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V Semester B.Com. Examination, November/December 2016
(Repeaters) (Semester Scheme)
(2014-15 and Onwards)
COMMERCE
5.6 : Elective — 3 : Paper — Il : Marketing Research

Time : 3 Hours Max. Marks : 100

Instruction : Answers should be completely in English or in Kannada.

SECTION-A

1. Answerany 10 sub-questions. Each carries 2 marks : (10x2=20)
C3IRRTRESR 10 wom-BRer cuBor. B8 TR 2 Bosntd: '
a) Whatis communication ?

RORBS DO ?
b) What is report ?
DD 0BT ?
c¢) Differentiate between MIS and DSS ?
MIS &2 DSS sro0s Q}@ﬁ DA
d) Whatis cross tabulation 7
T3 TeIEBTED DOTITERO ?
e) What do you mean by sales research ?
DIV ROBRCFS DOWTEI0 ?
f) State the meaning of alternative hypothesis in research.
ROBREFICNE  0nTBetss’ FOF 20wWITET BFE VA
g) What do you mean by case study research ?
T80e0 GG, ODT WOBRETS DOWITIT BFF DI ?
h) What is meant by census survey ?
ROTIRENE R NOWITIT BB D07

i) What is product research ?
DRDT ROBRET HOTTESO ?
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j) What do you mean by customer relationship marketing ?
MBI LID0GET, BRTIBL, DOTTER ?

k) What is telephonic interview ?
BRTIES RO S 0TI 9

l) Mention any two scaling techniques.
QT Redon” @mdﬁﬁﬁﬁg{ PR

SECTION-B

Answer any 4 questions. Each carries 8 marks : (4%x8=32)
eviprvIantatelny ! @zgﬁ@ﬁ NBOR. Té @egﬁ 8 wosnsh:

2. Explain the importance of marketing research.
abada%@i R03RePICD aﬁaﬁéﬁzﬁ;’( QWORD.

3. Briefly explain the objectives and scope of marketing research.
' mms@-;; R0BRETIOD wzfg)esﬁeﬁo TONR T3 as%e?_gojoﬁ% QWO

4. Briefly explain the methods of sampling.
TR0 FRFBO DPEISNFR BOFHTN NTOR.

5. Explain the various uses of customer data base.
MR8 B3 SER0E ARG WIBRVINII), D=OR.

6. Briefly explain the principles of report presentation.
WO TRIBTRRINFOD eﬁécsn’e;:% #oﬁmﬁ QDO
SECTION-C

Answer any 3 questions. Each carries 16 marks : (3%x16=48)
CARWTTAR 3 FIOR cuZor. FB Tt 16 eosnd: |

7. Explain the different types of report.
RO ANG mmﬁ% QROD.
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8. What do you mean by advertising research ? What are the areas in advertising
research ?

803 ROBRETS DOTBERD ? 20T FOBREHFROI 353,80 TOONTIRD) ?

9. What is questionnaire ? What steps are taken into account while designing
questionnaire ?

TDRY ROTTERD ? IRV DRRF LT DG BB 7

10. Write short notes on:
a) On-line marketing
b) Explanatory research
c) Testing of hypothesis.
O 8333 W30 :
a) ©03T O BITBL,
b) &e09TEs ROBRETS
c) %egﬁo:bzdgL ai@ee;sﬁaa@zﬁa.




