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V Semester B.Com. Examination, November/December 2016
(Repeaters) (Semester Scheme)

(201 4-15 and Onwards)
COMMERCE :

5.6 : Elective - 3 : Paper - ll : Marketing Research

Time : 3 Hours Max. Marks : 100

lnstruction : Answers should be completely in English or in Kannada.

SECTION - A

1. Answerany 10 sub-questions. Each carries 2 marks :

o$adroaddro 10 w#-$U,fsrl errgotu. tse ddf 2 eodddo:

a) What is communication ?

doddd.todde& ?

b) What is report ?

ddo aodde$ ?

c) Differentiate between MIS and DSS ?

MlS ab* DSS dCad draori 3e:,,.

d) What is cross tabulation ?

e{dqeddea,rodded.: ?

e) What do you mean by sales research ?

(10x2=20)

dnoaul dodoedd aodded; ?

f) State the meaning of alternative hypothesis in research.

s)

h)

i)

dodro eddob0-'uorcfdet3ar do$ ' aou:dd erfrr 89xl

What do you mean by case study research ?

$ddea erd"o$d dodoedd aoaPdd u$r,a$ ?

What is meant bY census surveY ?

do{pear da:eflaoz.udd u$r D$ ?

What is product research ?

diged iodoedd aoddea5 ?

clrEar
;_Y --' lt
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j) What do you mean by customer relationship marketing ?

ryddd zroofrd, dDdrdq aodded; ?

k) What is telephonic interview ?

dndaard doddrd aodded> ?

l) Mention anytwo scaling techniques.

add: {eO orP aqsDddddlA*,tu.

SECTION - B

Answer any 4 questions. Each carries I marks : (4x8=32)

ohd;aaddJo4 $dferl e,!903. ds ddfs erodri*:

2. Explain the importance of marketing research.

dD &dq dodo et'dca, drdddddl ado,lo.

3. Briefly explain the objectives and scope of marketing research.

dra&dq dodoeddd wdeddd: ardro edd mrgo$dlado,b.

4. Briefly explain the methods of sampling.

dndo dabrado$ aOadddQdo'ffi oan edosr.

5. Explain the various uses of customer data base.

ngdd *ab,a qrqadd aad ud:doe.:ddd& adoxr.

6. Briefly explain the principles of report presentation.

dda d&ddaxbadot d*ddq doffiunn adoxr.

SECTION - C

Answerany 3 questions. Each carries'16 marks :

chdrmddJos ddferl w$o*.dsddf 16 eroddd>:

7. Explain the different types of report.

ddaoo ea d eddddlsdoxro.

(3x16=48)
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g. What do you rnean by advertising research ? What are the areas in advertising

research ?

esaheo-od.: dodoedd .rodded: ? erobeoad: dodnefrdd *rqo$ doQdmdd) ?

g. What is questionnaire ? What steps are taken into account while designing

questionnaire?

6%de aodded: ? -gqde &d:armd aed doddwaddl t

10. Write short notes on :

a) On-line marketing

b) Explanatory research

c) Testing of hYPothesis.

ofrr: ts{ed ?,Jdo3Jo:

a) eroddroo dn&dq
b) a.gsm,,oa{d dodnedd

c) de.:do$d1 doeg$dd.


