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V Semester B.Com. Examination, November/December 2017
(Repeaters) (Semester Scheme) (2014-15 and Onwards)
COMMERCE
5.6 : Elective - IlI (Paper - I) Marketing Research

Time : 3 Hours - Max. Marks : 100

Instruction : Answers should be completely in English or in Kannada.

SECTION-A

1. Answer any 10 sub-questions. Each carries 2 marks. (10x2=20)
OCIRRT3H 10 ww—@’éﬁ@ﬁ NIOR. T, Bt 2 wosnsh. |

a) What is market research ?
mm&g NOZREGS 20T3eRd 9

b) Whatis a questionnaire ? -
TBIFY 20T 9

¢) What are mail survey’s ?
Boeer ﬁmeﬁﬁ% QOTTERD 9

d) Give the meaning of cluster analysis.
IFO® DFERFBOI @cﬁraﬁdgt QeR.

e) What is a chi-square test ?
chi-square 3‘3@@% QOTTER0 9

f) What is empirical research ?
TR,03RENT FOZR T 0TSed 9

g) Give the meaning of Review of literature.
BN&%S S[afevwiad @qﬁrﬁa’p& e,

h) What is regression analysis ?
OR RS DB RS 20T3Be0 ?
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i) What is a Type | error ?
BT | BreR 2ow3des ?

j) Mention the sources of secondary data.
QTBHEOT WIS m@m@ EPR.

k) What is data mining ?
TEY08 WHE 20T3Bed ?

[) What is sales research ?
BRTIE FOBREES 20TITE ?

SECTION-B

Answer any 4 questions. Each carries 8 marks. (4x8=32)
CIRPYTTAR 4 FINROR wuEoR. B8 DI 8 osnish.

2. Briefly explain the various pricing strategies in marketing research.
B e30n BoZRETI0T QT 2363 5‘0@7{@55& ﬁcﬁmﬁ DO

3. Explain briefly types of writter reports.
ODE BTN &cjﬁ%ﬁ&; #o?ﬁmﬁ QWO

4. Explain the role of customer’s in today’s marketing.
BOOT BREF LTS MRBITC TFTR, DTOR.

5. Explain the data mining techniques used by an organisation.
ROFON0T WIRET T30 03 WHBAID 30@7{%35;{ DIBOR.

@ )

6. What are the basic principles of editing ?
DRLOTTS SR® B 110 BRI ?
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SECTION-C

Answer any 3 quéstions. Each carries 16 marks. - (3%x16=48)
RT3 3 @éﬁ@ﬁ YVBOR. TS @’)zgﬁ 16 e08n%.

7. Explain in detail the advertising research decisions.
208LTOB FOZREFT T rdﬁeﬁdq}{ DRTIN DROR.

8. The validity of a sample depends upon certain decisions. Explain them. Bringout
the purposes and pre requisites of sampling.

TRTEOIH SRS Ty E’Dc,sardr{@;di WEOORRTIBT, w@ﬁ%&q 2F0% TR IRTORY
NTIEB 302 TP @5&%5@"7@5& W3000.

9. Explain the various sources of primary data .
THHAT BERT G dmon’%ﬁaﬁg{ DDOR.

10. Explain MIS and DSS in marketing research.
B L3oNT ROZREH0 MIS =08y DSS tfa’%éaaﬁé%.




