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ll Semester B.Com. OegrBExamination, Sept./Oc 1.2A22
(CBCS) eA,1E,-15 and Onwards) (Repeaters)

COMMERCE
Paper - 2.4 : Retail Management

uG - 252

Max. Marks: 70

(5x2=10)

P.T.O.

1.

lnstruction : Answers should be written either in Engtish ar in
Kannada.

SECTION - A
\a-*) \
C^J?cJl I - C^J

* ildnd eioderdd.o :ccb er,il-irdodefi wdotr. ryle wi-{dod 2 eodds:.

a) Define retailing.

"9r.*s-i{-i-:r--:-* Y.- * rj 9- e V C^l auvr{ J^J }- c/J e- a. ^J ,

b) What do you mean by multiple shops ?

xd)EsJ; s:d&d9: ;:;os-; ?

c) Give the meaning of complex mindset.

d:dxcEeeard codded; ?
.i

d) What is electronic article surveillance ?

4 +-=\ J- J-.\ * ^=J-:- rsJ(J-:Jo.J ryOOJ 63ErJ'lU w-CJLrit! '.'

.r,

e) What is retail promotion ?

r9--.J ....- 

-i 
-J.-<4-J -^-l-:- ,wvL./ c^rr." -ucw ;rtr3FN i36OfN; '?.)

f) What is retail store operations ?

^?..J _ _r +.ro;p^rr _ asja:q ;1uJ;_U ,i-J-dU cJJv{1.a.}- 6eJ,-IJF wUCJUI:*J '.'

g) Give the meaning of Visual merchandising.
r ar-r J -JJ-J- ijJ_) (J\ra aJ,e.- Jjcru,'r(r\rf aJ.,, .'
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SECTION _ B
aqnrl - el

Answer any three of the following. Each answer carries 6 marks. (3x6=18)
53 6vni 3;-Dddocd.r d,)/od) E,5-.r1sil rc3bi. Bg qs-.n 6 u:6rl+:.

2. What are depafimental stores ? State their characteristic features.
-.o-AoaJr {rl'**rtr -^i*"-<. o o='{,:?rJ zirmrcrlmz?aJ{r grnc
clwoll\v\,/../ a^rJ-!,'Illlvv C^J\r(/Jll\C!, j trqrll\,' ,lJal\/Oarllb'aJvqt YrJ.

3. Briefly explain the dlmensions of market area analysis.
- -9-ar 

o J-LJ^-- 
-J^--a-;ji.iJu9 ;;rCJiAC) c.JJ_f J"it€JJ wdiL"Ji .9**il)J* ;JrOd.

4. What is the importance of consumer service ?

Bdd dedoji aDfusfrdcJ:i,:_ 39:r.
I

5. Explain the code of ethics for retail industry.
^lc.:! -<r:-t! rn-J *r# - c1 :/^9 4-,t-: ial.:-9-, ^.*^o.-qrvJ ;/!V,\Je':v \./uUJ-l\J.rrn a.\ij ^J-tuir, tWl.l-O ^lVl:,rlll wL,v\J\/U.

6. Write a note on Man power planning.
irii -.] +JacqJai. -\s--?1 1l:.j r.*a: rF,
Jd9:v'l\J JiJ \-\JJe\(d:Jv\.^, O*/\',/i/ 9vw(: a,\Jv\,\J\r.

ca

SECTION _ C
sQlTl - x

Answer any three of the following. Each answer carries 14 marks. (3x14=421
# ?i$fti dxd-;;ar dlrod) 

=,1rsn r:gb:.. {)9 -12i..n 14 scadE;--.

7. Explain the different theories of retailing.
r3c.:i 

-\. -r:i- 
, :,- :.- ^---Jr-i.J(-U ;Jv'.wvU*) w.;'l.,,. ;ruJv;.9/\\':ijo wcJOr.

8. What are the adventages and dis-advantages of e-retailing ?
;c-:tIL5 *eJJ E;mJ5 siJdrierlgJ ;Jg: eai;dse.rI#: :^tldd ?

9. Explain the factors affecting consumer behavior in detail.
e$:$:aeft ddr.i abeE {rqo* L1",€dJS codd$j.a) ioEdao-0fl &dOtr.

10. Explain retail pricing strategies in detail.'
"-l<.i 

- --i 
ni.o2 - 

--?-+ 
- 

-Jr:iii--il 
^ 

-1:t, 
- --?F-i9vv_L' lJv-iJeVL\] Cuu :JqJei 9r-J wL,Jeail t\/clq n^J.?UcJul I w,,:JU;J

11. Explain various factors to be considered while selecting a retail place.

e3e:5 rIJjiDd. -l$n$-i 5bftJcd dd:iiujeua; r;F 5o5d#. i;ei,b.


