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SECTION _ A

1. Answer any 10 sub-questions. Each carries 2 marks.
Cnd;cnddro 10 wd-$Uy'qri erudoxr. qg dd,I2 eodriq;b.

a) What is market research ?
$drdq jodoedd oodded: ?

b) What is a questionnaire ?

gimode aoCded: ?

c) What are mail survey,s ?
abeef da:e#;ir{: aodded: ?

d) Give the meaning of cluster analysis.
{!o ad--eddc$ e6rdd: cea.Caei Ca R

e) What is a chi-square test ?
chi-square doe8* aodded: ?

f) What is empirical research ?

qC.laend dod,oedd aodded: ?

g) Give the meaning of Review of literature.
dDaa udcl:dd efr rddleea.

h) What is regression analysis ?
o{dan.)dJdd aodded: ?
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i) What is a Type I error ?
qd I dned,todded: ?

j) Mention the sources of secondary data.
adddeo$ d:D eeo3: dm c;ddd1av,r,.

k) What is data mining ?

dqodu:ddaodded: ?

l) What is sales research ?
d,.aau: dodneSd aodded: ?

SECTION _ B

Answer any 4 questions. Each carries 8 marks. (4xg=32)
oln"deoddra 4 dd/pri wuor tss ddJ I eroddd;.

2. Briefly explain the various pricing strategies in marketing research.

dnEro-30n" iodoet'do$ red zteJ eio$ddd: iosimR ado&.

3. Explain briefly types of writter reports.

O$d ddndd adddd: icsimfl ado,l.

4. Explain the role of customer's in today's marketing.

"a o ed dnd r uJ o rr dO_ry ddC ou- ddd: aCo :,.

5. Explain the data mining techniques used by an organisation.

iod,ouod r,tdimd dmod uddcj: dod,dgd: cdox.,.O -o ) 'n

6. What are the basic principles of editing ?

.rGtSoNd d:oe-r ddddd, ond;d; Z
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Answer any 3 questions. Each .rrr,:::JII'
oln$oaddo 3 ddlert erudori. de dd;i 16 erodrlsb.

7. Explain in detailthe advertising research decisions.
erc h ernd> iodo et'o e6a r ddddladdaa n adox,.

8. The validity of a sample depends upon certain decisions. Explain them. Bringout
the purposes and pre requisites of sampling.
dndooo d"drd de.rd owarddddlelde.rosrxr&dd. u{riddl ado* aario dndodd
**d d:Q dpdr erddrddddd>oudoaro.

9. Explain the various sources of primary data .

atsda# deoad Dild abnerdddl,)do&.

10. Explain MIS and DSS in marketing research.
d>drt3onr dodoet'daSre)_ MIS ab* DSS ereadox.r.
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