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V Semester B.Com. Examination, Nov./Dec. 2014
(Semester Scheme) (Prior to 2014-15) (Repeaters)
COMMERCE
Paper — 5.6 : E-2 : Marketing Research
(100 — 2013-14 Only)

(90 — Prior to 2013-14)

Time : 3 Hours ) Max. Marks : 90/100

Instructions : 1) Answer should be completely written either in English or

in Kannada.
2) Section A, B, C—common to all students.

3) Section D-compulsory for 100 marks paper.

SECTION-A

1. Answer any 10 sub-questions. Each carries 2 marks. (10x2=20)

a) State the meaning of open end questions.
STe{ethere ajesg{d@cda T Ve

b) Differentiate between MIS and DSS.
MIS &02) DSS 5m0as R 8 892

c) Whatis graphic presentation ?
MORT WUROT ACRLRIYTD OTTE) 7

d) Whatis primary data ?
5,08 Wded Q0TITERD ?

e) Whatis a report 7
0D 0BT ? ‘

fy Give two characteristics of marketing research.
STOBE ROBRDHOI DTS MOED~B, CRTNTI D0,

g) Whatis field editing ?
3 0Z, ROBUT ODTE0 ?

h) Give two advantages of secondary data.

AF:Neve TS0 TR SIBAOINTETO ? o




SN-382 2 A

i) What is cross tabulation ?
9T TBe3eFTLD DOTTE0 ?
i) What is brand equity ?
RT3 B0t 03> To Ved Q0T3e ? .

k) What is customer data base ?
MO,BT B3 ST 0TI ?

I) What is Type — | and Type — Il error ?
BRAEO — | BBy B0 — 118 ) 20T ?

SECTION-B

Answer any 5 questions. Each question carries 5 marks. (5x5=25)

2. Explain the various uses of customer data base.
M3 B8 SR0E OO SRIBRUBNTRY, OO

3. Explain the steps involved in testing a hypothesis.
T BOFFOIE L PRRORTIT BOBMTS, DO

4. Briefly explain the principles of report presentation.
B0 BRBBRROWFOD B3N BOFZeIoN DO

5. Describe the objectives and scope of marketing research.
a‘:i)adoévi R0BREFIOD wd@@ﬁ@o TN 50 mﬁoﬁoﬁg{ QWO

6. What is research ? Explain the different types of research.
R0BRETN DOTTERD ? QG WD ﬁoeimedﬁﬁ@ﬁzﬁiaﬁéi).

7. Write a note on sampling error.
BRTO VRIS wr} e3TES LTCD.

8. What is the significance of internet related marketing research ?
0D © BRTITE, B0 RoBRCFICN aﬁo&%r{%@@ ?
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SECTION-C
Answer any 3 questions. Each question carries 15 marks. (15x3=45)

9. Whatis marketing research ? Describe in detail the steps involved in marketing
research.

SIDTTEI FOFR T 0TTED P 23300083 ReBREFICIATI HOBRYR) QeSTToN TESF 0.

10. Explain the steps involved in new-product development.
TR BRI eﬁzpa:)@pobq WHRROBTOD Sora’rieédgi WO

11. What do you mean by advertising research ? What are the areas in Advertising
research ?

23080980 ROZRCTT 0TI ? 2 EeTHB AOZRCTIOR 53,0 TORNIT)) ?

12. Briefly explain the methods of data collection in marketing research.

RIDTVITES WOSR PSSO 58903 AOTL GRS &)@dﬁ@@ 203N DWOX.
13. Write short notes on:

a) Explanatory research.

b)} Uses of internet in marketing research

c) Limitations of marketing research.

OFO 83E3 WICND.

a) T,ATTOIT ACTR RS

b) [RTCTES 0BRSS L303e0F VT YVTCIRENNTY

C) WIRTOTES ROFREGFOI QST

SECTION-D
Answer the question. Question carries 10 marks. (10x1=10)

14. Bneftly explain the types of charts.
NN VFOING W ﬁofi@j’mﬁ DDA




