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VI Semester B.Com. Examination, April/May 2015
(Freshers) (2014-15 & Onwards)
Paper — 6.5 : Elective Paper - lll : ADVERTISING AND MEDIA
MANAGEMENT

Time : 3Hours Max. Marks : 100

Instruction : Answer should be written completely in English or Kannada.

SECTION-A

1. Answerany 10 sub-questions. Each question carries 2 marks. (10x2=20)
CIRTTETR BIQ YUTHIT LUZ0R. B YVTT BT TR 08N,

a) What is advertising plan 7
2308 T O30T DO ?

b) Define Advertising.
22280 CTIBD 339, TR

c) What do you mean by advertising aid ?
22080CTB DTY) DOTTEID ?

d) Expand DAGMAR.
DAGMAR 2701,

e) What is copy writing 7
BORG,ET° DOTTERI 7

4

f) Define the emotional appeal in a message.
ROTIETTT LTOTIOZT AT 359, 309,QR.

g) Define advertising budget.
220800003 LT 59,809,04
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h) What is media research ?
QDICBOTT FOBRCTIN DOTTETO ?

) Define exhibitions.
PR DTS 3,809,

J) Whatis advertising campaign ?
2308 TR 20T DOTITETD ?

K) What is meant by USP ?
USP 033309

1) Whatis media scheduling ?
QOLRCITD FWeFDTE DOTTETO ?

SECTION-B

Answer any four questions. Each question carries eight marks. (4x8=32)
O3RN TIOTTL SEN) TIN GUSOR. T8 TIN Q08 LOTNEL,
|, ~0 o,

2. Write a note on internet advertising.
OOTTRES 2I080eTBY” WENES LWTCID.

3. Discuss the important services of advertising agency.
2208 TOB RORCI T, ﬂeﬁr{@éa‘% 23235 A,

o

4. Write the merits and demerits of television advertising. |
FONRT 22080020 TRTTOT LRIBHW T[T WTOROBRONTIY, WICWDO.

S. Explain the scope of advertising campaign.
23080 TV £22003T0TT aigesarddoq DTI0.

6. Distinguish between advertising and personal selling.
2T0E LTI T F,003T TRTILNY [ITVR S0,
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SECTION-C

Answer any three questions. Each question carries 16 marks. (3x16=48)
CIDTFTIWTLR TRTY TITT YUB0R. Td TIN 16 20BN,
X, . =

7. Explain the guidelines for developing longlasting relations between advertiser,
agency and media.

23080 TR QETBIIITITY, 30&CTOB a’ofgg DOBY 0T DT DI BT ﬁouoqﬁd@{
FOROT TRNFARLWCITY, ITOR.

8. Discuss various kinds of appeals in a message.
2ol DeS00 AOTIED dasébodmgt 2323 .

9. What is advertising effectiveness ? Explain various tests available to measure
ad. effectiveness.

2OTHOTTO 2336’;030'@33 DOTITE? Eﬂdﬁi 09573 TVTZED OLIRTVEI 0T adéeiﬁ% ORI 7

10. Explain the steps in advertising campaign planning.
230800920 LROTTRT 03RRI BTN, DWOA.




