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(Fresh) (Semester Scheme)
(2014-15 & Onwards)
COMMERCE
5.6 : Marketing Research
(Elective) (Paper — ll)

Time : 3 Hours Max. Marks : 100

Instruction : Answer should be completelyin Engliéh or in Kannada.

SECTION - A

1. Answerany 10 sub-questions. Each carries 2 marks.
O3RRTTTR 10 mﬁﬂgéﬁ%ﬁ U0, B8 d)air? 2 20BN (10x2=20)
a) What do you mean by marketing research ?
SRTL 3030 ROBRETE DOWTETD ?
b) Define sample size.
SRTIVOR TT/IREITIZ T ETRNA,
c) Define convenience sampling.
2TOBRUFT BIRTOCIOR T, 3T,JA.
d) What is coding 7 "
5033 DOTTEI 9
e) Give the meaning of survey.
S eV OTE VCER.
f) Mention any two advanttages of panel stuady.
O0TY sqmsw CIRTYTTODTR DT @&%@@éﬁ@é@t SV,
g) What do you mean by cluster sampiing ?
MO0T) TR 0TITERD 7
h) What is customer data base 7

m,EE [ded BT Q0BT ?
P.T.O.
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i) What is Brand equity ?
RTOT T, RORBRTE DOTTERD ?

j) What is cross tabulations ?
=8 3:33w3980 ot3Bed ?

k) What is graphical presentations ?
STOI DRV ATRLAYTO 20TTeId 2

I) Give the meaning of close-ended questionnaire.

Sleeplery @m@d@oﬁa BT JeR.
SECTION-B

Answerany 4 questions. Each carries 8 marks.

CIRITRTTR 4 BINOR GUZ0R. S TINR 8 woBnTD.

2. Define Research. Explain the different types of research.

RoBRerR0d 559,53, 030630 9 HNT 0ed0d 0BT @@57?@55& DOR.

3. Mention the objectives of marketing research.

RRTIBE ROBREGSCD GVTEBNII I9R.

4. What are the differences between questionnaires and schedules ?

TTORY 302 BeFTLOTF BB ANTRI VR,
=y i ed 33 <+

5. State the importance of editing and tabulation of data.

523030 BB 3308 e80T 20 03T S9R.

6. Write a note on Sampling Error.

IH3O ?ifaﬁé wj\ wo_i?é 230000.

JCH TR

(4x8=32)
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SECTION-C

Answerany 3 questions. Each carries 16 marks.
CIRT)TTTR SRTO TN wuZOR. B3 TIN 16 0N, (3x16=48)
/. Construct a questionnaire to measure student’s attitude towards mobile phones.

SRS FRET WIFTODY ébw%@rm? SHOAPEIOW Apy @@{d@@@{ D3R

8. Explain the nature, uses and limitation of marketing reséarch.
SR003 5,8,030 ROBREHIOD %drad Jssieninivatat>sleoniatn éi)o\%r{%ﬁdg{ DTOR.

9. Explain the methods of data collection in marketing research.
BP0 ROBREHSOID T332 08 AOMN,EAID ebqyasr{eéa’% DOD.
10. Write a short notes on :

a) Distribution research
NITT ROBRCTD

b) Sampling design
DITO DIVA

c) Uses of Internet.
I0TTIDE OTS LU0 ETINED.




