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Max. Marks:70

(5x2=10)

(3x5=15)

!! Semester ts.Co*. e*r#Pution, September/Octob er 2022
(GBCS) (2020 - 21 and Onwards) (Repeaters)

COMMERCE

Faper - 2.4 : Market and Event Management

Time : 3 i-{ours

lnstruction : Anstuer shauld be completely written

Kannada or in English onty.

SECTION - A

Answer the following any five sub-questions. Each sub-qriestions

two marks.

1. a) What is market ?

b) What is market segmentation ?

c) What is consumer behaviour ?

d) Write any two elements of marketing mix.

e) What is event sbhedule ?

0 What is event budget ?

g) Expand PPL.
i

$i sEcnoil.l - B

Answer any three of the following questions. Each question carries

five marks.

2. Explain in brief characteristics of event managernent"

3. Distinguish between selling and marketing.

4. Explain the bases for market segmentation.

5. Explain the buying decision process of consumer.

6. Explain 5C's of event management.

P.T.O.
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SECTION _ C

Answer any three of the following questions. Each question carries

twelve marks. (3x12=36)

7. What are External Macro Environmental forces ? Explain.

8. Explain the factors influencing on consumer behaviour.

9. Explain the advantages and disadvantages of market segmentation.

10. Explain the various types of events on the basis of size of events.
....n

11.' Explain ln brief the common working activities of Event Manager.

SECTION _ D I

Answer any one of the following questions. Each question carries nine marks.

(1x9=9)

- 
12. Draft a chart of various factors of marketing environment.

OR

Show steps for organizing an Event.

d{d udj

^.^-,
dr ddnd osngoad,fo 5 wi-gdd-n ;#;. g.;*n- {Elzerodrl$t. (sx2=10)

*.! )4 r J

1. a) dnd:do^flaodded: ?

b) *E&d{,#e,:ae*Ora aodded> ?

c) u$zioeno$ ddrd aodde$ ?

d) dn cn o"l 4,9 otu 03, a:$ mddl dndt rtosrirrd add': eoddddl udou:0.

e) mo$r$a3: demdus aodded: ?

f) mo$r$* dr:orld d$ aodded: ?

g) PPL cdotuD.
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dqrnd olnScaddra dlra* d#ed w$o*. da d# adr eeodddo. (3xs=15)

2. aoJ:r$a* {ah"Fdo$ o{raddQdo*$;mn adox,.

3. dnoaos d.:* dD8roson rlddlqid,est.

4. dDdJdqdnerddead uqaddddladoto.

5. er$?trDeno$ $oeo &eard dgo3:osqadotu.

6. dp"ldo$ drdqddo$ SC ddd: ado.l.

aqrorl- tu 
t'

: . dl ddnd cndoaddrD 3 ddferi erudoxi. de -gdf 12 erodd$b. (3x12=3G)

. 7. aoen{d #oidd abed dpd zoed:d zo{ eoddsnddl f ador,.

8. e$qioeno$ u*drdc$ d:eeJ dpd ared:d seoddd$ ado,x.

9. drD &dc{dn r eddead erd:droe,r dld> ein$doerdddl ado*.

10. rooJor$* na$d eqadd{o$ aoj:r$*d aat' $mdddd1adox,.

1 1 . ao oJ: r$ab q armp#d sa d> d ao o$ rziupdriddddl io* daa n adoruo.

&1 aqrod ] a
* ddnd odn$ooddo e.odr dgJ *90tu. 4s ddJ 9 erodrl$b. (1x9=9)

12. dndrr.3onr doddd aad erodrld ddeode(chart) da3,r.

esdEJa

ra ol:r$a$dd1 uosoedxbd aad dodrlddldoeox,.


