerce.
'0- TR T WHRROBTIT HNT DESNMTRV DHOR.

SECTION-C

Answer any three of the following questions. Each answer carries 15 marks.
(3x15=45)

10. Discuss the various concepts of Marketing.
BITES &, §,030030 QT éegﬁn’eéa’% 2323 A

11. Discuss the various approaches to the study of marketing.
ST 338,030030 QDT eﬂqszgojod oD ddﬁ@#@ 2323 A,

12. Explain the various stages in New Product Development.
TR TAXD Eﬂapdogod:) AoV Soéri%gt DWOR.

13. Explain various media of Advertising.
T3 L& T quggmﬁ@@ DO

14. Discuss the factors to be considered while selecting channels of distribution.
DITFOI TEHOW 303,00 Reasint SRR LTI T L0BNT 27} L3I3F A,
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